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of professional information solutions. 

We leverage deep customer understanding to  
deliver demonstrably improved outcomes to our 
professional customers.

We do this by combining content and data with  
analytics and technology in global platforms,  
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Your views are important to us. Please send your comments  
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sTATeMeNT FROM The ChieF eXeCUTive

Statement from the Chief Executive Officer

“Corporate responsibility  
is fundamental to the  
long term success of  
Reed Elsevier.”
erik engstrom, Chief executive Officer

we apply rigour to corporate responsibility because it ensures 
our long term competitiveness and matters to our key 
stakeholders. our customers gain confidence that they are 
dealing with a company committed to excellence in all its 
activities; our employees feel pride in helping make a 
difference; and investors and others recognise we are working 
to minimise our non-financial risks and maximise 
opportunities.

Our unique contributions as a business – how we benefit society 
through our products and services – are our starting point. As 
detailed in this report, we concentrate on universal sustainable 
access to information, advancing science and health, promoting 
the rule of law and justice, and protecting society. An example in 
2011 was our involvement in a UNiCeF project exploring the effects 
of climate change on children. We provided use of our information 
sources and facilitated the contribution of authors and editors, 
among other support. We also awarded the first Reed elsevier 
environmental Challenge grants to improve access to water, 
including a project that will bring fresh water to schools in Kenya.

We must also manage well the material issues that affect  
all companies, specifically focusing on governance, people, 
customers, community, supply chain and the environment.  
We made good progress last year ensuring that 99% of staff  
have been trained on our Code of ethics and Business Conduct, 
which sets the standards of our corporate and individual 
behaviour, and beginning implementation of our diversity and 
inclusion strategy to ensure a work environment that spurs 
innovation and respects all individuals and their contributions. 

We prioritised product accessibility to help customers, 
regardless of physical ability, make full use of our information, 
producing a guide for staff entitled Accessibility Matters, among 
other measures. We also found ways to recognise our colleagues 
who make exceptional contributions to their communities with a 
new awards programme; employees from across our business 
units participated in a habitat for humanity project in Central 
America led by one of our senior leaders.

We know we have more to do. Our goals for the year ahead, as 
detailed in each section of the report, reflect this. For example, 
we will be aiming to increase the number of suppliers who sign  
up to our supplier Code of Conduct and limit our environmental 
footprint in areas like energy consumption. We will be engaging 
our people in these efforts through our Champions networks that 
span the whole of our business, like our socially Responsible 
suppliers group and employee-led Green Teams. We will also  
be undertaking a global employee opinion survey to hear staff  
views on how we are performing and meeting their needs.

We value the opinions of others, and in 2011 held a stakeholder 
session with our Corporate Responsibility Forum to gain a range  
of perspectives on issues facing us and our sector. We continue to 
support key initiatives like the United Nations Global Compact, a 
forum for learning and sharing best practice, which unites more 
than 10,000 companies around the globe in pursuit of ten principles 
related to human rights, labour, environment and anti-bribery. 

Our objective is to be the best performing company we can be in all 
areas, including corporate responsibility.

erik engstrom  
Chief executive Officer 

introduction
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Our business

  FOR MORe iNFORMATiON, see BUsiNess review  
iN The 2011 ANNUAl RePORTs ANd FiNANCiAl sTATeMeNTs

elsevier’s scientific and medical information and tools help its 
customers improve outcomes in science and health.

lexisNexis Risk solutions provides data and analytics that enable 
its customers to evaluate and manage risks associated with 
transactions and improve performance.

lexisNexis legal & Professional provides legal, tax, regulatory 
and news & business information and analysis to legal, corporate, 
government, accounting and academic markets.

Reed exhibitions is the world’s largest events business, with over 
475 events in 34 countries.

Reed Business information is a provider of data services, 
business information and marketing solutions to business 
professionals.

risk solutions

legal & professional
reveNUe

Elsevier

LexisNexis Risk
Solutions

LexisNexis Legal &
Professional

Reed Exhibitions

Reed Business
Information

12%

34%

15%

12%

27%

£6,002m

AdjUsted operAtiNg profit

Elsevier

LexisNexis Risk
Solutions

LexisNexis Legal &
Professional

Reed Exhibitions

Reed Business
Information

7%

47%

22%

10%

14%

£1,626m

reveNUe BY formAt

Electronic

Face to face

Print  

63%

15%

22%

£6,002m

reveNUe BY geogrAphic mArKet

North America

UK

Netherlands

Rest of Europe

Rest of World

17%

54%

8%

18%

3%

£6,002m

Reed elsevier is a world leading provider of professional 
information solutions. We leverage deep customer 
understanding to deliver demonstrably improved outcomes  
to our professional customers.

We do this by combining content and data with analytics and 
technology in global platforms, sharing institutional skills,  
assets and resources across Reed elsevier.

We aim to build leading positions in long term global  
growth markets.

Our customer facing activities are grouped into five  
business areas.

introduction
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Our approach to corporate responsibility
Our vision is to be a world leading provider of information and 
services that improve outcomes for our customers and benefit 
society. To achieve this, we know we must exercise the full extent 
of our corporate responsibility (CR), performing to the highest 
commercial and ethical standards and channelling our 
knowledge and strengths, as a global leader in our industry,  
to make a difference. 

At Reed elsevier, CR is not a programme or tightly-defined set of 
activities, it is how we conduct our business each day. CR drives 
competitive advantage by ensuring good management of risk and 
opportunities, helps us attract and retain the best people, and 
strengthens our corporate reputation. 

The Reed elsevier Board, senior management, and the  
Corporate Responsibility Forum (chaired by a member of senior 
management and involving individuals representing all key 
business functions and businesses) oversee corporate 
responsibility objectives and monitor performance against them. 
The Chief executive Officer (CeO) has responsibility to the Board 
for CR. The CR director engages with the senior management 
team and also provides formal updates to the Board. 

ceo

Business Unit  
ceos cr forum

champions
Network

employees

Board

This report reflects the priority we place on comprehensive 
reporting (see Appendix 3 for how we align with the indicators  
of the Global Reporting initiative). We also include CR as an 
integral part of our business review in the Annual Report and the 
Chairman and CeO make reference to relevant CR issues in their 
statements in the Reed elsevier Annual Report. in addition, CR 
factors into our evaluation of principal risks as is evidenced in 
areas such as listening to and meeting customer needs; the 
importance of ethical practice in our supply chain; and the priority 
placed on our people and the environment. 

We focus on our unique contributions as a business where we  
can make a positive impact through our knowledge, resources, 
and skills including: universal sustainable access to information, 
advance of science and health, promotion of the rule of law  
and justice, and protection of society. elsevier contributes to 
advancing human welfare and economic progress through  
its science and health information. lexisNexis Risk solutions 
tools and resources help to prevent crime. lexisNexis legal  
& Professional promotes justice through its legal information. 
Reed exhibitions and Reed Business information bring 
communities together enhancing productivity and efficiency.

We also concentrate on good management of the material issues 
that affect all companies, specifically focusing on the areas within 
governance; people; customers; community; supply chain; and 
environment relevant to our business. Our thinking is informed  
by extensive internal and external engagement.

What’s material?

To understand the material issues relevant to our business 
we consider our strategic and business priorities, and  
also engage with a broad range of internal and external 
stakeholders. The issues below are all important and 
discussed in this report, although they vary in their potential 
impact on our business performance. 

 � Positively impacting society

 � Access to information

 � Governance and ethical practice

 � Responding to customer needs

 � having the right people

 � editorial standards

 � sustainable supply chain

 � Tax, pensions, and investments

 � Promoting diversity

 � health, safety, and wellbeing 

 � supporting our communities

 � Managing environmental impacts

 � Transparent, comprehensive reporting

Internal engagement 
We involve networks of colleagues throughout the company in  
our CR activities including: the diversity and inclusion Advisory 
Group and Working Group; health and safety Champions; the  
hR Management Council; legal colleagues; Reed elsevier Cares 
Champions; the socially Responsible supplier Group; and the 
communications, global real estate, procurement and accounting 
services functions, among others. Reed elsevier Corporate  
Audit services provide a regular review of our CR governance, 
reporting, and supply chain activities, highlighting areas where 
we are performing well, along with suggestions for improvement. 

We also conduct regular pulse surveys to understand employee  
views. We offer CR-related activities that all staff can take part  
in like the annual re:fit2win wellness competition. environmental 
Champions and Green Teams organise local environmental 
events throughout the year, with specific activities for 2011  
World environment day highlighted in an email sent to all 30,500 
staff employees from the Chief Financial Officer (CFO). Through  
a series of webinars in the year for customer facing employees, 
we promoted CR as a sales Tool, a resource on our global intranet 
on the benefits of engaging with clients on CR issues. 

introduction

http://www.reedelsevier.com/corporateresponsibility/our-approach/Pages/CR-forum.aspx
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We engaged with government through involvement in the 
european Network for sustainable Business and the Aldersgate 
Group; participated in consultations with the UK department for 
environment, Food and Rural Affairs and the UK department of 
energy and Climate Change; and provided feedback on the 2011 
eU CsR Communication through the international Chamber  
of Commerce. 

in 2011, the UK’s department of Business, innovation and skills 
(Bis) released International Comparative Performance of the UK 
Research Base 2011, a study Bis asked elsevier to undertake. The 
report is based on analysis of metrics and benchmarks derived 
from elsevier’s sciencedirect, scopus, and scival spotlight, as 
well as data from the Organisation for economic Co-operation 
and development, among other institutions.

Our authors and editors, publications, products, and  
shows regularly receive awards for excellence. 

For example, in 2011, elsevier publication Cell won the 
PROse Award for excellence in Biological and life sciences 
from the Professional and scholarly Publishing division  
of the Association of American Publishers. Risk solutions 
received a 2011 Cygnus law enforcement Group's innovation 
Award for its Accurint Mobile for law enforcement and a 
best in social media award from BtoB Magazine for its 
lexisNexis investigators Network, a secure online 
community for investigators and other law enforcement 
professionals. lexisNexis legal & Professional won 
Outstanding Website and legal standard of excellence  
at the Web Marketing Association’s annual WebAward 
Competition. Reed exhibitions was a finalist for UFi/The 
Global Association of the exhibition industry’s award for 
social media best practice, and Chet Burchett, Regional 
President for Reed exhibitions Americas, was named by 
BtoB Magazine as one of its Top innovators in Business 
Publishing. Reed Business information’s New scientist won 
five awards at the Association of British science Writers 
Awards, and Bankersalmanac.com won the top content  
prize at the data and digital Publishing Awards 2011. 

in 2011, nine Nobel laureates in the fields of medicine, physics, 
chemistry, and economics had links to elsevier as authors, 
editors, and editorial board members. in honour of these 
scholars, elsevier has made articles they published with the 
company publicly available. 

We provide CR-related products and services such as elsevier’s 
journal Current Opinion in sustainability; lexisNexis legal & 
Professional’s Rule of law Resource Center; Reed exhibitions’ 
World Future energy summit; and Reed Business information’s 
Community Care magazine. see a sampling of CR products 
across the business. 

reed elsevier
corporAte respoNsiBilitY 2011
iNTROdUCTiON

External engagement 
in 2011, the CR Forum hosted a stakeholder session to explore 
different perspectives on the responsibilities of large companies, 
media companies, and Reed elsevier. Participants included the 
head of CR for another media company; the chair of the elsevier 
UK staff council; the head of responsible investment at Jupiter 
Asset Management; and the convener of the Media CsR Forum. 
Among discussion points were: ensuring a joined up message on 
the importance of CR from senior leaders in their communications 
including media and investor presentations; pursuing material 
issues for media companies like access to information and 
fostering trust through editorial standards; and prioritising 
contributions of expertise.

We actively support sector and inter-industry initiatives that 
advance CR. We contribute to the steering group for the Media 
Corporate social Responsibility (CsR) Forum, and collaborate 
with peers on sector issues ranging from diversity to risk 
management. in 2011, we also supported the Media CsR Forum 
event at the Royal College of Physicians, Are Journalists Bad for 
your health, which explored tensions between media and health 
in three panel debates. 

On behalf of the Global Reporting initiative (GRi), we are a  
part of the working group – comprised of sector members and 
non governmental organisations (NGOs) – developing a Media 
sector supplement to highlight issues media companies should 
address in their reporting, due to launch in 2012. in addition, Reed 
exhibitions was a member of the GRi working group developing 
an event sector supplement to define the future of sustainable 
events management released at the end of 2011. 

We serve on the steering group of the london Benchmarking 
Group and are also members of Business in the Community, 
sustainability 50, the Corporate Responsibility Group, Publishers 
database for Responsible environmental Paper sourcing, and 
chair the Publishers Association environmental Action Group. 

We communicated about CR through our corporate and business 
unit websites. We contributed a CR case study to The Times 100, a 
free educational resource for students, and spoke at conferences 
like ethical Corporation’s 'engaging suppliers' and the Green Place 
symposium ‘Mainstreaming esG: creating a winning formula for 
the triple bottom line.’

We held direct meetings on CR with institutional investors and 
completed numerous CR-related surveys and information 
requests including from Carbon disclosure Project, dow Jones 
sustainability index, eiRis, vigeo, Forest disclosure Project, 
OeKOM, and vBdO. We also provided details on our CR activities 
for a range of customers and collaborated with NGO partners  
like earthwatch, the Carbon Trust, UNiCeF, and Plan UK.
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http://www.aldersgategroup.org.uk/
http://www.aldersgategroup.org.uk/
http://www.bis.gov.uk/assets/biscore/science/docs/i/11-p123-international-comparative-performance-uk-research-base-2011
http://www.bis.gov.uk/assets/biscore/science/docs/i/11-p123-international-comparative-performance-uk-research-base-2011
http://www.elsevier.com/wps/find/intro.cws_home/2011nobelprizes
http://www.journals.elsevier.com/current-opinion-in-environmental-sustainability/
http://www.lexisnexis.com/community/international-foreignlaw/landing/international-rule-of-law.aspx
http://www.worldfutureenergysummit.com
www.communitycare.co.uk/Home/
http://www.reedelsevier.com/corporateresponsibility/our-approach/Pages/sampling-of-CR-products.aspx
http://www.reedelsevier.com/corporateresponsibility/our-approach/Pages/sampling-of-CR-products.aspx
http://mediacsrforum.org/home.php
http://mediacsrforum.org/home.php
http://mediacsrforum.org/_media/documents/journalistshealth.pdf
http://mediacsrforum.org/_media/documents/journalistshealth.pdf
https://www.globalreporting.org/reporting/sector-guidance/media/Pages/development-of-the-Media-Supplement.aspx
https://www.globalreporting.org/reporting/sector-guidance/media/Pages/development-of-the-Media-Supplement.aspx
https://www.globalreporting.org/reporting/sector-guidance/event-organizers/Pages/default.aspx
http://prepsgroup.com/home.php
http://prepsgroup.com/home.php
http://www.publishers.org.uk/index.php?option=com_content&view=category&layout=blog&id=195&Itemid=1096
http://businesscasestudies.co.uk/reed-elsevier/
http://www.earthwatch.org/europe/
http://www.carbontrust.co.uk/Pages/Default.aspx
http://www.unicef.org.uk
http://www.plan-uk.org/
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our internal focus on corporate responsibility  
is recognised externally

We achieved the following in 2011:

 � Gold

 � ethical Funds recognition

 � included in leadership index

 � scored in top 15% of companies

 � ethibel Pioneer and ethibel excellence

 � included

 � sector leader

 � sustainability Awards finalist

 � vBdO supply Chain Award

 � Retained in Goldman sachs sustain fund of “best  
managed companies around the globe that will succeed  
on a sustainable basis”

 � Triodos Bank sustainable equity/Bond Fund, first in  
publishing sector

Commitment to the UN Global Compact 
The United Nations Global Compact (UNGC) links businesses 
around the world with UN agencies, labour, and civil society in 
support of ten principles encompassing human rights, labour,  
the environment, and anti-corruption. since becoming a signatory, 
we continually work to further UNGC principles within Reed 
elsevier and beyond. 

We are a member of the UNGC UK Network Advisory Group, 
sustainable supply Chain Advisory Group, and CeO Water 
Mandate steering Group. in the year, we contributed a best 
practice case study to a european local networks guide and held 
webinars on the UNGC for our suppliers and for members of the 
UK network. On behalf of the CeO Water Mandate, we served on 
the board of the Alliance for Water stewardship and participated 
in the German government consultation on the Bonn 2011 
Conference: The Water energy and Food security Nexus – 
solutions for the Green economy. We hosted a meeting of the 
sustainable supply Chain Advisory Group and helped develop  
a Practical Guide for Continuous improvement. lexisNexis  
legal & Professional continued support for the international  
Bar Association/United Nations Global Compact ‘lawyers as 
leaders’ video series to increase awareness of legal issues 
associated with CR. The four-part programme discusses  
the role of legal counsels in providing insight and support for 
UNGC principles. The 2011 anti-corruption module included an 
interview with Reed elsevier’s Us General Counsel, Kenneth R. 
Thompson, ii, who also serves as Co-chair of the international 
Bar Association’s Corporate social Responsibility Committee. 
see our Communication on Progress for how we advance the  
ten principles. 

We worked with ernst & Young on assurance of our 2011 
environmental and health and safety data. Their conclusions are 
in Appendix 2, with observations from their assurance activities  
in the health and safety and environment sections of this report. 

introduction

http://www.unglobalcompact.org/
http://www.unglobalcompact.org/Issues/Environment/CEO_Water_Mandate/index.html
http://www.unglobalcompact.org/Issues/Environment/CEO_Water_Mandate/index.html
http://www.allianceforwaterstewardship.org/
http://supply-chain.unglobalcompact.org/site/article/68
http://www.reedelsevier.com/corporateresponsibility/Documents/communication-on-progress-2011.pdf
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2011–2012 CR objectives
We aim to set stretching targets and measure our progress against them.

Material issues 2011 objective progress 2012 objectives

Unique contributions

 see page 12 for more information

Complete Re environmental 
Challenge; launch plans for 2012

Winners announced and 
highlighted at World Water Week 
reception in stockholm; 2012 
environmental Challenge 
launched in November

 � expand alternative 
energy product portfolio

 � Facilitate deeper country 
analysis of UNiCeF 
climate change and 
children report

 � Broaden reach of Reed 
elsevier environmental 
Challenge

 � increase pro bono 
partnerships

Undertake UNiCeF project on 
the impact of climate change  
on children

supported publication of Children’s 
vulnerability to Climate Change; 
profiled in key publications 
including The lancet and 
lexisNexis legal & Professional 
environment and Climate  
Change Center

Further expansion of 
Research4life

enabled access to all sciencedirect 
content, encompassing 9.5 million 
articles/chapters; addition of 
relevant legal material from 
lexisNexis UK

governance

 see page 19 for more information

Code of ethics and Business 
Conduct course completion by 
95% of all employees

99% completion achieved  � Completion of Code 
training by 100% of 
employees within 90 days 
start of their employment

 � Continue enhancing 
bribery law compliance 
activities, with particular 
reference to the UK 
Bribery Act and Us 
Foreign Corrupt 
Practices Act

 � Records Management 
Policy roll out to the UK 
and other countries

Full alignment with Adequate 
Procedures Guidance under the 
UK Bribery Act; 95% completion 
of anti-bribery training by 
relevant employees in higher 
risk roles and geographies

Alignment activities included risk 
assessments, intermediary due 
diligence, and internal reviews  
by internal audit; training 
completed by 99% of all  
employees globally 

implementation of updated 
records management policy

Us policy and retention schedule 
issued, along with online policy 
review and certification process  
for employees

people

 see page 23 for more information

Begin implementation of 
diversity and inclusion (d&i) 
strategy in key locations

d&i Advisory Group formed;  
review of providers for manager 
training pilot and online course  
for all employees; review of  
group recruitment policies;  
email to senior leaders to share 
d&i strategy

 � Undertake global 
employee opinion survey

 � initiate diversity and 
inclusion training pilot

 � Capture and report on 
wellbeing performance 
and its benefits

New and improved People 
sections of external and internal 
websites

New people section on  
www.reedelsevier.com and 
revamp of content for new global 
intranet launching in 2012

Benchmark health and safety 
performance

sector review by ernst & Young 
completed by year end

extend preventive care 
programmes

New ReACh programme launched 
with 50 wellbeing coordinators 
across Us; expanded workstation 
assessments in UK through 
Complywise

introduction
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Material issues 2011 objective progress 2012 objectives

customers

 see page 31 for more information

launch CR webinars on 
non-financial performance to 
support customer-facing staff

introduced CR as sales Tool 
webinars covering the full range  
of Reed elsevier’s non financial 
performance

 � Roll out updated editorial 
Policy

 � develop CR sales 
Academy

 � develop Reed elsevier 
accessibility policy

Consult on Reed elsevier 
editorial Policy

Policy updated following review  
by editorial staff and sector 
benchmarking

Assess accessibility of key 
product websites

Reviews of sciencedirect, scival 
experts, sciverse hub, MC 
strategies lMs platform

community

 see page 36 for more information

launch Re Cares recognition 
awards

launched Recognising Those Who 
Care Awards programme with 
senior management participation

 � 25% of employees 
volunteering through  
Re Cares

 � Reach 10,000 
disadvantaged young 
people through 
volunteering, in-kind,  
and cash donations

supply chain

 see page 43 for more information

75% of key suppliers as supplier 
Code of Conduct signatories

Reached 292 or 64%; 1,701 other 
Code signatories

 � 75% of key suppliers as 
supplier Code of Conduct 
signatories

 � 50 external audits of high 
risk suppliers

 � Broaden socially 
Responsible supplier 
Academy 

45 external audits of high risk 
suppliers

41 external audits completed;  
four deferred to and completed  
in January 2012

introduce socially Responsible 
supplier Academy

held 24 classes on 11 topics

environment

 see page 48 for more information

Undertake data centre  
efficiency study

Conducted study at major Us  
data centre

 � launch updated 
environmental targets

 � 25% of electricity from 
renewable energy or 
offset

 � 50% of key locations to 
achieve five or more  
Re environmental 
standards

20% of electricity from 
renewables or offsets

Achieved 23%

establish Green Team 
environmental Training 
Academy

First module, Why it Matters, 
introduced

introduction
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2011 key CR data

data summary 2011 2010 2009 2008 20071

intensity ratio2

Revenue (£m) 6,002 6,055 6,071 5,334 4,584

people
Number of full time equivalent employees (year end) 30,500 30,200 32,300 34,800 31,500
Percentage of employees who are female (%) 54 54 54 54 55
Percentage of management employees who are female (%) 45 45 43 46 45

community
Total cash and in-kind donations (products, services and time) (£m) 7.9 6.6 6.9 5.9 5.5
Market value of cash and in-kind donations (£m) 13.7 14.0 13.4 11.9 6.2
Number of staff volunteering3 10,378 9,641 10,816 9,752 7,090
Total number of days volunteered in company time 9,959 9,920 8,928 8,606 5,391

health and safety (lost time)
incident rate (cases per 1,000 employees) 1.74 1.54 1.88 1.80 1.68
Frequency rate (cases per 200,000 hours worked) 0.20 0.17 0.21 0.20 0.19
severity rate (lost days per 200,000 hours worked) 3.37 3.67 4.90 5.15 4.46
Number of loss time incidents (>1 day) 52 47 61 55 46

srs (socially responsible suppliers)
Number of key suppliers on sRs database 457 606 589 368 391
Number of independent external audits 41 43 39 19 21
Number signing supplier Code of Conduct (%) 64 60 50 74 71

environment
Total energy (MWh) 269,626 273,983 274,294 237,842 234,485
Office energy (MWh) 129,775 146,993 166,836 108,315 109,008
data centre average Power Usage effectiveness (PUe) 1.724 1.750 n/a n/a n/a
Percentage of electricity from renewable sources (%)4 23 13 11 12 10
Water (m3) 456,795 465,619 486,800 441,905 485,951

climate change (tco2e)
scope 1 (direct emissions) 12,138 13,131 17,370 20,032 18,337
scope 2 (gross electricity and heat) 139,650 148,316 147,805 123,834 122,257
scope 3 – business travel5 30,398 34,489 29,676 30,926 37,819
Gross emissions 182,186 195,936 194,851 174,791 178,414
Renewable energy 31,188 16,616 14,098 13,356 10,931
Net emissions 150,998 179,320 180,753 161,435 167,483
scope 3 Other (estimated)6

scope 3 – suppliers 569,125 386,226 755,894 n/a n/a
scope 3 – home base employees 1,378 n/a n/a n/a n/a
scope 3 – commuting 46,017 n/a n/a n/a n/a
scope 3 – water use 133 140 134 n/a n/a

waste
Total waste (t) 11,447 12,335 10,772 12,357 14,356

Percentage of waste recycled (%) 66 63 60 46 43
Percentage of waste diverted from landfill (%) 69 66 64 53 48

paper
Production paper (t) 58,279 65,777 73,217 78,662 95,642
sustainable content of graded paper (%)7 100 100 100 94 96

1 data for continuing operations, excluding the education business sold in 2007
2 Absolute results divided by revenue. intensity ratio allows environmental performance data to relate year on year changes in our business
3 All Re employees can take up to two days off per year (coordinated with line managers) to work on community projects that matter to them. Number of staff volunteering 

reflects the number of staff using their two days, as well as those who participated in other company sponsored volunteer activities
4 We purchase renewable electricity on green tariffs at key locations in the UK, Austria, Germany, France, and the Netherlands. in the Us we also purchase and retire 

Renewable energy Certificates (ReCs)
5  scope 3 business travel covers air, rail and personal cars used for business purposes but does not include car fleet which is included in scope 1 as stipulated in the GhG protocol
6  As we continue to expand scope 3 emission sources and set up data collection systems, impacts are estimates and still need improvement; we continue, for the time being,  

to separate these out from the total emissions. see Climate change in the environment section for more details
7  All paper we were able to grade in 2011 – 93% of total production stock – was graded PRePs 3 or 5 (known and responsible sources). see Paper in the environment section  

for full details
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Our unique contributions

“I am extremely proud to be part  
of an organisation where our 
employees are passionate about 
making a positive impact on society, 
working in close partnership with 
our customers. We feel good about 
what we do every day, knowing we 
contribute to promotion of the rule 
of law, advancement of science and 
health, protection of society, and 
universal sustainable access  
to information.”
Kumsal Bayazit, director of strategy, Reed elsevier

Why it matters
We believe we have the most significant impact when we apply  
our expertise to areas like universal, sustainable access to 
information, advancement of science and health, promotion of  
the rule of law and justice, and protection of society. in focusing  
on our unique contributions we benefit others and add value for 
Reed elsevier by building trust in and outside the company and 
creating new opportunities. 

Key issues
Elsevier 
elsevier, the world’s largest scientific publisher, plays an 
important role in advancing human welfare and economic 
progress through its science and health information which  
spurs knowledge and enables critical decision making. To  
ensure access to this information, elsevier supports key 
programmes in places where resources are often scarce.  
Among them is Research4life, in partnership with United  
Nations agencies and other publishers, which provides core  
and cutting-edge scientific information to researchers in more 
than 100 developing countries. in 2011, we made available all 
content on sciencedirect, encompassing around 2,000 peer- 
reviewed journals and 15,000 books, and made another 950 health 
science books available. in the year, there were over three million 
Research4life article downloads from sciencedirect and, for  
the first time, relevant legal content was added from lexisNexis 
UK. Read case studies celebrating the tenth anniversary of 
Research4life in 2011. 

since its inception in 2002, The elsevier Foundation has contributed 
significant sums to non-profit organisations advancing science  
and health. in 2011, a total of $650,000 was awarded. in addition  
to support for ongoing projects, this included new grants through 
its innovative libraries in developing Countries programme to 
further infrastructure-building and access to primary source 
material at libraries like Tanzania’s sokoine National Agricultural 
library and the National University of laos. 

Other Foundation grants focused on building nurse faculties  
and helping early-to-mid-career women scientists balance 
family responsibilities with their academic careers. in the year, 
the Foundation, with partners including the Organization for 
Women in science for the developing World (OWsd), recognised 
11 talented women scientists from Africa, the Middle east, Asia, 
latin America, and the Caribbean for their research excellence, 
with each winner receiving $5,000. Winners were announced  
at the international symposium on Women in science and 
engineering in Kuala lumpur hosted by the Malaysian Ministry  

o
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http://www.research4life.org/competitionbook
http://www.elsevierfoundation.org/


14
introduction

G
overnance

People
Custom

ers
C

om
m

unity
supply chain

environm
ent

Appendices
reed elsevier
corporAte respoNsiBilitY 2011
OUR UNiQUe CONTRiBUTiONs

of science, Technology and innovation and the institut Kimia 
Malaysia. lubna Tahtamoouni, a winner from The hashemite 
University in Jordan said, “Over the years i came to recognise  
that it is difficult for women to do science since they have to  
juggle their career, marriage, motherhood, and other social 
obligations. Winning such an award made me more confident 
about my decision of pursuing a career in science. Women need 
recognition, especially young women to give them that head  
start and confidence.” 

The symposium was held in conjunction with the international 
Year of Chemistry 2011; elsevier co-sponsored the opening 
ceremonies in Paris at the headquarters of UNesCO. during the 
year, at the request of the Us secretary of state, elsevier chaired 
a state department session on promoting women in science in 
the developing world and participated in meetings of the UN 
Commission on the status of Women.

To broaden access to its archives, in 2011 elsevier launched an 
online catalogue of the elsevier heritage Collection, comprising 
over 2,000 rare books with more than 1,000 distinct titles, 
published by the original elzevir publishing house from 1580 to 
1712. Based in the Netherlands and closely tied to the University 
of leiden, the original company published groundbreaking work 
from contemporary scholars including descartes, huygens, and 
Galileo. Nearly 2,000 documentary photographs accompany the 
online catalogue. 

elsevier believes ‘cause-related marketing’ efforts are win-win 
opportunities – good for the company and for NGOs. Over a six- 
week period in 2011, 10% of revenue from new annual subscriptions 
to Md Consult, which combines in-depth medical content with 
succinct, evidence-based point-of-care information in one 
resource (physicians log 1.7 million searches each month), was 
donated to international Crisis Aid (iCA) toward constructing a 
new hospital in ethiopia. As iCA President Pat Bradley noted, the 
campaign moved “us closer to the hospital’s completion and high 
quality medical care for the ethiopians who visit the hospital.” 
Another example was a campaign by elsevier’s student Consult, 
an online library of medical textbooks for students and instructors, 
with interactive features like clinical case and images, to benefit 
international Medical Corps (iMC) which aims to save lives 
through healthcare training, relief, and development programmes. 
For a set period in 2011, iMC received $1 for each textbook 
activated, raising $25,000.

elsevier, along with other parts of Reed elsevier, has been 
expanding its portfolio of alternative energy offerings. in 2011, 
elsevier Biofuel launched an online search and discovery tool  
that provides biofuel managers and research development 
professionals fast access to scientific, industrial, and commercial 
information to address their innovation requirements, including 
comparison of approved pathways and methodologies. it is 
complemented by the elsevier Biofuel Tree Thesaurus, allowing 
efficient navigation through more than 900 journals and 800 
books, 5.8 million patent documents, with 500,000 domain 
specific keywords. 

LexisNexis Risk Solutions 
lexisNexis Risk solutions tools and resources help protect 
society, including preventing fraud before it happens across a 
range of sectors including retail and healthcare. Presenting at 
the second Annual leadership summit on Predictive Analytics  
in 2011, Bill Fox, head of commercial healthcare, highlighted how 
lexisNexis Risk solutions identified 500 residents on Medicaid  
(a Us healthcare programme for low income people) living in a  
Us condominium complex with an average price of $1 million  
per unit. Through leveraging public data and advanced linking 
technology, they were able to identify key persons and other 
suspicious activity such as ‘deed flipping,’ often indicative of 
mortgage fraud and money laundering. 

lexisNexis Risk solutions supports non profit organisations such 
as the National Center for Missing & exploited Children (NCMeC) 
and the Cal Ripken sr. Foundation. since 2007, lexisNexis has 
completed more than 5.4 million volunteer background checks 
for such organisations, identifying over 475,000 individuals with 
at least one criminal conviction attempting to gain employment  
or to volunteer with a non profit organisation including over  
1,021 registered sex offenders.

lexisNexis Risk solutions employees created the AdAM 
programme which assists in the safe recovery of missing 
children. in partnership with the National Center for Missing and 
exploited Children, AdAM Alerts circulate missing child posters 
to police, news media, schools, businesses, medical centres, and 
other recipients within a specific geographic search area. since 
launching in 2000, 126 children have been located, five in 2011.
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http://www.elsevier.com/wps/find/P04.cws_home/iyc2011elsevier
http://www.elsevier.com/wps/find/P04.cws_home/iyc2011elsevier
http://www.elsevier.com/wps/find/intro.cws_home/EHC_Landing
http://www.crisisaid.org/
http://internationalmedicalcorps.org/
http://www.info.elsevier-biofuel.com/
http://www.info.elsevier-biofuel.com/how_works.htm
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in the year, lexisNexis Risk solutions helped spread information 
on the importance of volunteer background screening, including 
through an article in Philanthropy News digest. its Nonprofit  
Risk Management ToolKit is a collection of best practice guides 
on youth protection and internet safety, with white papers and 
templates to help nonprofits more effectively manage risk and 
protect those they serve. Among those that benefit from such 
expertise is Points of light/hands On Network which facilitates 
volunteerism through a network of 370 affiliates and eight 
international locations. 

LexisNexis Legal & Professional
lexisNexis legal & Professional promotes justice through its 
products and services. it supports transparent legal systems as  
a fundamental element of a healthy society and growing economy, 
and clear laws that are easily accessible to all. lexisNexis legal 
& Professional promotes the rule of law through outreach and 
advocacy, educational forums, and free dissemination of, and 
training on, its legal solutions. 

A study produced in 2011 by lexisNexis legal & Professional  
and Pro Bono Net shows the commitment to pro bono work  
is ingrained in the legal profession; 79% of more than 200 Us 
attorneys surveyed from large and small firms use their skills  
to make a positive impact. The survey found those undertaking 
pro bono work are motivated by personal fulfilment and a 
dedication to issues important to them and their communities. 
The study highlighted ways for firms to facilitate more pro bono 
engagement including helping lawyers balance billable and pro 
bono work. 

lexisNexis legal & Professional’s Rule of law Resource Center 
is a free online community covering topics from human rights  
to protecting minority communities. during the year, as lead 
sponsor of the World Justice Project, lexisNexis legal & 
Professional contributed to the Project’s Rule of law index,  
a quantitative assessment tool ranking 66 countries, and 
supported the Asia Pacific Rule of law Conference in Kuala 
lumpur. since 2000, lexisNexis south Africa has provided free 
access to its online content for law faculties at 24 south African 
public universities. in the year, to facilitate transparency in the 
administration of justice and law enforcement, it provided pro 
bono assistance to the governments of Kenya, Nigeria, Malawi, 
Ghana, Mauritius, swaziland, and The Gambia by updating and 
publishing their laws/law reports. Read more. 

As a founder of the UK’s international law Book Facility, since 
2005 lexisNexis UK has provided over 5,000 legal texts to assist 
professional bodies, advice centres, pro bono groups, law 
schools, and other institutions involved in access to justice across 
common law jurisdictions in Africa, Asia, and the Caribbean, 
encompassing 18 countries, with a further ten planned for 2012. 
New recipient partners in the year included Access to Justice law 
Centre in sierra leone; the University of Namibia; the University 
of the West indies in Jamaica and Antigua; the legal Advice and 
services Centre of Belize; the south African development 
Community library; and the Kenyatta University school  
of law in Kenya. 

lexisNexis legal & Professional chaired the human trafficking 
panel at the international Bar Association international 
Conference, and Kenneth R. Thompson, ii, lexisNexis legal  
& Professional’s Global Chief legal Officer, spoke at the Us 
National Association of Attorney Generals (NAAG) ‘Pillars of 
hope: Attorneys General Unite against human Trafficking’ panel, 
an initiative of NAAG President Rob McKenna. lexisNexis legal  
& Professional helped advance the Business Coalition Against 
human Trafficking, and was primary sponsor of the UK film 
premiere Not My life, a documentary filmed on five continents 
highlighting the wide-scale nature of human trafficking; in 
conjunction with the premiere, lexisNexis UK introduced a  
new handbook on human trafficking.

in the year, lexisNexis Australia donated research services to  
law firms, government agencies, academic institutions, and 
businesses in flood-affected towns and cities across Queensland.

Reed Exhibitions 
Reed exhibitions’ trade shows provide platforms for supporting 
our corporate responsibility focus areas. At the 2011 World Travel 
Market, its global event for the travel industry, Reed exhibitions 
marked World Responsible Tourism day with the Responsible 
Tourism Awards, recognising sector initiatives in areas like 
poverty reduction, low carbon transport and technology, and 
conservation. 

o
ur unique 

contributions

http://www.pointsoflight.org/
http://www.lexisnexis.com/community/international-foreignlaw/content/redirectfromrolresourcecenter.aspx
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/supporting-the-rule-of-law-in-the-gambia.aspx
http://www.ilbf.org.uk/
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staff behind World Travel Market founded the charity Just a drop 
to engage the industry on water issues. since its founding 11 
years ago, Just a drop has undertaken over 70 water aid projects 
and helped more than one million children and their families in  
30 countries. Mostra Convegno expocomfort, organised  
by Reed exhibitions italia, supported Just a drop in 2011 by 
donating a share of its entrance proceeds for a new water system 
in Nicaragua to benefit 750 people. Residents of the region have 
been forced to drink from local streams, often dry and polluted. 
The project is driven by local communities, supported by Just a 
drop, in partnership with Raleigh international and the 
Cooperative Juan Francisco Paz silva.

Reed exhibitions continues to drive forward sustainable practice 
in the global meetings and events industry. implementation of the 
sustainable exhibitions standard Bs 8901 continues with 12 
independently audited and certified exhibitions to date. Among 
the shows meeting the standard was eiBTM/The Global Meetings 
and incentives exhibition, held in Barcelona, featuring a 
sustainable events Corner, where exhibitors and attendees could 
get practical advice and hear from industry experts on key issues 
and best practice relating to sustainability within the industry. 
They also promoted ‘20 sustainable Actions’ that exhibitors can 
implement to become more sustainable. Any exhibitor 
undertaking five or more actions received a special certificate. 
There was also a sustainable stand Award to recognise exhibitors 
implementing sustainability initiatives, and the show team worked 
with the exhibition hall on recycling waste, with unused items 
donated to local charity, voluntaris Catalunya. 

The National hardware show for the Us home improvement and 
diY markets, attracting an international audience of more than 
27,000 industry professionals, in 2011 donated 14 trailers filled 
with products to Opportunity village, a las vegas non profit 
providing training, employment, arts, and recreation for people 
with disabilities. it represented a 15% increase on previous years. 
According to Opportunity village’s laura d’Amore, “every year 
after the National hardware show, the community lines up 
outside [our] doors waiting to see the fabulous tools, garden 
décor, and hardware that awaits. it is like Christmas morning  
for about two months….” 

Over the last eight years, Reed exhibitions has given free space  
at the london Book Fair to Book Aid international, which annually 
provides over 500,000 books – including those donated from 
across Reed elsevier – to readers in the developing world, 
enabling the charity to engage with a wide range of potential book 
and financial donors. Read more about our work with Book Aid.

Reed exhibitions supports alternative energy markets with 
events such as Pv expo and Fuel Cell expo in Japan, Asia smart 
Grid in singapore, and the World Future energy summit (WFes) 
in Abu dhabi. Over four days, the 2011 summit attracted record 
levels of attendance, with over 26,000 attendees from 137 
countries. in addition, 2,500 school and university students from 
across the United Arab emirates gained insight into the future of 
renewable energy through tours of the exhibition; a Young Future 
energy leaders programme was another new WFes feature. 

The WFes keynote address was delivered by Ban Ki-Moon, 
secretary General of the United Nations. Nicholas stern, Chair  
of the Grantham Research institute on Climate Change and the 
environment at the london school of economics, and author of 
the 2006 stern Review Report on the economics of Climate 
Change, noted, “in order that climate change targets can be 
achieved, we face the need for a new industrial revolution. …With 
fundamentally strong policy, we can also increase the pace of that 
change.” WFes highlighted solar and wind energy, green 
building, and carbon capture. National pavilions were hosted by 
countries including Canada, China, denmark, France, Germany, 
hong Kong, india, italy, Japan, luxembourg, Norway, Portugal, 
singapore, spain, sweden, switzerland, the UK and Us. 

in 2011, Reed exhibitions expanded its alternative energy portfolio 
with the acquisition of Multiplus in Brazil, whose shows encompass 
Fenasucro, focused on ethanol manufacturing and sustainable 
bio-fuels. 

Reed Business Information 
Reed Business information (RBi) uses the power of its brands  
to aid communities. variety, the leading entertainment industry 
news source published by RBi, has established initiatives like 
variety’s Power of Youth to spur young entertainers to support 
philanthropic and humanitarian causes, and to encourage their 
fans to do so as well. since its inception in 2007, Power of Youth 
has raised more than $1 million for charity; in 2011 beneficiaries 
included st. Jude Children's Research hospital, share Our 
strength, and Alex's lemonade stand, a charity which fights 
childhood cancer, begun by the child of a former elsevier 
employee who lost her battle with the disease in 2004. in 
conjunction with the Awards, variety released its annual Youth 
impact Report demonstrating the impact young people make  
in the industry and in their communities. variety has built  
on the Power of Youth model with the Power of Women and the  
Power of Comedy, highlighting how celebrity can be used  
to beneficial effect.
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http://www.bsigroup.co.uk/en/Assessment-and-Certification-services/Management-systems/Standards-and-Schemes/BS-8901/
http://www.eibtm.com/
http://www.eibtm.com/
http://www.eibtm.com/page.cfm/link=200
http://www.opportunityvillage.org/overview.php
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/strengthening-book-aid-international.aspx
http://www.worldfutureenergysummit.com/
http://www.variety.com/events/2011/power-of-youth/
http://www2.variety.com/Power-of-Women/2011/pow.html
hhttp://www.variety.com/events/2011/power-of-comedy/
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in 2011, the magazine and web teams at RBi’s Caterer and 
hotelkeeper gathered nearly 400 industry representatives for  
the UK hospitality Action Ball, raising £100,000 for sector charity 
hospitality Action. RBi has organised the night for the past six 
years, asking key industry contacts to sponsor tables and offer 
services and prizes. in addition, Caterer and hotelkeeper editor 
Mark lewis, serves as a trustee of hospitality Action. RBi also 
provides pro bono advertising in the magazine to help promote 
awareness and support for the charity. 

in 2011, RBi’s Reed Construction data helped sponsor the Us 
department of energy’s solar decathlon which invites collegiate 
teams to design, build, and operate solar-powered houses that 
are cost-effective, energy-efficient, and attractive. The winning  
team best blends affordability, consumer appeal, and design 
excellence with optimal energy production and maximum 
efficiency. in addition to participants from Us institutions, 
university teams were fielded from Belgium, Canada, China, and 
New Zealand. Continuing over a two-year period, the University  
of Maryland team had the highest ranking at the close of 2011.

Across Reed Elsevier 
drawing on expertise across Reed elsevier, in 2011 we awarded 
prizes in the first Reed elsevier environmental Challenge to 
projects that improve sustainable access to water where it is 
presently at risk. 

The Reed elsevier environmental Challenge contributes to the 
UN Water for life decade, running between 2005 and 2015, in 
support of the Millennium development Goal to reduce by half  
the number of people without access to safe drinking water and  
to stop unsustainable exploitation of water resources. 

We made relevant products available from our businesses to over 
100 registrants from more than 50 countries. We sought projects 
that are replicable, scalable, and sustainable, and set a high 
benchmark for innovation; which emphasise solutions with 
practical applicability and address non-discrimination/equality 
of access from a scientific, legal, or other basis; and which involve 
and impact a range of stakeholders and have local/community-
level engagement. The jury included Professor András 
szöllösi-Nagy, director of the division of Water and secretary of 
the international hydrological Programme of the United Nations 
educational, scientific and Cultural Organization (UNesCO);  
dr Prasad Modak, founder of india’s environmental Management 
Centre and an environmental consultant with the World Bank; 
and Professor Gang Pan of the Chinese Academy of sciences  
and chief scientist of a sino-UK governmental water science 
cooperation programme.

image UNi82296: © UNiCeF/NYhQ2010-0452/Cullen 

Sharing expertise with UNICEF
Reed elsevier supported the 2011 UNiCeF report, Children’s 
vulnerability to Climate Change and disaster impacts in east 
Asia and the Pacific, with access to product, experts, 
editorial assistance, and funding.

Millions of children across east Asia and the Pacific already 
suffer from a lack of access to clean water and proper 
sanitation, and are vulnerable to food shocks and risks of 
disease. The report showed that climate change will likely 
worsen this situation.

The UNiCeF report presents an analysis of the climate 
change trends and potential impacts on children in east Asia 
and the Pacific, based on findings from country studies in 
indonesia, Mongolia, the Philippines, and Kiribati and 
vanuatu in the Pacific, as well as children’s perspectives  
on climate change and other research. 

While the report suggests that the impacts of climate change 
vary from country to country, children in all countries were 
aware that changes in their environment were already 
present. Many stated that climate change has affected their 
families’ livelihoods and in some cases, caused parents to 
take them out of school to help collect water and fuel and 
supplement household income. in Mongolia, children noted 
harsher winters and declining water resources and in the 
Philippines children spoke of heavier rainy periods.

The report cites evidence showing that when children are 
educated, informed and involved, they share information 
with others in their communities and are better able to 
prepare and protect themselves. According to Anupama  
Rao singh, UNiCeF Regional director for east Asia and the 
Pacific, “now is the time to put in place adaptation strategies 
that ensure that the risks specific to children are addressed. 
By doing this, we will go some way in helping to build a 
climate-resilient world for children.” 

o
ur unique 

contributions

http://www.hospitalityaction.org.uk/
http://www.solardecathlon.gov/
http://www.reedelsevier.com/corporateresponsibility/environmental-challenge/Pages/Home.aspx
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The winner of the $50,000 first prize was the Tagore-senGupta 
Foundation for a project to install 12 community-level arsenic 
removal units in remote villages and schools in Cambodia  
where arsenic groundwater contamination is rife. The arsenic 
removal units use regenerable adsorbents and do not require 
electricity or costly maintenance; the technology will provide 
local employment in the construction and installation of units  
and in the caretaking phase of the project. second prize of 
$25,000 was awarded to Jenna Forsyth, whose project focuses  
on low-resource chlorine generation to address unsafe drinking 
water and poor sanitation in the Nyanza province of western 
Kenya, one of the poorest regions in the country. in partnership 
with the Program for Appropriate Technology in health, the 
school-based pilot involves a prototype chlorine generator using 
salt, water, and battery power to generate chlorine for water 
disinfection. On a single battery charge, the device can run for  
200 cycles, generating 40,000 litres of clean water. Both projects 
were featured in the elsevier journal Water Research. The 2012 
environmental Challenge was launched in November 2011.

2011 oBjectives progress

Complete Re environmental 
Challenge; launch plans for 
2012 

Winners announced and 
highlighted at World Water 
Week reception in stockholm; 
2012 environmental Challenge  
launched in November

Undertake UNiCeF project on 
the impact of climate change  
on children 

supported publication of 
Children’s vulnerability to 
Climate Change; profiled in  
key publications including  
The lancet and lexisNexis 
environment and Climate 
Change Center

Further expansion of 
Research4life

Allowed access to all 
sciencedirect content, 
encompassing 9.5 million 
articles/chapters; addition of 
relevant legal material from 
lexisNexis UK

2012 oBjectives

 � expand alternative energy portfolio

 � Facilitate deeper country analysis of UNiCeF climate 
change and children report

 � Broaden reach of Reed elsevier environmental Challenge

 � increase pro bono partnerships
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Governance 

“Diligent adherence to data 
protection and privacy 
commitments is not only the  
right thing to do, but it is good 
business and good governance. 
Reed Elsevier is committed to 
being a privacy leader, ensuring 
the trust and confidence of our 
customers, our data suppliers, 
and regulators.”
michael lamb, Chief Counsel, Privacy and information Governance,  
Reed elsevier

Why it matters
good governance matters because it creates the framework  
for our business. 

We support the principles and provisions of corporate 
governance contained in the UK Combined Code on Corporate 
Governance issued by the Financial Reporting Council in June 
2008 (the UK Code) and the dutch Corporate Governance Code 
issued in december 2008 (the dutch Code). 

Governance and reporting 
Reed elsevier PlC, which has its primary listing on the london 
stock exchange, and Reed elsevier Nv, which has its primary 
listing on the euronext Amsterdam stock exchange, have 
complied throughout 2011 with the UK Code. in addition, Reed 
elsevier Nv has, subject to limited exceptions as explained in the 
Reed elsevier Nv Corporate Governance statement, applied the 
best practice provisions of the dutch Code. Reed elsevier PlC 
and Reed elsevier Nv maintain standards of corporate 
governance and disclosure applicable to companies listed on  
the stock exchanges of the United Kingdom, the Netherlands,  
and the United states. The effect is that a standard applying to  
one will, where not in conflict, also be observed by the other. 
information and documents detailing our governance procedures 
are available to stakeholders online at www.reedelsevier.com. 

The Reed elsevier combined financial statements and the 
financial statements of the two parent companies, Reed elsevier 
PlC and Reed elsevier Nv, are prepared in accordance with 
international Financial Reporting standards. Read more about 
Reed elsevier’s corporate structure. 

We included a business review as an integral part of our Annual 
Report. it includes information on CR and provides forward 
looking statements on the outlook for Reed elsevier and its 
business and outlines key business risks. 

Reed Elsevier values 
Five values underpin our activities: Customer focus, valuing our 
people, Passion for winning, innovation, and Boundarylessness. 
learn more about the values. 

We monitor the progress of each business in embedding the 
values in its processes. senior executives are assessed on their 
values leadership and all employees are evaluated on how well 
they live the values as part of the annual Personal development 
Plan process. The values section of the corporate intranet enables 
employees to discover the five values from the perspective of 
people across the organisation. 

g
overnance

http://www.reedelsevier.com/investorcentre/corporatestructure/Pages/Compliancewithcodesofbestpractice.aspx
http://www.reedelsevier.com
http://www.reedelsevier.com/investorcentre/corporatestructure/Pages/Home.aspx
http://www.reedelsevier.com/investorcentre/corporatestructure/Pages/Home.aspx
http://www.reedelsevier.com/go/11ARbusinessreview
http://www.reedelsevier.com/corporateresponsibility/governance/Pages/reed-elsevier-values.aspx
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Our leaders work to reinforce the values. in 2011, Reed exhibitions’ 
Chairman, Mike Rusbridge, awarded 13 employees from the Us, 
UK, France, spain, China, Japan, Germany, and Austria Chairman’s 
Awards for best exemplifying the Reed elsevier values and their 
contributions to the business. Winners attended a presentation 
dinner with the Reed exhibitions worldwide Board. Commenting  
on their achievements Mike said: “Not only have they demonstrated 
one or more of our values to an outstandingly high level, but they 
have done so through some of the toughest trading conditions…. 
Their commitment to the company and determination to succeed 
are an inspiration to us all.” 

We produce products and services on corporate governance  
for our customers. in 2011, a new product we published was the 
international Financial Reporting standards and we continued  
to publish Corporate Governance; internal Auditors’ handbook; 
Butterworths Company law handbook; CiMA Official learning 
system Fundamentals of ethics, Corporate Governance and 
Business law; Compliance Manager; Compliance 360.

Key issues 
Ensuring the highest ethical standards 
The Reed elsevier Code of ethics and Business Conduct (Code), 
disseminated to every employee and publicly available at  
www.reedelsevier.com, sets the standard for our corporate and 
individual behaviour. it incorporates the ten principles of the UN 
Global Compact. The Code begins with an introduction from the 
CeO and sets out our standards on key ethics and compliance 
matters, including: policies related to protecting company 
interests and assets; relationships with business partners, 
customers, suppliers, and competitors; dealings with 
governments; respecting colleagues and communities; and  
data protection. The Code also explains the responsibility of 
employees to report wrongdoing. The Code has been translated 
into 11 languages to improve accessibility by all employees, 
including Chinese, dutch, French, German, italian, Korean, 
Japanese, Polish, Portuguese, Russian, and spanish. 

The Code is reinforced by other policies to further assist employees 
in complying with laws in key areas, such as bribery, competition, 
export and trade controls, and workplace harassment. The Code 
(and a related supplemental policy) also addresses political 
contributions, which are strictly prohibited except in the United 
states, where such contributions and activities are permitted in 
certain states within allowable limits if they comply with stringent 
reporting and disclosure regulations. employees must obtain 
senior management approval for any proposed corporate political 
contributions; all corporate contributions are reported as required 
by law. Reed elsevier companies in the United states contributed 
$85,680 to political parties in 2011. There were no donations made 
in the european Union for political purposes. 

To aid employee understanding of our policies, we offer interactive 
online training to explain topics and the importance of compliance, 
with examples of how policies apply in practice. Courses also 
highlight resources available to help those with questions or 
concerns. All employees receive training on the Code, data privacy 
and security, and preventing bribery; other courses are rolled out 
to those for whom the topic is relevant. By year end 2011, over 99% 
of current employees completed Code training at least once; 99% 
of employees completed preventing bribery training; 99% of 
employees in english-speaking countries completed data privacy 
and security training; 100% of relevant employees in english 
speaking countries completed a course on fair competition,  
and 100% of Us managers completed a course on preventing 
workplace harassment. in 2012, we will be implementing 
translated versions of our privacy training, and issuing refresher 
training on fair competition and workplace harassment.

We further enhanced our preventing bribery compliance efforts 
to align with the UK Bribery Act (the “Act”) that came into force on 
1 July 2011, and Adequate Procedures Guidance under the Act.  
We issued additional procedures to help ensure compliance with 
our preventing bribery policies, and we conducted extensive in 
person training for employees in the highest risk roles, in addition 
to requiring computer-based training for all employees. each of 
our businesses designated Preventing Bribery Working Groups, 
which have been engaged in implementing and overseeing 
compliance activities. We make extensive due diligence materials 
available to all employees including guidance on researching 
intermediaries, joint venture partners, and acquisition targets, 
among others, as well as due diligence process flow charts, 
questionnaires, and checklists. The importance of compliance 
with the UK Bribery Act and all bribery laws, resources available, 
and the individual responsibility of each person in the company, 
was highlighted in an email to staff from the CFO in the year. 

Employee feedback on 2011  
ethics courses 
 � A great way to know what to do and what not to do at  

the company 

 � The programme hit all the needed points while also 
synthesising the material

 � i did learn some of the finer points of bribery. For example, 
what is and what is not acceptable in terms of meals for  
a customer

 � The online course allowed us to learn at our own pace.  
For me, the convenience of being able to back up and go 
over something was great. in addition, being able to start 
and stop as needed was a great feature.

 � i completed the initial training in 2009 so this was an 
effective way to review and keep my knowledge current.  
it was a good length for a revision and updating exercise

 � it accurately and quickly gets the information across, 
while testing to ensure that the end user gets the point  
of the material that needs to be delivered

 � scenarios were ones i had never experienced before so  
it was good to see them to know exactly how to behave 
should i ever find myself in the same situation

reed elsevier
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http://www.lexisnexis.org.uk/deloitte/titles/p/633/desc/international-financial-reporting-standards/
http://www.elsevier.com/wps/find/bookdescription.cws_home/713448/description#description
http://www.lexisnexis.co.uk/store/uk/catalog/productdetail.jsp?pageName=relatedProducts&skuId=uksku9781405735674IA210317&searchLink=search&catId=ukcat1&prodId=ukprod9781405735674IA2
http://www.lexisnexis.co.uk/store/uk/catalog/productdetail.jsp?pageName=relatedProducts&skuId=uksku9781405742320CH2011000&searchLink=search&catId=ukcat11&prodId=ukprod9781405742320CH20
http://www.elsevier.com/wps/find/bookdescription.cws_home/718899/description#description
http://www.elsevier.com/wps/find/bookdescription.cws_home/718899/description#description
http://www.elsevier.com/wps/find/bookdescription.cws_home/718899/description#description
http://www.elsevier.com/wps/find/bookdescription.cws_home/718899/description#description
http://www.lexisnexis.com/en-us/products/compliance-manager-powered-by-qumas.page
http://www.lexisnexis.com/en-us/products/compliance-360.page
http://reports.reedelsevier.com/documents/pdfs/cr/code_of_ethics_eng.pdf
http://www.reedelsevier.com
http://www.unglobalcompact.org/
http://www.unglobalcompact.org/
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We maintain Compliance Committees for all parts of the 
business. employees are encouraged to report suspected 
violations of the Code or law to their manager, a human resources 
representative, a company lawyer, or the appropriate compliance 
committee. We also offer employees a confidential reporting  
line, which is accessible by phone or online 24 hours per day.  
As allowed under applicable law, employees may submit reports 
to the Confidential line anonymously. The Code stipulates 
protection against retaliation if a suspected violation of the Code 
or law is reported. substantiated Code breaches are subject to 
swift disciplinary action, up to and including termination.

in addition to our Code of ethics and Business Conduct, which 
applies to all directors, officers, and staff, there is a Code of ethics 
for senior Officers for Reed elsevier’s CeO, CFO, and Group 
Financial Controller. 

Tax, pensions, and investments 
in 2011, the Reed elsevier combined business paid £218 million in 
corporate taxes. in addition, we collected an even greater amount 
of employment-related, sales, vAT, and other taxes. We believe 
taxes are an important way in which large companies contribute 
to the communities in which they do business. 

Reed elsevier is considered a responsible corporate taxpayer.  
We conduct our tax affairs to ensure compliance with all laws  
and relevant regulations in the countries in which we operate.  
We maintain an open and positive working relationship with  
fiscal authorities and tax policymakers. in the UK, we participate 
in working groups established by hM Treasury on corporate tax 
reform. The head of Group Taxation is also a member of the 
Business Tax Forum, a joint business/hM Revenue Customs 
committee, which allows discussion of the operational aspects  
of the tax system. 

The Reed elsevier pension scheme statement of investment 
principles indicates that investment managers must consider 
how social, environmental, and ethical issues may financially 
impact the portfolio when making investment decisions. 

CR issues are relevant to other investment decisions we make,  
for example, we review an investee’s social and economic 
stability. Among sustainable investments we have made is 
healthline, which helps consumers find, understand, and 
manage healthcare information, with access to over 1 billion  
web pages.

2011 oBjectives progress

Code of ethics and Business 
Conduct course completion  
by 95% of all employees

99% completion achieved

Full alignment with Adequate 
Procedures Guidance under the 
UK Bribery Act; 95% completion 
of anti-bribery training by 
relevant employees in higher 
risk roles and geographies 

Alignment activities included 
risk assessments, intermediary 
due diligence, and internal 
reviews by internal audit; 
training completed by 99%  
of all employees globally

implementation of updated 
records management policy

Us policy and retention 
schedule issued, along  
with online policy review  
and certification process  
for employees

2012 oBjectives

 � Completion of Code training by 100% of employees within 
90 days start of their employment 

 � Continue bribery law compliance activities, with particular 
reference to the UK Bribery Act and Us Foreign Corrupt 
Practices Act

 � Records Management Policy roll out to the UK and  
other countries

reed elsevier
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http://reports.reedelsevier.com/documents/pdfs/cr/senior_officers_code.pdf
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http://www.healthline.com/
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People 

“People are behind the growth of 
our organisation. The collective 
skills, attitudes, and abilities of our 
people contribute to performance 
and ultimately the success of the 
company.”
gloria madden, human Resources Manager,  
Reed Business information, Australia

Why it matters
As we state in the People section of www.reedelsevier.com,  
“Our success is due to the talented employees who make Reed 
elsevier the trusted organisation it is today: people like 
researchers, developers, editors, event managers, designers, 
publishers, lawyers, and many more besides. We depend on them 
and they, quite rightly, depend on us to create a fair, challenging, 
rewarding, and supportive work environment where they can 
achieve their potential.”

valuing our 30,500 people means being an employer of choice, 
known for best practice in retaining and recruiting the best  
staff. Only by attracting and keeping good people – and being 
acknowledged as a company where they can do their best  
work – will we be able to achieve our objectives and meet the 
expectations of our customers and other shareholders.

We work closely with our staff/works councils in europe, the 
United states, and elsewhere to engender positive employer/
labour relations. And we ensure our labour and employment 
policies and practices are compliant with the principles of the  
UN Global Compact regarding fair and non-discriminatory  
labour activities. We are an equal opportunity employer and  
are committed to treating all employees and applicants with 
respect and dignity. 

To broaden awareness of what it’s like to work at Reed elsevier 
we developed a new People section for our external website. it 
includes eight views from colleagues working at our five business 
units and head office in the UK, Us, China, and the Netherlands. 
We also strengthened the People section of our intranet with 
deeper content on social networking, careers and development, 
company information, and resources. 

people

http://www.reedelsevier.com/our-people/Pages/Home.aspx
http://www.reedelsevier.com
http://www.reedelsevier.com/our-people/Pages/Home.aspx
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Our workforce 
Reed elsevier’s workforce is highly skilled and a large proportion 
hold advanced degrees. 

in 2011, our workforce was 54% female, based on a sampling  
of greater than 89% of our employees; 45% of managers are 
women. Our senior management group comprised individuals 
from around the world. At the end of 2011, there were two female 
members of the Re boards: lisa hook, non-executive director  
of Reed elsevier PlC and Reed elsevier Nv, and Marike van lier 
lels, non-executive director of Reed elsevier Nv. The Reed 
elsevier Nominations Committee considers the knowledge, 
experience and background of individual board directors. in the 
year, in line with the recommendations of the UK davies Review, 
the Committee announced a 2013 target of 30% women on the 
Reed elsevier Nv Combined Board and 22% women on the  
Reed elsevier PlC Board. 

mANAger BreAKdowN

Male
55%

Female
45%

emploYee BreAKdowN

Male
46%

Female
54%

We recognise employees of different ages contribute unique 
perspectives to our endeavours. in 2011, 19% of our employees 
were 30 years of age or younger, 61% were between 31 and 50 
years of age, and 20% are 51 and older. Our oldest employee  
is aged 85 and our youngest is aged 16. The average length  
of service is eight years. We also know people of different 
backgrounds contribute to a rich exchange of ideas. The majority 
of our workforce is based in the Us, and we provide a breakdown 
of employees by ethnicity each year to the Us department of 
labor. in the year, we continued to implement a global human 
resources information system, PeoplehUB, which is improving 
our data collection. 

ethNicitY of Us worKforce

White
76%

Other 4%
Hispanic/Latino 

4%
Asian

7%
Black or 
African 

American
9%

To help our customers facing challenging conditions, we must 
continuously adapt our cost structure. We aim to minimise the 
effect of any restructuring activities, necessary for all businesses 
as processes or markets change, but which may be more 
prevalent in times of economic disruption. We do not take 
decisions regarding employee redundancies lightly, but where  
it is necessary, as CeO erik engstrom has noted, those decisions 
“are always based on a factual assessment of the needs of our 
customers and we… explore all possible alternatives, including 
internal transfers, to avoid having to take such actions.” To help 
affected employees, we provide careers advice and, where 
possible, retraining assistance. 

We produce products and services that advance understanding  
of people and health and safety issues for our customers. in 2011, 
we published new editions of Butterworths employment law 
handbook and Tolley’s employment handbook, in addition to 
Tolley’s discrimination in employment handbook; Xpert hR; 
PersonnelToday.com; Pay and Benefits; elsevier Performance 
Manager and Tolley’s equal Pay handbook; health and safety 
Bulletin; Practical Guide to Occupational health and safety; 
health & safety at Work Magazine; Occupational health; 
Occupational health and industrial Medicine; Community health 
and Wellness; and exhibitions such as expoprotection.

people

http://www.lexisnexis.co.uk/store/uk/Butterworths-Employment-Law-Handbook/product
http://www.lexisnexis.co.uk/store/uk/Butterworths-Employment-Law-Handbook/product
http://www.lexisnexis.co.uk/store/uk/Tolleys-Employment-Handbook/product
http://www.lexisnexis.co.uk/store/uk/Tolleys-Discrimination-in-Employment-Handbook-Second-edition/product
http://www.xperthr.co.uk/
http://www.personneltoday.com/Home/
http://www.lexisnexis.co.uk/store/uk/Pay-and-Benefits/product
http://www.elsevierperformance.com
http://www.elsevierperformance.com
http://www.lexisnexis.co.uk/store/uk/Tolleys-Equal-Pay-Handbook/product
http://www.lexisnexis.co.uk/store/uk/Health-and-Safety-Bulletin/product
http://www.lexisnexis.co.uk/store/uk/Health-and-Safety-Bulletin/product
http://www.elsevier.com/wps/find/bookdescription.cws_home/700772/description#description
http://www.healthandsafetyatwork.com/hsw/
http://www.rbi.co.uk/brands/personnel/occupational-health/
http://www.elsevier.com/wps/find/journaldescription.cws_home/506004/description#description
http://www.elsevier.com/wps/find/bookdescription.cws_home/725077/description#description
http://www.elsevier.com/wps/find/bookdescription.cws_home/725077/description#description
http://www.reedexpo.com/en/Events/2475/Expoprotection
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Key issues 
Listening 
hearing directly from our people is an important driver for 
improvement. A key way we do this is through ongoing ‘pulse’ 
surveys (our next comprehensive all employee Opinion survey 
will be performed in 2012). For example, early in 2011 Mike Walsh, 
CeO of lexisNexis legal & Professional distributed pulse survey 
scores to leadership teams and all staff, which showed positive 
trends in how employees felt about their jobs, their managers, 
and about the company in general. Among highest scoring 
questions were: i have a clear idea of the results expected of  
me in my job and i feel motivated to go the extra distance for  
my colleagues and our customers. There were most improved 
scores on questions such as ‘how likely is it that you would 
recommend lexisNexis as a place to work to others.’ Mike also 
highlighted areas where the company can go further such as 
providing more opportunities for professional growth and 
development. he asked that “all leaders share their results with 
their employees and develop specific action plans aimed at 
improving engagement across the business.” Read another 
example from our business.

in 2011 at RBi Netherlands, all staff participated in a 
comprehensive business update with their CeO, with other  
key colleagues presenting updates on strategy and direction. 
employees had the option of submitting questions in advance or 
raising them during the session; all questions were answered 
with ideas from employees taken into account. in addition, they 
held more than six works council meetings during the year.

We offer the leaders’ Toolkit, a customised site in partnership 
with harvard Business Publishing, to all employees. Among  
the resources are worksheets, video clips, and articles to foster 
good listening skills and tips for giving and receiving feedback. 
We encourage managers to understand what their employees 
really think through 360 degree appraisals and provide relevant 
materials; when appropriate, we suggest they share results with 
their teams. 

We provide other mechanisms to allow people to voice their 
opinions including through intranet-based social media tools like 
a Reed elsevier Connected site featuring wikis and forums. The 
corporate responsibility section of the Re World global intranet 
also has a Your Thoughts feature to encourage employees to 
share their views. 

Promoting diversity 
As stated in our Code of Conduct and Business ethics, “We 
prohibit discrimination. We recruit, hire, develop, promote, 
discipline, and provide other conditions of employment without 
regard to race, colour, religion, national origin, gender, sexual 
orientation, marital status, age, disability, or any other category 
protected by law. This includes accommodating employees’ 
disabilities or religious beliefs or practices.” Consistent with this 
policy, Reed elsevier prohibits discrimination or harassment of 
any kind. Read the Reed elsevier UK  anti-harassment policy.

We are committed to building a workforce that reflects the 
diversity of our customers and communities. The Reed elsevier 
diversity and inclusion (d&i) statement articulates our 
commitment to a diverse workforce and environment that 
respects individuals and their contributions, regardless of  
their gender, race, or other characteristics. in 2011, we took  
steps to implement a d&i strategy we developed in 2010 which 
incorporates the d&i statement. The d&i strategy states, 
“diversity and inclusion are not just aspirational social concepts. 
Rather, they are a cornerstone of a successful global business.” 
The d&i strategy highlights the value proposition for diversity on 
ethical, regulatory, economic, and reputational grounds. Among 
its commitments is understanding the state of d&i across Reed 
elsevier and ensuring plans to address areas for improvement. 

in 2011, we formed a d&i Advisory Group comprising one leader 
from each business unit, supported by senior hR colleagues; a 
key output was a communication from the d&i Advisory Group to 
all senior managers highlighting the elements of the strategy and 
the need for their support. The Advisory Group, supported by a 
broader network of champions, the d&i Working Group, reviewed 
options for a Us manager d&i training pilot and an online training 
option for all employees. They also analysed recruitment policies 
across the group to ensure they support d&i. Both groups met 
through the year to share best practice and learn from others, 
including the head of the Us National diversity Council and 
consultants from Kaizen Training, who spoke on unconscious 
bias. during the year, we became a founding member of id 
(inclusion and diversity) 100, a network for sharing d&i 
knowledge among FTse100 peers.

We promote employee Resource Groups which allow diversity  
to be expressed in meaningful ways. They are independent, 
voluntary networks of employees who share common interests. 
The groups help drive diversity initiatives and promote career 
development through mentoring, workshops, leadership 
speakers, and external networking. lexisNexis Risk solutions, 
for example, has five employee resource groups, among them, 
the veterans Group, Multicultural Group, and Pride Group. The 
elsevier Women’s Network, which began at the close of 2008 with 
five women, grew to nearly 722 members and 12 active chapters 
in 2011. lexisNexis legal & Professional established its Women 
Connected eRG in 2007 and has been expanding since. UK Women 
Connected, which began at the close of 2010 with a small steering 
Committee, grew to over 125 members in 2011. The group held 

people

http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/responding-to-employee-opinion-scores-in-elseviers-health-science-finance-team.aspx
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/responding-to-employee-opinion-scores-in-elseviers-health-science-finance-team.aspx
http://reports.reedelsevier.com/PDFFiles/RECodeofEthicsJun2009English.pdf
http://www.reedelsevier.com/corporateresponsibility/Documents/policies/reed-elsevier-anti-harassment-policy.pdf
http://www.reedelsevier.com/corporateresponsibility/people/diversity
http://www.reedelsevier.com/corporateresponsibility/people/diversity
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/employee-resource-groups.aspx
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lunch and learn events, and a suit drive for women’s charity dress 
for success – aired on the BBC; they have committed to sending 
two employees per month to volunteer with dress for success  
in 2012. 

We are proud of our employees who promote diversity. during 
2011, lexisNexis legal & Professional’s Global Chief legal 
Officer, Kenneth R. Thompson, ii, and vP and lead Customer 
service Counsel, Kermit F. lowery, joined the leadership Council 
on legal diversity (lCld), comprised of chief legal officers and 
law firm partners dedicated to improving diversity in the legal 
profession. Acting in concert with lCld, lexisNexis legal & 
Professional formed an alliance with the University of dayton 
school of law to mentor law students from diverse backgrounds. 
lexisNexis legal & Professional mentors will work with students 
in their first year of law school through to graduation. in 
exchange, each student agrees to serve as an lCld mentor after 
graduation. in addition, the lexisNexis legal & Professional 
Global legal department is working with lCld committees and 
subcommittees to address improving diversity in the field.

RBi’s XperthR provides a d&i benchmarking tool for its 
customers, among other relevant information, and the business 
unit’s totaljobs.com, the UK’s leading recruitment website, offers 
d&i tips and resources for recruiters, stating their “aim should  
be to have a workforce that is representative of all sections  
of society.” 

Boundarylessness 
We promote the Reed elsevier value Boundarylessness, working 
across geographic and functional boundaries, with the support  
of the Reed elsevier human Resources Management Council,  
led by the Group director of human Resources. The Council 
undertakes an annual Organisation Talent Review to identify  
staff advancement opportunities across the company. 

The Reed elsevier Job Board available from the corporate intranet 
allows staff to view and apply for any available opening around the 
world. Candidates can complete an online employment profile to 
specify their preferred work criteria so that they can be alerted  
to future openings that match their interests. in 2011, internal 
candidates filled nearly 33% of Re job openings. 

Training 
every employee in the company takes part in the annual Personal 
development Programme (PdP), which reviews skills and 
performance and identifies opportunities for recognition and 
advancement. The PdP is also the primary tool for assessing and 
planning employee training. in 2011, we invested over $26 million 
in training (including courses, seminars, one-on-one instruction, 
and tuition reimbursement) to develop the capabilities and future 
potential of our people.

The Reed elsevier learning Centre, available on the global 
intranet, provides access to tools to further employee 
professional development. Resources include harvard Manage 
Mentor, covering a wide range of management topics, from 
business basics to strategy execution from business leaders, 
experts, and practitioners. We also provide a comprehensive 
range of e-learning courses to employees through skillsoft, 
covering hundreds of subjects in 15 different languages. Another 
tool available to staff is Cultural Navigator, which highlights how 
cultural preferences can affect the way we work. 

By the close of 2011, 355 of Reed elsevier’s top executives 
completed Management development Planning (MdP) or had 
their existing development plan revisited. each MdP leads to 
precise actions for attaining present and future career objectives; 
provides an insightful view of the individual; and encourages 
openness as sensitive issues are addressed in a spirit of 
confidentiality and respect. The process involves in-depth 
interviews to assess strengths and development areas, agreeing 
an action plan with the individual and their manager on present 
role, skills/knowledge, and future career aspirations. Plans may 
include gaining international experience, focused coaching, and 
engagement outside the company, including charity placements 
with Pilotlight to share expertise in new areas. Progress against 
development plans is regularly checked and updated. 

lexisNexis UK was awarded the london Macro employer Award 
2011 at the National Training Awards. The Awards, held by the 
UK’s skills Funding Agency, recognise companies who have 
achieved outstanding organisational and individual success 
through investments and innovation in training, learning,  
and development.

Internal mobility at Reed Exhibitions 
internal mobility is at its highest levels within Reed 
exhibitions, while the company is also enjoying record levels 
of personal referrals and e-recruitment. Over the past two 
years, Reed exhibitions has transformed the way they recruit 
new staff and fill vacancies. Their career pages on the Reed 
exhibitions corporate site communicate strong employer 
branding, while job profiles and photos give a good sense  
of what it is like to work for the company. Candidates can  
also see all vacancies within Reed exhibitions and  
Reed elsevier worldwide.

in addition, hR teams at Reed exhibitions use social media 
and other means to advertise open roles.

in 2011 the number of vacancies filled internally exceeded 
20% in several business units and as high as 40% in the Us. 
All job opportunities are automatically posted on internal 
intranets as well as the corporate site.

people

http://www.dressforsuccess.org/affiliate.aspx?sisid=37&pageid=
http://www.dressforsuccess.org/affiliate.aspx?sisid=37&pageid=
http://www.xperthr.co.uk/hr-benchmarking/topic/43/diversity-+-equality.aspx
http://www.totaljobs.com/Contents/Content/DiversityRecruiters.html
http://www.pilotlight.org.uk/
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Support and recognition 
We believe flexible working can increase staff motivation, 
promote work-life balance, reduce employee stress, and improve 
performance and productivity. We offer a variety of flexible work 
options including part-time and flex-time working, job sharing, 
home working, time off to care for children or other family 
members, and career breaks. 

We offer employee assistance programmes, including in the  
UK a free confidential helpline and counselling agency with a  
number of services, including personal, legal, financial, tax,  
and relationship advice. The service operates 24 hours a day 
throughout the year and is available to all employees and their 
immediate families. 

We recognise good performance financially through mechanisms 
like bonuses and non financially through awards programmes, 
like the RBi Achievement Awards, among other means. in 2007, 
lexisNexis legal & Professional created the louis F. duffy 
scholarship in association with the international Bar Association 
(iBA) to honour a long-serving employee, who joined Martindale-
hubbell legal Publishing Company in 1956, and who has made  
a lasting contribution to the legal profession. $40,000 in 
scholarships have been awarded to lawyers from developing 
countries to enable their participation in the iBA distance 
learning Program. 

After the tragic events of september 11, 2001, in which two Reed 
elsevier employees lost their lives, we established a fund in  
their names – the Jeffrey P Mladenik and Andrew Curry-Green 
Memorial scholarship. in 2011, we awarded grants to Juho lee,  
a biology student at University of Chicago, the son of Jaebin lee,  
a senior software Quality engineer for lexisNexis Global 
solutions development based in dayton, Ohio, and sriram 
Pendyala, a chemistry student at harvard University, son  
of Mahesh Pendyala, a lexisNexis home-based Consulting 
solutions engineer from sacramento. 

in 2011, RBi’s totaljobs.com was once again named one of the 50 
Best Workplaces in the UK by the Great Place to Work institute, 
and was named second best workplace for work-life balance. 

in 2011, lexisNexis UK was awarded an investors in People 
certification by the British government. 

Health, safety, and wellbeing 
The importance of employee health and safety is emphasised in 
the Reed elsevier Code of ethics and Business Conduct and also 
the Reed elsevier health and safety Policy. These documents 
commit us to providing a healthy and safe workplace for all 
employees, as well as safe products and services for clients. The 
CeO is responsible for health and safety on behalf of the Board. 
Good practice is reinforced through a network of health and 
safety Champions reporting to business unit CeOs. They receive 
support from health and safety managers and other colleagues in 
the business, encompassing bimonthly calls, a health Resources 
intranet site, and an annual health and safety Champions 
meeting. We consult with employees globally on health and safety 
through staff and work councils. Adopting a risk based approach, 
we have dedicated safety committees at key locations that meet 
monthly (or as needed) to review safety concerns and any incidents. 

We provide tailored health and safety training to employees at  
a higher risk of injury in the workplace including warehouse, 
facilities, and sales staff who regularly lift or carry products.  
in the Us, we engage a third party specialist to visit and inspect 
locations which had high incident rates the prior year. We also 
concentrate on safety at our exhibitions where risks include 
working at height – particularly during the build and breakdown 
phases of a show – heavy lifting, and forklifts. Reed exhibitions 
UK runs accredited health and safety management training for 
operational staff, as well as two exercises per year to ensure 
operational teams can appropriately and confidently respond  
to any incident. in 2011, Reed Gift Fairs implemented new 
procedures for keeping pedestrians and forklift operators safe, 
winning the Best safety initiative at the exhibition and event 
Association of Australasia’s 2011 Awards for excellence for the 
second year.

Working across many different countries where health and safety 
standards vary is a challenge for the events industry. Together 
with peers, in 2011, Reed exhibitions helped produce the g-Guide 
outlining minimum standards for safeguarding health and safety 
of persons working at or visiting an event or exhibition. in order to 
overcome language barriers, it contains cartoons to reinforce key 
points. A social media group has also been established to share 
good practice. 

2011 heAlth ANd sAfetY performANce lost time cAses BY tYpe

Slips, trips, falls   

Vehicle accident

Pulled muscles

Lifting and handling
of materials

Contact with sharp/
abrasive material

Fainted

Stepping on or striking
fixed object

64%

2%2%4%
5%

8%

15%
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http://fmgstatic.ceros.com/rbi-awards/achievement-awards-2011/page/1
http://blog.martindale.com/lexisnexis-martindale-hubbell-veteran-honored-by-aba
http://blog.martindale.com/lexisnexis-martindale-hubbell-veteran-honored-by-aba
http://reports.reedelsevier.com/documents/pdfs/cr/code_of_ethics_eng.pdf
http://www.reedelsevier.com/corporateresponsibility/Documents/policies/health-and-safety-policy.pdf
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/reed-exhibition-Australia-operations-department-win-best-safety-initiative-award-2011.aspx
http://www.theg-guide.org/
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Performance

Comment from Ernst & Young
health and safety data is collected from 98% of the Reed 
elsevier population. For operations outside the Us, data  
is collected via a survey from h&s practitioners within the 
businesses. it is recognised by Reed elsevier that there is an 
opportunity to undertake additional business level reviews 
for non-Us sites to further understand the classification of 
incidents and completeness of data coverage.

health and safety data, assured by ernst & Young llP, covers 
98% of our workforce. As the majority of our business is 
Us-based, we report against Us Occupational safety and health 
Administration (OshA) guidelines for work-related incidents  
and illnesses that result in greater than one day of lost time from 
work (we use an average of 220, eight hour work days per year  
to calculate total hours worked). locations outside of the Us  
must follow local regulatory frameworks, and we continue to 
harmonise local reporting with our global group health and  
safety reporting guidelines. Read the ernst & Young llP 
assurance statement.

The number of lost time reportable cases increased marginally 
(52 in 2011 vs. 47 in 2010), however there was a further reduction 
in our severity rate – number of lost days compared to hours 
worked – with a 35% reduction since 2008. 

heAlth ANd sAfetY performANce (lost time)

2009 2010 20112008

0.200.19 0.21 0.17 0.20

1.801.68
1.88

1.54
1.74

5.15

4.46

4.90

3.67
3.37

2007

— Severity Rate (lost days per 200,000 hours worked
— Incidence Rate (cases per 1,000 employees
— Frequency Rate  (cases per 200,000 hours worked

As a primarily office based company, the majority of incidents are 
related to slips, trips and falls, or stress. 

We provide employee support following any incident. For 
example, in the Us, we work with a third party resource to assign 
a nurse case manager to each complex or severe claim. The 
nurse case manager works with the employer, the employee, and 
treating physician to get an employee back to health and work in 
the shortest possible time. 

Absenteeism 
Our PeoplehUB global human resources information system  
was rolled out beyond the Us and Canada to europe and Asia in 
2011 and now covers 89% of our workforce (a third phase in 2012 
will incorporate more of our employee population) helping us 
better understand absenteeism. For example, in the UK and 
Netherlands, there was an absence rate of 0.89 (number of 
unscheduled days absence out of total days worked) for reasons 
such as sick, compassionate, and unpaid leave. in the Us, there 
were 1,130 cases under the Us Family Medical leave Act, which 
provides up to 12 weeks of unpaid job protection in a 12-month 
period, for such purposes as the birth or adoption of a child and 
care of a parent with a serious medical condition.

in the year, ernst & Young benchmarked our health and safety 
performance against organisations in our sector and others.  
We were among the strongest performers based on desk-based 
research of publicity available information in 13 of 19 criteria. 
Areas where we can strengthen activities include advancing  
our reporting on wellbeing performance and its benefits to the 
business, which we will address in the year ahead.

Wellbeing

in April 2011, we launched a new wellbeing programme for Us 
employees called ReACh. At 50 locations, we have designated 
ReACh team captains to help plan local wellbeing events, 
including stress awareness training, smoking cessation, and 
weight loss programmes. We have also expanded our nurse  
team to provide more robust clinical management services.  
We introduced financial incentives to encourage employees to 
undertake health risk assessments, as they can often identify 
issues that allow employees to seek early treatment and make 
lifestyle adjustments to stay healthy; 19% of Us employees  
took part in 2011. in the UK, we reinvigorated and expanded 
occupational health workstation assessments, engaging with 
employees to redesign workspaces to meet their needs and 
increase comfort and productivity. 

people
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2011 oBjectives progress

Begin implementation of 
diversity and inclusion (d&i) 
strategy in key locations

d&i Advisory Group formed; 
review of providers for manager 
training pilot and online course 
for all employees; review of 
group recruitment policies; 
email to senior leaders to  
share d&i strategy

New and improved people 
sections of external and 
internal websites 

New people section on  
www.reedelsevier.com and 
revamp of content for new global 
intranet launching in 2012

Benchmark health and  
safety performance

sector review by ernst & Young 
completed by year-end

extend preventive  
care programmes

New ReACh programme 
launched with 50 wellbeing 
coordinators across Us; 
expanded workstation 
assessments in UK through 
Complywise

2012 oBjectives

 � Undertake global employee opinion survey

 � initiate diversity and inclusion training pilot

 � Capture and report on wellbeing performance  
and its benefits

re:fit2win 
Our annual global wellbeing competition, re:fit2win, 
encourages employees to establish fitness teams to compete 
for cash prizes for the charity of their choice. We expanded 
re:fit2win in 2011, adding swimming to the existing categories 
of walking, cycling, and running. live leader boards spurred 
competition and a number of after work clubs were established. 
84 teams took part across Reed elsevier and ran, walked, cycled 
and swam a total of 60,016 miles/96,586 kilometres. in 2011, 
‘M&M – Motivated and Moving’ team from lexisNexis Risk 
solutions won the walking prize and donated $1,000 to 
Gwinnett habitat for humanity Restore programme; 
‘scrambling for ethiopia’ from lexisNexis legal & Professional’ 
won the running prize and donated $1,000 to Bright hope 
school in ethiopia; ‘World Wide Wheels’ from elsevier, Reed 
elsevier and lexisNexis won the cycling prize and donated 
$1,000 to Community empowerment support Organisation 
sierra leone; and ‘ids Runners’ from lexisNexis Risk solutions 
won the swimming prize and donated $1,000 to special 
Olympics of Georgia. 

http://www.snellvillecitizen.com/0311/hab4hum.html
http://www.cesoprojects.org.uk/
http://www.cesoprojects.org.uk/
http://www.specialolympicsga.org/
http://www.specialolympicsga.org/


31

IN THIS SECTION
00 Elsevier
00 LexisNexis Risk Solutions
00 LexisNexis Legal & Professional
00 Reed Exhibitions
00 Reed Business Information
00 Corporate responsibility

Our unique contributions
Using our resources and 
skills to make  
a difference

custom
ers

3131reed elsevier
corporAte respoNsiBilitY 2011
CUsTOMeRs

In this section
32 Why it matters
33 Key issues
33 – editorial standards
33 – Responding to customer needs
34 – Access
35 2011 objectives
35 2012 objectives

Customers introduction
O

ur unique 
contributions

G
overnance

People
C

om
m

unity
supply chain

environm
ent

Appendices



32
introduction

O
ur unique 

contributions
G

overnance
People

C
om

m
unity

supply chain
environm

ent
Appendices

reed elsevier
corporAte respoNsiBilitY 2011
CUsTOMeRs

Customers 

“At LexisNexis our success  
can only follow the success of  
our customers. We are in the 
business of addressing issues  
in our customers’ operations  
and lifting the effectiveness  
of their business. Our best  
product innovations come  
from discoveries made working  
in collaboration with our 
customers.”
Keith hawk, senior vP sales, lexisNexis Us Research  
& litigation solutions

Why it matters
We recognise that the growth and future of our company is built 
on our ability to deliver sustainable, essential information and 
services to customers and their willingness to accept the value 
placed on them.

We produce products and services that advance understanding  
of customer issues including Managing Markets and Customers; 
Customer service over the Phone; MarketCast Online; 
Mardevdm2, Approved index; vAd e-commerce; and CiM 
Coursebook: delivering Customer value through Marketing.

Improving professional and business 
outcomes 
We aim to improve professional and business outcomes for our 
customers, increasingly by providing online solutions that add 
value to their daily work. in 2011, online accounted for 63% of 
revenue, up from 37% in 2006. By providing online content and 
tools, we improve our customers’ productivity, achieve closer 
partnerships, and competitive advantage. 

Elsevier
elsevier’s scival offers a suite of services to support academic 
and government institutions in evaluating, establishing, and 
executing research strategies that optimise the performance of 
existing assets and maximise investments to enhance near and 
long term productivity. 

in 2011, scival Funding App launched to provide targeted 
recommendations for researchers on funding opportunities 
related to their area of research. The app will retrieve up to five 
relevant funding opportunities to an abstract in sciverse scopus 
or sciencedirect. The app uses the elsevier Fingerprint engine to 
match active funding opportunities to the abstracts, delivering 
targeted funding recommendations directly into researchers’ 
workflow. Read more about scival.

custom
ers

http://www.sciencedirect.com/science/book/9780080557397
http://www.elsevier.com/wps/find/bookdescription.cws_home/712021/description#description
https://www.marketcastonline.com/about.asp
http://www.rbi.co.uk/brands/business-leads/mardevdm2/
http://www.rbi.co.uk/brands/business-leads/approved-index/
http://www.vad-ecommerce.com/
http://www.elsevierdirect.com/brochures/tec/cim/index.html
http://www.elsevierdirect.com/brochures/tec/cim/index.html
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/the-scival-suite.aspx
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LexisNexis Legal & Professional
in 2011, lexisNexis legal & Professional launched lexis  
Advance, part of its New lexis platform. lexis Advance, built on a 
flexible technology platform, allows primary researchers within 
legal and professional organisations to more quickly find highly 
relevant information. lexis Advance leverages enhancements 
created by unique content classification technology and leading 
edge search technology – including more than 18 million 
documents from 37,000 individual sources that are updated  
daily. New features in lexis Advance include My Workspace,  
pre- and post-search filters, apps, work folders, legal issue 
Trail, Research Map, and Graphical shepard’s, a citations 
database. lexis Advance is the result of in-depth customer 
insight from more than 36,000 customers and prospects. 

As noted by attorney Alana Jochum at squire sanders & dempsey 
llP, “lexis Advance is so user-friendly and intuitive that i cannot 
believe that i lived without some of the functions it now offers. 
lexis Advance provides a way to efficiently and effectively narrow 
your research and feel confident that you really have looked at 
everything." lexis Advance is offered with a transparent pricing 
model that allows subscribers to lexis.com to access and use the 
core functionality of lexis Advance at no additional cost. Read 
other examples of value through online from our businesses.

Key issues 
Editorial standards 
Maintaining the integrity of what we publish is vital to the 
confidence of customers and other stakeholders. in 2011,  
following internal and external consultation, the Reed elsevier 
editorial Policy was updated to indicate the importance of making  
a clear distinction between fact and opinion and user-generated  
or other content. it lays out our responsibility for accuracy and  
our commitment to editorial independence, reinforcing editorial 
policies in place in our businesses. it encourages dialogue on our 
content, including through social media.

To ensure the quality of scientific papers submitted to elsevier, 
primary research journals undergo peer review. This means that 
once received from the author, editors send papers to specialist 
researchers in the field. in most disciplines, this is done 
anonymously – thus the author will not be given the name of the 
peer reviewer. Read more about peer review.

The overall growth in electronic publishing and the wider 
dissemination of research has made it easier for authors, editors, 
and reviewers to identify questionable papers. elsevier was one 
of the first scientific publishers to participate fully in CrossRef’s 
pan publisher plagiarism detection pilot to filter academic 
content. in 2011, elsevier’s contribution to the organisation’s 
CrossCheck database rose to 9 million of the total 29 million 
journal articles, books, and conference proceedings from 130 
different publishers. For the past four years, elsevier has offered 
COPe membership to editors of all elsevier journals providing 
them with a critical, independent support forum to discuss issues 
related to the integrity of scientific knowledge. elsevier’s own 
Publishing ethics Resource Kit also offers guidance to editors  
on dealing with disputes. 

We recognise that once an article has been officially published it 
becomes part of the scholarly record. We work to ensure that 
published materials remain extant and unaltered as far as 
possible. in exceptional circumstances when editorial problems 

come to light, we take immediate steps to understand and remedy 
issues. elsevier maintains a clear policy on article withdrawal, 
retraction, removal, and replacement. 

Responding to customer needs 
The Re value, Customer Focus, means ensuring we listen to our 
customers. The Customer First Resource Centre on the Re World 
intranet translates Customer Focus into action, with best 
practice learning from in and outside the company. There is 
information by business and subject area – including customer 
experience, feedback, enquiries, visits, and customer 
information, and technology. employees can also submit their 
own case studies. 

in 2011, we surveyed more than 250,000 customers through Net 
Promoter score (measuring customer loyalty) and business 
dashboard programmes. This allows us to deepen understanding 
of their needs and drives forward a customer centric culture 
across Reed elsevier. Results, reviewed by the CeO and senior 
managers, and communicated to staff, illuminate where we are 
doing well and where we must do better. Read an NPs case study.

elsevier utilises a comprehensive customer dashboard approach 
to customer satisfaction. Ongoing customer input is analysed and 
reported by elsevier’s Research and Academic Relations 
department to all staff on the elsevier intranet with simple green 
(performing better than competition), yellow (performing the 
same as competition), and red (performing worse than 
competition) scoring by customer type and product (e.g., in 
regard to journal authors, metrics include refereeing and 
production speed and quality). increasingly available real-time, 
the dashboard helps embed customer views into daily workflow 
to ensure Customer Focus and responsiveness. 

NPs and closed-loop feedback (where NPs detractors are  
called back to fix any problems) are best practice tools in place in 
other parts of the company like lexisNexis legal & Professional. 
lexisNexis legal & Professional global scores improved every 
month from the first quarter 2011 through year end. As one 
customer noted, “excellent service, quick response time, willing 
to help me even with other products that i’m having trouble with, 
friendly staff but not calling me all the time interrupting my 
work…sorry, couldn't keep it to one single reason.”

Our businesses actively support customers. For example, RBi UK 
tracks the changing needs of customers and develops products 
and services based on feedback, holding customer events, such 
as What Works Online, to share trend data, market insight, and 
practical tips.

during the year, lexisNexis Risk solutions’ Customer Operations 
group achieved the hdi support Center Certification. hdi is the 
leading professional association and certification body for 
technical service and support professionals. The certification is 
acknowledgement of the group’s focus “on strategic leadership 
and quality support…as well as providing a satisfying work 
environment for its people,” according to Pat Albright, Manager  
of support Center Certification at hdi.

elsevier’s library Connect publications and events provide 
information professionals worldwide with opportunities for 
sharing best practice and professional development. in 2011, 
librarians from 17 nations contributed to the library Connect 
Newsletter, a complimentary publication with more than 17,000 
subscribers from 119 countries. Also during 2011, library 
Connect seminars and workshops were held in 15 nations, 
providing librarians with opportunities to discuss industry issues.

custom
ers

http://www.lexisnexis.com/newlexis/advance/
http://www.lexisnexis.com/newlexis/advance/
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/reed-exhibitions-global-online-platform.aspx
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/reed-exhibitions-global-online-platform.aspx
http://www.reedelsevier.com/corporateresponsibility/Documents/policies/reed-elsevier-editorial-policy.pdf
http://www.reedelsevier.com/corporateresponsibility/Documents/policies/reed-elsevier-editorial-policy.pdf
http://www.elsevier.com/wps/find/intro.cws_home/peer
http://www.crossref.org/
http://publicationethics.org/
http://www.elsevier.com/wps/find/editorshome.editors/Introduction
http://www.elsevier.com/wps/find/intro.cws_home/article_withdrawal
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/net-promoter-score-case-study.aspx
http://www.elsevier.com/wps/find/librariansinfo.librarians/lc_home
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Access 
The vast majority of our scientific, technical, and medical (sTM) 
primary publications, like those of the majority of our sector 
peers, are published on a paid subscription basis. There has  
been continuous debate in the government, academic, and library 
communities, which, together with corporations, are the principal 
customers for our sTM publications, regarding whether such 
publications should be funded instead through fees charged to 
authors and funding bodies and other subsidies or made freely 
available after a period following publication. We are open to any 
sustainable business model, and use all of these approaches in 
our publishing business.

We engage extensively with stakeholders in the sTM community 
to better understand their needs and deliver value to them.  
We focus on the integrity and quality of research through the 
editorial and peer review process; we invest in efficient editorial 
and distribution platforms and innovation in platforms and tools 
to make content and data more accessible and actionable; and  
we vigilantly seek to combat plagiarism and enable long term 
preservation of research findings.

elsevier is committed to providing universal access to 
high-quality scientific information in sustainable ways. it aims  
to provide the broadest possible access to its publications, while 
upholding the highest level of quality. so called ‘open access’ 
business models, such as author pays and sponsored articles, 
have a role to play as part of a diverse landscape that also 
includes other business models – in particular the proven 
licensing and subscription model.

elsevier has evolved new pricing models to expand access to the 
very diverse library market. For example, customers can opt for  
broad collections, which allow subscription to a core collection 
and, at a substantially discounted rate, access to all remaining 
journals. This provides academics with great value from library 
collections: almost half of the usage in collections customers 
comes from previously unsubscribed journals.

Whether or not institutions choose a broad collection, they still 
have a lot of choice on what and how they purchase – they can 
subscribe to any number of individual titles in a variety of formats, 
and new subscribers can access any individual articles via 
pay-per-view. libraries have also been good at exercising their 
collective power, for example, by forming purchasing consortia. 

Customer choice, competition between publishers and investment 
in technology have all driven down the average cost of accessing  
a journal article to a fifth of what it was just 10 years ago.

For readers who do not have access to an academic library, there 
are many other access options including:

 � library inter-lending and document supply through academic, 
national, and public libraries – for example via major 
international lending libraries such as the British library

 � Walk-in access – all research libraries that subscribe to 
elsevier content are permitted to make content freely 
available to walk-in users

elsevier also provides a range of “open access” options for authors, 
for example, with author pays journals and by offering authors 
the option to sponsor articles in over 1,100 journals. in addition, 
articles from over 30 journals, including all Cell Press titles, are 
made freely available to non subscribers, after a pre-defined time 
period has elapsed following final publication. elsevier allows 

authors voluntarily to post the accepted peer reviewed version of 
their manuscript on their own institution’s website or elsewhere, 
provided that the posting contains a link to the homepage of the 
journal in which the final published article appeared and that the 
posting is not for commercial purposes. elsevier has numerous 
agreements with funding institutions that mandate manuscript 
posting or article sponsorship, such as The Wellcome Trust and 
howard hughes Medical institute. 

We continue to test, evaluate, and scale the implementation  
of innovations that could potentially extend access further, to 
ensure sustainability and the highest levels of quality control  
and researcher productivity. For a processing fee of $3.99  
per article, elsevier provides patients, family members, and 
caregivers access to full-text medical articles from 90 journals 
like The American Journal of Medicine that might help them 
better understand health issues. This access is now provided  
via ‘deepdyve’. Feedback from users has been positive: “To have 
affordable access to important information is a wonderful thing.”

Media literacy – the ability to access, analyse, evaluate and 
communicate information – is a distinct CR issue for media 
companies. in addition, to support media literacy as a member  
of the Media CsR Forum, we promote other relevant initiatives like 
the science Media Centre (sMC), an independent UK press office 
which aims to raise the level of science reporting by facilitating 
journalist access to members of the scientific community. 

since 2006, elsevier has partnered with sense About science 
(sAs), an independent charitable trust, championing evidence, 
scientific reasoning and a public discussion of scientific issues. 
For the past six years, collaboration has included events and 
publications and promoting understanding of peer review among 
journalists, policymakers and the public, while encouraging early 
career researchers to champion science in public debates around 
the world.

in 2011, sAs outreach activities engaged thousands of 
researchers, publishers, journalists, politicians and members  
of the public in discussions at international conferences in  
the UK, Us, China, south Africa and Qatar. This included panel 
discussions, presentations and workshops at the international 
Public science events Conference in Washington dC; Us science 
festivals; the World Conference of science Journalists  
in doha; and the British science Festival in Bradford. Themes 
ranged from the role scientists play in how science is portrayed  
in the media; the importance of peer review to the general public, 
‘myth-busting’; and an 'Ask for evidence' campaign. in addition, 
voice of Young science workshops on peer review and science and 
the media were held at universities in london, edinburgh and 
Manchester, reaching 200 early career researchers and many 
more through online workshops. Read more about elsevier’s 
work on sAs. 
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http://www.bl.uk/reshelp/atyourdesk/docsupply/industryspecificinfo/publisher/INCD/index.html
http://mediacsrforum.org/home.php
http://www.sciencemediacentre.org/pages/
http://www.senseaboutscience.org/
http://www.senseaboutscience.org/
http://www.senseaboutscience.org/news.php/93/washington-2011-international-public-science-events-conference
http://www.senseaboutscience.org/news.php/93/washington-2011-international-public-science-events-conference
http://www.wcsj2011.org/
http://www.britishscienceassociation.org/web/britishsciencefestival/
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/sense-about-science.aspx
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/sense-about-science.aspx
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We believe in helping those who might benefit from our products 
but who are unable to afford them, gain access. see Our Unique 
Contributions. And we are committed to improving access to  
our products and services for all users, regardless of physical 
ability. Us federal agencies are required to purchase the most 
accessible solution in competitive bids. Accessible coding  
makes for better code and commonly leveraged solutions help 
get products out faster and cheaper than individually designed 
solutions. Accessibility elements in mainstream products ensure 
a logical and thoughtfully designed experience for all users. 

in 2011, we conducted accessibility reviews of key products 
including sciencedirect, scival experts, sciverse hub, and  
MC strategies learning Management software. We set up a 
multi-university working group which met regularly in the year  
to ensure redesigned elsevier Article of the Future pages would 
be accessible to all, including disabled users who rely on assistive 
technologies like screen readers. The Accessibility Working 
Group held educational webinars with disabled users and 
accessibility experts, and helped develop a new elsevier-wide 
Accessibility Policy. The Working Group also produced Re 
Accessibility Matters to share accessibility information with staff 
across the group. in the year, elsevier’s Global Books digital 
Archive fulfilled 3,726 disability requests, about 40% through 
AccessText.org, a service we helped establish. Read more about 
our work on accessibility.

We promote wider understanding of accessibility issues through 
publications like Web Accessibility for People with disabilities; 
Cost Justifying Usability; Tolley’s discrimination in employment 
handbook; and disability and health Journal. 

2011 oBjectives progress

launch CR webinars on non 
financial performance to 
support customer-facing staff

introduced CR as sales  
Tool webinars covering the  
full range of Reed elsevier’s 
non financial performance

Consult on Reed elsevier 
editorial Policy 

Policy updated following  
review by editorial staff  
and sector benchmarking

Assess accessibility of  
key product websites

Reviews of sciencedirect, 
scival experts, sciverse hub,  
MC strategies lMs platform

2012 oBjectives

 � Roll out updated editorial Policy

 � develop CR sales Academy

 � develop Reed elsevier accessibility policy
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http://AccessText.org
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/incorporating-accessibility-into-lexis-advance.aspx
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/incorporating-accessibility-into-lexis-advance.aspx
http://www.elsevier.com/wps/find/bookdescription.authors/711834/description#description
http://www.elsevier.com/wps/find/bookdescription.careers/704864/description#description
http://www.lexisnexis.co.uk/store/uk/Tolleys-Discrimination-in-Employment-Handbook-Second-edition/product
http://www.lexisnexis.co.uk/store/uk/Tolleys-Discrimination-in-Employment-Handbook-Second-edition/product
http://www.elsevier.com/wps/find/journaldescription.cws_home/713446/description#description
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Community

“It’s important to me that we have  
a well-established community 
programme. There is real synergy 
when we tie what we do as a 
company to the activities we 
support locally like book fairs and 
tutoring young readers. This is 
when things we are passionate 
about, like information literacy  
and access, really come to life  
and get embedded in our 
corporate culture.”
Ylann schemm, Corporate Relations Manager, elsevier

Why it matters
Contributing to our global communities is both an opportunity and 
a responsibility. it helps us inspire employees, aid beneficiaries, 
improve our reputation, and meet our obligations. 

Our global community programme, Re Cares, supports 
employee and corporate engagement that makes a positive 
impact on society through volunteerism and giving. it is made 
effective by a global network of Re Cares Champions. 

We prioritise education for disadvantaged young people that 
furthers one or more of our unique contributions as a business, 
including universal, sustainable access to information. Re Cares 
activities range from reading support programmes and charity 
fundraising initiatives, to donations of time and services. A key 
component of Re Cares is Two days, which gives all employees 
two days off per year for volunteer work of their own choosing. 

We provide central support for Re Cares Champions including 
regional meetings, which took place via web conference for 
Champions in North America, europe, and Asia Pacific in 2011. 
Attendees shared best practice, engaged with charity partners, 
and helped set goals for the year ahead. Other services include  
a social networking site, webcasts, regular conference calls, 
file-sharing, one-to-one meetings, and internal presentations. 

We produce numerous products on community issues including 
Communitycare.co.uk; handbook of the economics of Giving, 
Altruism and Reciprocity; Marketing Research for non-profit, 
community and creative organisations; Butterworths Charity 
law handbook second edition.
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http://www.communitycare.co.uk/
http://www.elsevier.com/wps/find/bookdescription.cws_home/621936/description
http://www.elsevier.com/wps/find/bookdescription.cws_home/621936/description
https://eselect.elsevier.com/e-book/marketing-research-for-non-profit-community-and-creative-organizations-prod8102.html
https://eselect.elsevier.com/e-book/marketing-research-for-non-profit-community-and-creative-organizations-prod8102.html
http://www.lexisnexis.co.uk/store/uk/Butterworths-Charity-Law-Handbook/product
http://www.lexisnexis.co.uk/store/uk/Butterworths-Charity-Law-Handbook/product
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Key issues
What we give 
We align our central donations programme with our unique 
contributions, inviting staff across Reed elsevier to nominate 
relevant charities for funding from a central budget. Re Cares 
Champions awarded over $500,000 to more than 80 charities  
in 2011. 

2011 RE Cares central donations included:
 � $10,000 to the UK’s National literacy Trust to advance 

access to education by encouraging reading for pleasure 
among disadvantaged children and young people

 � $10,000 to Americans for Native Americans to advance 
health education for disadvantaged Native Americans by 
providing scholarships to 18 nurses

 � $10,000 to The esther Benjamins Trust to promote the 
rule of law and access to justice with a new training centre 
to raise awareness of children’s rights in Nepal 

 � $7,000 to Mercy Corps to further the protection of society 
through a women’s empowerment programme in the 
Central African Republic 

Read summaries of more projects we supported centrally.

in managing community involvement, we apply the same rigour 
and standards as in other parts of our business. We conduct an 
annual Re Group Community survey in conjunction with Re 
Accounting services and Re Cares Champions. The methodology 
has been developed by the london Benchmarking Group (lBG), 
where we are members and serve on the steering group. it 
divides our aggregate giving into short term charitable gifts, 
ongoing community investment, and commercial initiatives of 
direct business benefit. in 2011, all global data was assured by  
the Corporate Citizenship Company. Read the lBG assurance 
statement in Appendix 1. 

in 2011, we donated £2.4 million in cash (including through 
matching gifts) and £5.5 million in products, services, and staff 
time. The market value of time, products and services, of our 
in-kind giving was approximately £13.7 million. There was an  
8% increase in the number of employees who volunteered for  
Re Cares. 

reed elsevier
corporAte respoNsiBilitY 2011
COMMUNiTY

commUNitY iNvolvemeNt

 Commercial initiatives
 Charitable gifts
 Community investment

2011
Total
cost
£7.9m

2011
Total
value
£13.7m

2010
Total
cost
£6.6m

2010
Total
value
£14.0m

whAt we coNtriBUted iN 2011 (cost)

 Time 26%
 Cash 31%
 In-kind 43%

RE Cares in Singapore  
Mathew Williams, Re Cares Champion

2011 was an exceptional year for the Re Cares Committee  
of Reed elsevier singapore. Together with staff from 
elsevier, lexisNexis legal & Professional, Reed exhibitions, 
and Reed Business information, we set an ambitious target  
to benefit hundreds of children, through the charity Room  
to Read, which fosters literacy in the developing world.  
To reach our goal of building a school and library in the 
province of Oudomxay, laos required collaboration and 
boundarylessness – and the generosity of approximately  
350 staff in singapore.

We described our plans and won second prize in the Re 
Cares Challenge, which provided seed funding for the 
campaign, and then set about planning fun and engaging 
activities that raised money and brought colleagues together 
to make Reed elsevier singapore an even greater place to 
work. Among other activities, we held a June ice cream sale 
and invited staff to join an hour get-together where they 
learned more about Room to Read. We held Rock the 
Auction, a silent and live auction utilising the skills of a 
professional auctioneer, with donated goods (such as fine 
wine, ebook readers, and antiques) and pledged gifts of time 
(including dinners, language lessons, and even a job 
exchange). Before the close of the year we had a calendar 
sale, bake sale, and Christmas party.

The result? We exceeded our goal of $33,000! We dreamed 
big and none of us will forget the difference we made to Room 
to Read.

com
m

unity

http://www.literacytrust.org.uk/
http://www.buckscoana.org/
http://www.ebtrust.org.uk/
http://www.mercycorps.org.uk/?sections_url=topics&subsections_url=tsunami&items_id=1589
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/projects-we-supported-centrally.aspx
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Contributing our skills
Kermit R. lowery, vice President and lead Customer 
solutions Counsel in the lexisNexis legal & Professional 
Global legal department (centre, below) is a Colonel in the 
Us Army Reserves and Assistant staff Judge Advocate for 
the Us Army’s southern Command. he, along with fellow 
officers, won the hodson Award for Public service at the 
2011 American Bar Association Annual Meeting for their 
support of relief efforts following the devastating 
earthquake in haiti.

The hodson Award, in honour of the public service career  
of the late Major General Kenneth J. hodson, a former Judge 
Advocate General of the Us Army and a founding member of the 
division, recognises extraordinary service by a government  
or public sector law office. during his deployment in 2010, 
Kermit worked with staff on his mission for 12 hours a day, 
seven days a week. 

reed elsevier
corporAte respoNsiBilitY 2011
COMMUNiTY

Throughout 2011, we encouraged in-kind contributions, 
particularly by sharing skills. RBi UK, for example, partnered 
with the charity, Children with Cancer, to create a marketing video 
to generate greater awareness and support. staff helped with 
design and production and provided use of their facilities and 
equipment. The video explains how Children with Cancer works 
and how funds it raises are spent on research, care, and 
advocacy, with a featured case study. 

After the devastating earthquake and tsunami in Japan on 
11 March 2011, we acted quickly to ensure the safety and well-being 
of staff in the country. employees across Reed elsevier also 
responded quickly, contributing more than $250,000, through 
fundraising and matching gifts, for relief efforts. We also 
contributed our expertise. For example, elsevier provided 
medical professionals responding to the crisis with free access  
to Md Consult and First Consult, allowing them to search elsevier 
content at the point of care, with online access via the First 
Consult iPhone/iPad App. elsevier also gave free access to online 
medical information for healthcare professionals, librarians,  
and the public through the emergency Access initiative (eAi),  
a partnership of the National library of Medicine and the 
Professional/scholarly Publishing division of the Association of 
American Publishers, and other publishers. We also provided 
free access to sciencedirect for researchers at the University of 
Tokyo and Kyoto University.

shortly after the earthquake, Reed exhibitions held a key show  
in Japan – Finetech, dedicated to flat panel display technology – 
with nearly 60,000 people taking part. exhibitors and visitors 
commended the show team on its commitment to the country 
during a time of uncertainty. in addition, Reed Business 
information’s Bankers’ Almanac helped banking clients publish 
alternative contact details for staff that relocated in the aftermath 
of the earthquake.

RE Cares Month 
Re Cares Month, spotlighting global community involvement, takes 
place each september. We launched activities for 2011 with a video 
and messages to staff from senior leaders. As Jim Peck, CeO of 
lexisNexis Risk solutions stated, “We can all be proud of how the 
Re Cares programme brings us together as one company.” 

The Month touched thousands of employees with creative 
volunteering and fundraising, and included our first global Re 
Cares day, which involved nearly 4,500 staff in local community 
projects. For example, elsevier Chennai welcomed deaf and blind 
children in their final year of study at the st. louis school for deaf 
and Blind to their office where they received a tour and learned 
about medical science publishing; lexisNexis Albany volunteered 
with habitat for humanity, Parsons Child & Family Center, made 
blankets as part of Project linus, held a blood drive for the 
American Red Cross, and collected donations to benefit families 
and businesses that were affected by hurricane irene; and Reed 
Business information UK held a donate a day campaign offering 
opportunities for employees to get involved in Re Cares.

We held our fifth Re Cares Month global book drive with 
employees donating nearly 2,500 books to charitable 
organisations, with $1,000 to the office donating the largest 
relative number of books for the charity of their choice. The 
winner, sheryl Austin, a home-based employee for lexisNexis 
Risk solutions, won the competition by donating 467 books to  
st. Jude Children’s Research hospital. sheryl, who has been 
supporting st.Jude since 1997 noted, “i realise my small monthly 
contribution is simply not enough. i thought if i could win the extra 
donation, and encourage other employees, in my own small way  
i could make a little difference.” 

com
m

unity

http://www.childrenwithcancer.org.uk/childhood-cancer?gclid=CIHMr4y6_K0CFaEntAodNy5vsg
http://www.habitat.org/eurasia/
http://www.parsonscenter.org/site/PageServer?pagename=home_index
http://www.projectlinus.org/
http://www.redcross.org/
http://www.stjude.org/stjude/v/index.jsp?vgnextoid=f87d4c2a71fca210VgnVCM1000001e0215acRCRD
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during Re Cares Month, we announced the winners of the first  
Re Cares Recognising Those Who Care Awards to highlight the 
outstanding contributions to Re Cares of eight colleagues and 
four staff teams. individual winners from each of Reed elsevier’s 
business units took part in a habitat for humanity project in 
honduras, led by Y.s. Chi, Reed elsevier’s director of Corporate 
Affairs. Together they helped build a house in santa Rosa de 
Copan for single mother Mariella, who works in a local factory, 
and her one-year old daughter. Among accomplishments of the 
honduras team were moving 400 foundation blocks in a single 
day. The group also visited a local orphanage and land purchased 
by habitat for humanity to house another 31 families. At the close 
of the week, Mariella presented each volunteer with a certificate 
– and some of her homemade cake.

Winning Re Cares Recognising Those Who Care teams won cash 
prizes for their chosen charities. elsevier san diego donated their 
prize money to eugene Bowman empowerment Program, a local 
charity providing long term mentoring and tutoring for at-risk 
young people; lexisNexis Australia is supporting Zonta, which 
supports safe child birth for African women; Reed exhibitions 
Norwalk will be working with sTAR lighting the Way, a local 
charity that assists young people with developmental disabilities; 
and Reed Business information UK split their donation between 
streetlytes, who provide services to homeless families, and the 
diamond Riding school for the disabled, where they have 
sponsored a horse for a year.

Community impact 
in accordance with the lBG model, we monitor the short and long 
term benefits of the projects with which we are involved. We ask 
beneficiaries to report on their progress and we share their 
letters and updates on the Re Cares section of Re World to 
increase transparency and awareness. 

LexisNexis Risk Solutions 5K  
charity challenge

For the past 11 years, lexisNexis Risk solutions has been 
holding the Windward Challenge 5K Charity Run/Walk 
bringing people together from across the community to  
raise funds for local charities. since it began the Windward 
Challenge has raised more than $850,000.

The 2011 Windward Challenge took place in september to 
benefit KaBOOM!, which provides recreational spaces for 
children. in line with the Reed elsevier value, Passion for 
Winning, the event has a competitive element – the 
Corporate Cup – a race against the clock for corporate 
sponsor teams, with the winning team achieving the lowest 
combined race time. 

700 registered runners/walkers and sponsors took part, 
raising $72,800 to rebuild a playground at The salvation 
Army Bellwood Boys and Girls Club of Atlanta. local school 
children contributed designs for the playground and more 
than 200 volunteers from lexisNexis Risk solutions and the 
local community came together over two days in November 
to complete the work. see a video showcasing their efforts.
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http://www.empowering-youth.org/
http://www.zonta.org.au
http://www.starinc-lightingtheway.org/
http://www.streetlytes.org/
http://www.diamondcentre.org.uk/
http://kaboom.org/
http://vimeo.com/33209269
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low res imAge

Helping disadvantaged girls in poor communities in India and China
in 2010, Reed elsevier launched a global fundraising drive to raise funds for Plan international’s Because i’m a Girl campaign, 
helping disadvantaged girls in two communities in india and China gain educational opportunities and awareness of their legal  
and employment rights. By the close of 2011, nearly $70,000 had been raised through staff fundraising and company matching.

improving education in urban slums – delhi, india
The Because i’m a Girl project in the urban slums of delhi 
addresses critical issues impeding education for children, 
particularly girls. A key goal has been to create child friendly 
schools that are inclusive, healthy, and protective for all children, 
and where children, families, and communities are involved. 

The project has focused on building the capacity of teachers, 
headmasters, and other government officials and creating a 
supportive environment that will help to achieve better school 
retention rates and improve academic performance. To date, the 
project has covered three schools and seven child development 
centres. Plan and its local partners have also helped the 
communities and parents support children’s school attendance 
and monitor the quality of the education they receive. 

The results so far include over 600 girls and boys enrolled in 
early child care and development centres, and 95% of children 
eligible for primary school enrolled. More than 750 women and 
adolescent girls are now aware of the government-sponsored 
centres available to them and 409 community leaders have 
received training on the importance of educating girls. Plan 
estimates nearly 5,000 more girls will benefit in 2012, helping 
address issues that continue to affect their attendance at school, 
such as poor sanitation facilities and sexual harassment.  
“An educated girl can take her decision appropriately. She can 
handle family in a better way. She can also become economically 
independent and oppose violence.” Comment from Neetu,  
a women’s group member.

vocational and life skills training in chunhua county,  
shaanxi province, china
The Because i’m a Girl project in China has aided girls in rural 
Chunhua County by providing access to qualified vocational 
education and life skills training to build their confidence and 
interests and help them reach their potential. 

Girls in Chunhua County often face limited opportunities to 
continue their education after a compulsory nine years. due to 
lack of education and vocational training and their young age, 
girls faced with hardship frequently migrate to cities where 
their prospects are often no better.

since the start of the project, 45 girls have received one-on-one 
vocational and life skills training including career guidance and 
counselling, finance and budgeting, and access to reproductive 
health education, allowing them to take control of their futures. 

“We sensed the gradual change in these 45 girls every time we 
went to the school to visit and monitor progress. They are no 
longer silent and shy, instead they are now confident and 
outgoing girls who dare to ask questions…. i deeply feel that 
these students cherish the opportunity to learn…and are eager 
to create a new life through their own efforts.’’ Comment from 
li Qunmei, vice President, Women’s Federation.
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http://www.plan-uk.org/what-we-do/campaigns/because-i-am-a-girl/
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in 2011, we held our seventh Re Cares Challenge to encourage 
staff to work together to build skills and relationships while 
making a difference in local communities. Business units across 
the group submitted ideas for new or extended business-
sponsored volunteer activities advancing the Re Cares mission 
and eight were funded. employees voted and chose elsevier 
Chennai’s project with the siragu Montessori school as the 
winner. The charity received $10,000 toward a project providing 
education for homeless children, with 10% of local staff taking 
part. The school applies innovative methods of education to 
promote science, literature, and the diffusion of knowledge 
through photography and art.

2011 oBjectives progress

launch Re Cares recognition 
awards

launched Recognising Those 
Who Care Awards programme  
with senior management 
participation

2012 oBjectives

 � 25% of employees volunteering through Re Cares

 � Reach 10,000 disadvantaged young people through 
volunteering, in-kind, and cash donations
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Supply chain

“Promoting a sustainable and 
socially responsible supply  
chain is core to our values,  
and is considered in all phases  
of our sourcing and supplier 
management activities. We hold 
our suppliers accountable for  
high standards of behaviour, and 
expect our partners to embrace 
the principles of our Supplier  
Code and demonstrate social 
leadership in the marketplace”
leslie campbell, Chief Procurement Officer, Reed elsevier

Why it matters
We uphold Reed elsevier values in our supply chain by requiring 
our suppliers to meet the same high standards we set for our  
own behaviour. 

suppliers must adhere to all laws, embody and promote best 
practice in business operations, treat employees well, and 
respect the environment, as indicated in the ten principles of the 
United Nations Global Compact to which Reed elsevier is  
a signatory. 

These principles are reflected in the Reed elsevier supplier Code 
of Conduct (supplier Code), which we ask suppliers to sign and 
post prominently in the workplace. The supplier Code contains 
standards on child labour, involuntary labour, wages, coercion 
and harassment, non-discrimination, freedom of association, 
environment, health and safety, and anti-corruption. it also 
precludes retaliation stating, “suppliers must not tolerate any 
retaliation against any employee who makes a good faith report  
of abuse, intimidation, discrimination, harassment or any 
violation of law or of this Code of Conduct, or who assists in the 
investigation of any such report.” 

The supplier Code helps suppliers spread best practice through 
their own supply chain by requiring subcontractors to enter into a 
written commitment that they will uphold the supplier Code. The 
supplier Code makes clear that where local industry standards 
are higher than applicable legal requirements, we expect 
suppliers to meet higher standards. 

The Reed elsevier Global Procurement team won 2011 Best 
Procurement Team by the Procurement leaders Network.

supply chain

http://www.unglobalcompact.org/
http://reports.reedelsevier.com/documents/pdfs/cr/2010_jan_re_supplier_code_of_conduct.pdf
http://reports.reedelsevier.com/documents/pdfs/cr/2010_jan_re_supplier_code_of_conduct.pdf
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We produce numerous products on supply chain issues, including 
Total supply Chain Management; Journal of Purchasing and 
supply Management; and exhibitions such as siTl Real Time; 
Total Processing and Packaging; and eco Transport and logistics.

Key issues 
Upholding standards 
Given the importance to us of an ethical supply chain, we have 
developed a socially Responsible supplier (sRs) programme 
encompassing all Reed elsevier businesses, supported by  
a working group comprised of colleagues with operations, 
distribution, and procurement expertise, and a dedicated sRs 
director from the Global Procurement team. As part of the  
sRs programme, we maintain a database with comprehensive 
information including code versioning/signing, initiative tracking, 
audit dates, remediation plans, and compliance. 

in 2011, the sRs tracking list included 457 key suppliers, 193 of  
which we deem to be high risk according to criteria encompassing 
the Corporate executive Board’s Global Country Analysis support 
Tool, human trafficking data from the Us state department,  
and the environmental Performance index produced by Yale 
University and Columbia University. Review the sRs risk 
rankings. 

The tracking list changes year-on-year based on the number of 
suppliers we do business with who meet the required key criteria.  
in 2011, 74% of spend was with critical, strategic, and preferred 
suppliers identified by Global Procurement, representing a 23% 
increase over 2010. Also, through enhanced spend analytics we 
refined data for more than 45 business unit/country combinations 
to improve identification of duplicate suppliers, group supplier 
relationships, and mergers and acquisitions across the supply 
base. We started 2011 with 37% of key suppliers on the sRs 
tracking list as signatories to the supplier Code and reached  
64% by year end. This represented good progress although less 
than  our 75% target for 2011. The number of non key suppliers  
who are signatories to the supplier Code increased from 1,421  
to 1,701 between 2010 and 2011.

Over the past three years there have been 190 core suppliers  
that have consistently appeared on the tracking list with 49 
deemed high risk based on our sRs Risk Rankings. For 2011, 
these core suppliers represent 72% of total spending associated 
with the tracking list – 86% of which have signed the code. We aim 
to reach 75% of sRs suppliers as supplier Code signatories in 
2012 by including compliance provisions in procurement 
contracts, and involving key colleagues who manage supplier 
business relationships. Over the last four years, all new  
suppliers participating in our e-sourcing process run by Global 
Procurement are requested to sign our supplier Code as a 
condition of doing business with us. 

in addition to internal audits, the sRs programme terms of 
reference stipulates that external audits be performed on a 
regular basis (suppliers with repeat code violations are subject  
to annual external audits). in 2011, we conducted 41 independent 
external audits of high risk suppliers through specialist auditors 
intertek (51% on core suppliers), and four were deferred and 
completed by the close of January 2012. Audit locations  
included Brazil, China, Guatemala, india, lithuania, Malaysia,  
the Philippines, singapore, south Korea, and the United  
Arab emirates. 

intertek examines how well a supplier is meeting all aspects  
of the supplier Code and issues a Corrective Action Plan 
Acknowledgement Report (CAPAR) as necessary, summarising 
audit findings and detailing corrective action plans – agreed by 
the auditor and the supplier to ensure compliance with the 
supplier Code and local laws. Remediation target dates are 
agreed and the CAPAR is signed and dated by both parties. 
Follow-up audits ensure identified issues are resolved. see the 
sRs audit workflow and process.

exemplary of collaborative improvements resulting from supplier 
remediation, in 2011 we pursued safer working conditions for 
employees at a pre-press supplier in india ensuring drinking water 
was tested and the height of the power generator stack met 
environmental requirements. We also worked with a pre-press 
supplier in the Philippines to establish an hiv/Aids education 
programme. Review sample 2011 Remediation Reports.

Our supplier Code states that “Failure to comply with any Reed 
elsevier term, condition, requirement, policy or procedure… may 
result in the cancellation of all existing orders and termination of 
the business relationship between Reed elsevier and supplier.” 

sUmmArY of sUpplier NoN compliANce issUes (#)

n Health and safety – 30
n Overtime hours – 21
n Protection of the environment – 13
n Anti-corruption (lack of written policy) – 13
n Overtime wage – 12
n Social benefits – 12
n Other compensation – 11
n Minimum wage – 9
n Other laws – 8
n Publication (code not posted) – 7
n Monitoring and compliance – 7
n Child labour (lack of proof of age 
 documents) – 4
n Involuntary labour (employment bond to 
 ensure employee retention) – 4
n Dormitories – 4
n Coercion and harassment (procedures 
 could not be verified) – 3
n Non discrimination (procedures could 
 not be verified) – 3
n Association (procedures could not be 
 verified) – 2
n Retaliation (procedures could not be 
 verified) – 2
n Sub-contracting – 2

(Occurrence in 41 external high risk supplier audits in 2011)

supply chain

http://www.sciencedirect.com/science/book/9780750684262
http://www.sciencedirect.com/science/journal/14784092
http://www.sciencedirect.com/science/journal/14784092
http://www.sitl.eu
http://www.totalexhibition.com/
http://www.ecologistics-paris.com/
http://www.reedelsevier.com/corporateresponsibility/supply-chain/upholding-standards/Pages/srs-risk-rankings.aspx
http://www.reedelsevier.com/corporateresponsibility/supply-chain/upholding-standards/Pages/srs-risk-rankings.aspx
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/SRS--terms-of-reference.aspx
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/SRS--terms-of-reference.aspx
http://www.reedelsevier.com/corporateresponsibility/supply-chain/upholding-standards/Pages/srs-audit-workflow-and-process.aspx
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/sample-2011-remediation-reports.aspx
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Supplier training and surveys 
To engage suppliers on key issues, we introduced a supplier 
Academy in 2011. A total of 176 participants took part in sessions 
covering 11 topics including the supplier Code and audit process, 
environment, diversity and inclusion, the UN Global Compact, 
community engagement, and risk mitigation. 

Feedback on the Supplier Academy
“We were delighted to see that we already share some best 
practices in corporate responsibility with Reed elsevier. 
some suggestions in key areas were real eye openers.” 

sriram subramanya, Founder and CeO,  
integra software services, india 

in 2011, we conducted a pilot on sustainable wages (wage levels 
sufficient to maintaining a decent standard of living) with 
suppliers in india and China to test the feasibility of methodology 
we may apply more broadly going forward.

To further track compliance with sRs initiatives, we conduct an 
annual survey of paper providers and a social Responsibility 
survey for all others. The survey gathers information on 
bleaching processes, the amount and percentage of certified and 
recycled fibre, and whether any genetically modified organisms 
are used in pulp (none in 2011). 

srs sUrveY resUlts 2011 2010

general
Number of respondents 114 103
suppliers with a board level representative 
responsible for CR

61% 62%

suppliers with Code of Conduct 75% 66%
suppliers with supplier Code of Conduct 48% 38%
suppliers with diversity statement 46% 41%
suppliers with community programme 32% 28%
suppliers with training and development 
programmes

50% 50%

suppliers with annual CR targets 31% 31%
suppliers who report publicly on CR performance 30% 32%
suppliers who monitor CR 42% 42%
suppliers who gain external assurance over  
CR-related data

18% 20%

suppliers with supplier diversity statement and/or 
stated supplier diversity policy

18% NA

suppliers who involve stakeholders in shaping their 
views and responses on CR

55% 52%

suppliers who have joined the UNGC 12% 8%
environmental
suppliers with a formal environmental  
Management system

42% 45%

suppliers with environmental reduction targets  
for greenhouse gas

22% 21%

suppliers with environmental reduction targets  
for solid waste

18% 22%

suppliers with environmental reduction targets  
for water usage

14% 17%

suppliers with external environmental certification 62% 60%
suppliers with isO 14001 certificate 39% 25%
suppliers with an environmental Policy 53% 64%
suppliers who externally report on their 
environmental performance

46% 46%

suppliers who externally report on their full  
CO2 emissions

26% 42%

suppliers who incurred any fines  
and/or prosecutions

3% 5%

suppliers who conduct formal  
environmental audits

46% 41%

suppliers who gain independent assurance for 
environmental management systems

34% 29%

supply chain
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The data we gather is complemented by information gathered 
through Publishers database for Responsible environmental 
Paper sourcing (PRePs), a shared industry resource for grading 
paper sustainability. PRePs fosters positive engagement with 
paper suppliers and we are a founding member. By the close of 
2011, 93% of Reed elsevier papers by weight were graded on 
PRePs, of which all came from known and responsible 
(sustainable) sources. 

Our product safety standards include ink, varnish, spiral wire, 
lamination, glue, and packaging, defined as packaging materials 
or packaging components that enter landfills, waste incinerators, 
recycling streams, and ultimately, the environment. Of eight 
Chinese suppliers we asked to submit product safety tests in 
2011, all passed. 

Reed elsevier joined the Publishing industry Product safety 
Forum (PiPs) as a founding member in 2010 in response to 
changing chemical safety legislation that places more stringent 
reporting requirements on companies. in 2011, a PiPs database 
was created, identifying chemicals used in book components 
(such as ink and varnishes), with classification according to their 
status under chemical safety legislation. The database will 
launch in 2012 and allow us to more fully engage with our printers 
on chemicals used in the book making process.

Good partner

Bhuvnesh seth, Managing director, Replika Pvt ltd, india

From a modest beginning in 1998, Replika Press Pvt ltd has 
grown steadily in the highly competitive printing market.  
Our value proposition is based on significant capacity and 
advanced technology to streamline processes, trim costs, 
and accelerate efficiency.

Replika has been working with Reed elsevier for a number of 
years and our relationship is more than just that of a supplier 
and client. it is based on a strong partnership, marked by 
mutual cooperation and responsibility.

like Reed elsevier, Replika believes in its corporate 
responsibility to clients, employees, suppliers, and above  
all, society at large. We are committed to safe and healthy 
working conditions for all our people. We have never used 
any form of forced, compulsory, or child labour and we have 
strict anti-discrimination policies to ensure excellent 
working conditions.

We know that the environment and sustainability go  
hand-in-hand and that we must pursue good environmental 
practices. We hold isO 9001 in quality management and  
are an FsC-certified company.

The partnership between Replika and Reed elsevier, built  
on ethical standards, is beneficial for both companies. 

2011 oBjectives progress

75% of key suppliers as 
supplier Code of Conduct 
signatories

Reached 292 or 64%;  
1,701 other Code signatories 

45 external audits of high  
risk suppliers 

41 external audits completed; 
four deferred to and completed 
in January 2012

introduce socially Responsible 
supplier Academy

held 24 classes on 11 topics

2012 oBjectives

 � 75% of key suppliers as supplier Code of Conduct 
signatories

 � 50 external audits of high risk suppliers

 � Broaden socially Responsible supplier Academy 

http://prepsgroup.com/home.php
http://prepsgroup.com/home.php
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“Protecting the environment is  
a business, social, and human 
responsibility. I’m proud of our 
company’s commitment to  
making our events more 
environmentally friendly.”
elizabeth reynaud, director of Operations, Reed Midem

Why it matters
Reed elsevier and its businesses have a positive impact on the 
environment, principally through the information we produce 
which informs debate, aids decision makers, and encourages 
research and development. We also have a direct impact through 
consumption of natural resources like energy, water, and waste 
generation, in direct operations, our supply chain, and consumer 
use of our products and services. We are committed to reducing 
any negative environmental impacts, while continually improving 
our environmental performance. 

Risks and opportunities
We assess, prioritise, and mitigate environmental risks as  
part of our overall risk management process. in addition, our 
environmental Management system (eMs), aligned with the  
isO 14001 environmental standard, outlines our obligation to 
“manage the environmental risks of our activities” and stipulates 
that “environmental risk is part of the overall risk assessment 
which business units are required to complete on an annual 
basis.” it indicates we must consider, among other risks,  
those that require legislative compliance; have significant  
cost implications for the business; and which may impact  
our reputation. 

Our network of environmental Champions, together with 
colleagues throughout the business – including those from 
finance, legal, real estate, procurement, hR, communications, 
and iT – as well as external stakeholders like NGOs and investors, 
help with advice, ranking, and tracking of our environmental 
risks/opportunities. They are reviewed during our annual 
environmental Checkpoint Meeting, chaired by the CFO.

Among the material environmental risks we have identified are 
regulation on climate change, green taxes, and sustainable 
paper. Opportunities include an increase in demand for the 
environmental information we produce and cost savings as a 
result of efficiencies. see our material environmental risks and 
opportunities.

We support progressive environmental legislation, and in 2011, 
we continued our involvement with the Aldersgate Group, which 
engages with government on environmental reporting and other 
key issues. 

reed elsevier
corporAte respoNsiBilitY 2011
eNviRONMeNT
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http://www.reedelsevier.com/go/11ARprincipalrisks
http://www.reedelsevier.com/corporateresponsibility/Documents/policies/environmental-management-system.pdf
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/material-environmental-risks.aspx
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/material-environmental-risks.aspx
http://www.aldersgategroup.org.uk/
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We produce numerous environmental publications, services,  
and events. in 2011, elsevier held its biggest conference to date, 
Planet Under Pressure, a comprehensive update of scientific 
knowledge of the earth system, encompassing climate, 
ecological degradation, human well-being, planetary thresholds, 
food security, energy, and poverty alleviation. elsevier offers 
numerous other journals in areas such as aquatic science; 
biodiversity; and sustainable computing. New in 2011 was the 
journal environmental development, in partnership with the 
United Nations environment Programme (UNeP), UNesCO, and 
the charity sCOPe, a future oriented, authoritative source of 
information that bridges the gap between fundamental research 
and management and policy practices. Also in 2011, elsevier 
introduced Biofuel Techselect, which in partnership with the 
Carbon War Room, aims to accelerate the use of sustainable 
biofuel in the aviation industry by comparing viable technologies 
on offer. Read about elsevier’s environmental apps.

lexisNexis legal & Professional’s The environmentalist, a 
periodical to help environmental professionals understand  
the political, legal, and economic implications for business.  
The lexisNexis environmental law and Climate Change  
Center provides real-time expert commentary for climate  
change practitioners. 

Reed exhibitions, in addition to alternative energy offerings  
holds other environmental exhibitions that include Pollutec, 
GreenBuilding Brasil and industrial energy and environment Asia, 
the only international trade event in Thailand focused on 
environmental management technology for the manufacturing 
industry. Reed exhibitions has also been working to improve 
environmental performance at its shows through implementation 
of the Bs 8901 standard. 

RBi’s New scientist issued a special climate change report in 2011 
and continues to interpret scientific discovery and the results of 
human endeavour on society and culture. Reed First source makes 
it easier for architects, engineers, and designers to procure 
sustainable building materials; in addition, publications dedicated 
to non environmental sectors, such as property, aircraft, or motor 
transport, have regular features on green issues.

reed elsevier
corporAte respoNsiBilitY 2011
eNviRONMeNT

The impact of ‘brain print’
Reed elsevier has an environmental 'footprint' – our impact  
on the environment in areas like energy and water usage  
and carbon emissions in the production of our products and 
services. But arguably bigger and more important is our 
brain print: how such products and services spread good 
practice, encourage debate, and aid researchers and 
decisions makers. We have a growing environmental 
portfolio, set to grow even larger in the years to come.

in 2011, we brought colleagues together who focus on  
our energy offerings to explore expansion opportunities. 
here’s what we heard: 

“elsevier aims to play a leading role by 2015 in the alternative 
energy market supporting critical investment, development, 
and deployment decisions by combining scientific and 
commercial content across proprietary and public domains.”

“lexisNexis legal & Professional recognises the importance 
to our customers of timely, accurate, and comprehensive 
energy information. We aim to expand our analytical, 
regulatory, news, and other offerings in the energy practice 
area, including coverage of alternative and renewable energy, 
to help customers meet their existing needs and anticipate 
and address trends, such as the emerging intersection of 
energy and environmental law and the increasing 
importance of global collection of energy information.”

“Reed exhibitions aims to be the number one exhibitions 
organiser and/or partner of choice in alternative energy.” 
Read more about Reed exhibitions growth in the alternative 
energy market. 

“Reed Business information’s energy price reporting agency, 
iCis, has continued to support the development of renewable 
energy markets by delivering information services which 
create transparency and enable trade. in 2011, we launched 
two new services, Global Biodiesel and european Clean 
energy Markets. iCis will continue to track renewable 
energy markets carefully, and look for further opportunities 
to expand our services.”

environm
ent

http://www.planetunderpressure2012.net/index.asp
http://www.elsevier.com/wps/find/subject_all_products_browse.cws_home/402?SH1Code=L01&showProducts=Y
http://www.elsevier.com/wps/find/bookdescription.cws_home/672923/description
http://www.journals.elsevier.com/sustainable-computing/#description
http://www.journals.elsevier.com/environmental-development/
http://techselect.elsevier-biofuel.com/AboutTechselect.aspx
http://www.carbonwarroom.com/
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/environmental-apps.aspx
http://www.lexisnexis.co.uk/store/uk/catalog/productdetail.jsp?pageName=relatedProducts&skuId=ukskuTE116543&searchLink=search&catId=ukcat28&prodId=ukprodTE1
http://www.lexisnexis.com/community/environmental-climatechangelaw/
http://www.lexisnexis.com/community/environmental-climatechangelaw/
http://www.pollutec.com/
http://www.expogbcbrasil.org.br/
http://www.ie2a.com/
http://www.newscientist.com/
http://www.reedconstructiondata.com/smartbuildingindex/
http://www.icis.com/energy/biodiesel
http://www.icis.com/energy/channel-info-about/european-clean-energy-markets/
http://www.icis.com/energy/channel-info-about/european-clean-energy-markets/
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Key issues 
Our impact 
Throughout 2011, we worked to reduce our direct environmental 
impact by limiting resource use and by efficiently employing 
sustainable materials and technologies. Our CeO is responsible  
to the Board for environmental performance. Our business unit 
CeOs are responsible for complying with environmental policy and 
relevant government legislation and regulations and the CFO is 
our most senior environmental advocate. Our environmental 
Champions network, led by the Re Global environment and health 
and safety Manager, includes key employees in all operational 
areas of our business. Additionally, Green Teams, employee-led 
environmental groups, encompassing more than 400 employees 
in over 90 of our key facilities, help us implement our eMs and 
achieve environmental improvements at a local level. 

Although all environmental impacts are important, we prioritise 
climate change – we continue to produce more online products 
and services with increasing energy usage and associate 
emissions; and water, given its use in our own operations and  
in our supply chain. 

To improve our environmental performance we engage in 
constant dialogue with a range of stakeholders, from employees 
to NGOs like earthwatch. We participate in sector initiatives such 
as the Publishers database for Responsible environmental 
Paper sourcing (PRePs) and further our understanding through 
environmental benchmarking activities like the Carbon 
disclosure Project and the Forest Footprint disclosure.

Third party verification of our environmental data gives us 
confidence in its reliability and improves our reporting. see ernst 
and Young llP’s full assurance statement in Appendix 2. 

Comment from Ernst & Young
in 2011, Reed elsevier placed an increased emphasis upon 
the collection of waste data across the business, to include 
additional waste categories as well as the disposal method. 
This has helped capture a more detailed waste profile, with 
greater clarity over waste types from which efficiencies  
and waste reduction initiatives can be identified and 
implemented.

2011 eNviroNmeNtAl performANce

intensity ratio 
(Absolute/revenue £m) Absolute performance

2011 variance 2010 2011 variance 2010

scope 1 (direct 
emissions)

2.02 -7% 2.17 12,138 -8% 13,131

scope 2 (electricity 
and heat)

23.27 -5% 24.49 139,650 -6% 148,316

scope 3 (business 
travel)

5.06 -11% 5.70 30,398 -12% 34,489

energy (MWh) 44.93 -1% 45.25 269,626 -2% 273,983

Water (m3) 76.11 -1% 76.90 456,795 -2% 465,619

Waste diverted from 
landfill %

1.32 -3% 1.35 69% +3pts 66%

Production  
paper (t)

9.71 -11% 10.86 58,279 -11% 65,777

environmental data covers a full calendar year and all global 
operations for which we have operational control. There has  
been no restating of previous year’s data. Read about our 
environmental reporting guidelines and methodology. 

You can view a summary of key environmental data or create 
custom charts showing results by region or business unit by 
using the environmental charting tool.

Targets and standards
preseNt tArgets

Target

Absolute 
achievement 

to date

intensity 
achievement  

to date 
(Absolute/ 

revenue £m)1
Key performance 
indicators

CO2 emissions 
(2006-2015)2 

-10% 8% -19%

Total energy 
(2008-2015) 

-5% 13% 1%

Travel emissions 
(2008-2015)

-5% -13% -23%

Water (2008-2015) -10% 3% -8%

Waste recycled 
(2015)

70% 66% n/a

1 The percentage variance between absolute performance divided by revenue in 
2011 compared with absolute performance divided by revenue in start year. 

2 Gross CO2e emissions (scopes 1, 2 and scope 3 business travel).

in 2011, we undertook a review of our environmental targets.  
We consulted with a broad range of stakeholders – including 
employees, NGOs, governmental representatives, investors, 
analysts, corporate peers, and external environmental experts 
and consultants – to gain their views on whether we had the right 
targets in place. The feedback we received convinced us that we 
should develop new mid term targets (2010-2015) more relevant 
to our business.

reed elsevier
corporAte respoNsiBilitY 2011
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New tArgets Target  
(2010- 2015)

Achievement  
to dateFocus area Key performance indicators

Climate 
change

scope 1 intensity (direct 
emissions)

-20% -7%

scope 2 intensity  
(electricity and heat)

-10% -5%

scope 3 intensity  
(business travel)

-15% -11%

energy Office energy use intensity -20% -11%

Percentage of electricity  
from renewables or offset

50% 23%

Average data centre PUe 1.700 1.724

Water Percentage of key locations  
in water stressed areas 
achieving 10m3 of water per 
person per year

100% 56%

Waste Waste diverted from landfill 75% 69%

We agree with scientific opinion that we need to reduce the total 
quantity, or absolute greenhouse gases in the atmosphere – as 
stated in our environmental publications, like elsevier’s Global 
environmental Change – but as our business continues to expand, 
intensity targets provide a better indication of our efficiency and 
relative performance, and allow for comparisons. We will, 
however, continue to show results in both absolute and  
intensity terms. 

Our new targets separate climate change scopes as prescribed 
by the GhG Protocol. We will be striving to achieve 20% reductions 
in scope 1 (direct emissions) and a 10% reduction in scope 2 
(electricity and heating). in scope 3 (business travel) we will be 
aiming for a 15% reduction. We will continue to expand reporting 
on our indirect scope 3 emissions (see climate change section). 

in energy, we will be focusing on increasing the percentage of 
renewable electricity we purchase and we have separated offices 
from data centres, which continue to expand as we produce more 
online content. Water is a location specific issue, so in place of  
a global target, we will be focusing on those locations in water 
stressed areas. We will also be continuing our work with 
suppliers to understand their usage of water in producing goods 
and services on our behalf (see water section). We will also be 
working to divert 75% of our waste from landfill.

in the longer term, we are also aiming by 2020 to achieve:

 � 100% of our electricity will be from renewables or offset 

 � Zero waste to landfill at key locations

To realise efficiencies, we will continue to work through our 
environmental Champions network and with dedicated 
engineering, design, and construction specialists to help identify 
reduction possibilities wherever possible in our portfolio. We will 
also be continuing to engage employees in our reduction efforts 
by creating competition among offices through the Reed elsevier 
environmental standards. 

in 2011, the Reed elsevier environmental standards programme 
was advanced by a communication from our CFO to all staff, and 
supported by local management and real estate teams. 40 staff 
locations (up from 26 in 2010), covering all parts of the business, 
achieved five environmental standards and achieved green 
status. Of note was the successful implementation of Bs 8555 
Phase 3 environmental certification at five major UK locations, 
which will lead on to isO 14001 certification. Our lexisNexis UK 
office in leeds achieved all eight relevant standards. 

To ensure continual improvement, and alignment with our  
new targets, environmental Champions updated performance 
standard levels based on our environmental performance and 
internal and external good practice.

reed elsevier eNviroNmeNtAl stANdArds 
Annual achievement of five required for green status  
New for 2012: green+ status for sites attaining seven or more standards

Area existing New Type

Reporting Accurate 
reporting 
through the  
Re Group 
environmental 
survey

n/a Management

Certification Bs 8555 Phase 1 n/a Management

Travel develop and 
implement a 
local travel plan

n/a Management

energy 5,400 kWh per 
person or ePA 
energy rating  
of 69

5,000 kWh per 
person or ePA 
energy rating  
of 69

Performance

Climate 
change

2 tonnes of CO2 
per person or 
ePA energy 
rating of 69

1.8 tonnes of CO2 
per person or 
ePA energy 
rating of 69

Performance

Water 11m3 per person 10m3 per person Performance

Waste 60% recycling 
rate

65% diverted 
from landfill

Performance

Office paper 3,000 pages per 
person

2,800 pages per 
person

Performance

data centre 
performance

1.8 Power Usage 
effectiveness

1.7 Power Usage 
effectiveness

Performance

Award Recognition external 
recognition by  
a third party

Performance
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Climate change 
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* The sharp rise in 2009 absolute emissions was due to the 2008 acquisition 
 of the ChoicePoint business, now part of LexisNexis Risk Solutions

Our car fleet constitutes nearly half of our scope 1 emissions.  
in 2011, in addition to reducing the car fleet by 9%, we also 
introduced new green car policies at a local level, increasing the 
global average car efficiency from 153g/km in 2010 to 146g/km  
in 2011, and achieved a 17% reduction in car fleet emissions, 
resulting in an overall 8% reduction in scope 1 emissions. 

scope 2 (net) emissions are responsible for the greatest share  
of direct greenhouse gas emissions. efficiency projects in data 
centres and office locations and continued consolidation of  
space achieved a 6% reduction in absolute terms and 5% in 
emissions intensity.

scope 3 business travel data is collected through our travel 
provider, BCd, and covers 91% of our operations by revenue. 
Although we continued to achieve an increase in rail travel with 
16% more journeys in 2011 compared to 2010, air travel was 
responsible for 97% of our scope 3 impact. We achieved an 11% 
reduction from 2010 overall. To achieve the 15% reduction target 
by 2015, we will continue to promote travel alternatives including 
video conference (we held nearly 10,000 meetings via video 
conference in 2011 but have the capacity to expand this further). 
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Scope 3 other: 
in 2011, we continued to expand capture of indirect scope 3 
emissions beyond business travel. Though we are continuing 
to identify material areas and develop methodology, much of 
the data in this area relies on estimates and thus we will 
continue to separate these out from total emissions. 

  supply chain (excluding business travel): 569,125 tco2e 
This total was calculated by CarbonRiver using its CedA 
dataset and proprietary analysis tool, Carbonengine. The 
result was split by country and category and is considerably 
more than the 386,226 tCO2e we identified in our heat 
mapping exercise in 2010 using defra conversion factors 
(annex 13). Pulp and paper suppliers remain a major 
contributor, even as we decrease the amount of paper we 
purchase year-on-year. 

  home based employees: 1,378 tco2e  
18% of our workforce is home based and for the first time  
we have attempted to calculate the impact they have using 
reimbursement rates from the UK’s hM Revenues and 
Customs for home working, and the average 2011 price  
per kWh from the UK department of energy and Climate 
Change. To improve the reliability of the data, we intend to 
carry out pilot projects to directly measure actual energy 
usage by home based employees.

  commuting: 46,017 tco2e 
We surveyed commuting habits of 17% of our workforce and 
extrapolated results to cover 100% of employees. Through 
the Reed elsevier environmental standards programme, 
89% of employees were covered by a local travel plan in 2011 
but there is more we can do to encourage alternatives to 
single car use, such as carpooling, cycling, and public 
transport. 

  water: reed elsevier 133 tco2e; key suppliers (30%)  
578 tco2e 
We collect emissions associated with water usage through 
our Group environmental survey and in our supply chain 
through our socially Responsible suppliers survey. 
emissions have been calculated using defra conversion 
factors 2011 – August (annex 9a). 

 

in 2011, we updated our Climate Change statement to specifically 
reference our support for the globally recognised target of  
an 80% absolute reduction in CO2 emissions by 2050. We also 
outlined our commitment to mitigation and adaptation and  
our belief in the need for an ambitious, robust, and equitable 
policy on climate change. As such, we signed the 2°C Challenge 
Communiqué, the fifth in a series of petitions developed by  
The Prince of Wales’s Corporate leaders Group, and continue  
to engage with governments on climate change regulation. As an 
endorser of the UN Global Compact’s Caring for Climate initiative, 
and through the european Network for sustainable Business,  
we share good practice with others and support voluntary codes 
of practice. 

in 2011, we were included in the Carbon disclosure leadership 
index for the fourth year, and utilised our reporting experience  
to help develop a free online carbon reporting tool for small/
medium enterprises in our sector, through the Publishers and 
Booksellers Associations environmental Action Group, in 
consultation with the UK’s environment Agency and defra. 

Energy 
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despite a 13% increase in energy usage at our data centres in 
2011 through increasing online delivery of our products and 
services, total energy stayed reasonably constant with a 2% 
decrease in absolute terms. This was due in part to a 12% 
reduction in total energy usage at our office locations, following 
space consolidation and reduction efforts by the global real 
estate team.

We realise the challenge in reducing absolute energy usage  
while continuing to grow our business, and therefore have set 
targets to increase renewables. in 2011, we purchased 23% of  
our electricity from renewable sources compared to 13% in 2010.  
We have set an objective to increase this to 30% in 2012, 50% in 
2015, and 100% in 2020. As we are predominately in leased 
locations with few opportunities for onsite generation, we will  
rely on green tariffs and renewable energy certificates, with 
offsets as necessary.

eNergY split BY tYpe

2013

2012

2011

2010

2009

50% 75% 100%25%0%

Data Centre Office Warehouse

12012 and 2013 results forecasted based on expected energy growth
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http://www.hmrc.gov.uk/manuals/eimanual/EIM01478.htm
http://www.decc.gov.uk/assets/decc/11/stats/publications/qep/3906-qep-dec11.pdf
http://www.decc.gov.uk/assets/decc/11/stats/publications/qep/3906-qep-dec11.pdf
http://www.reedelsevier.com/corporateresponsibility/environment/climate-change/Pages/climate-change-statement.aspx
http://www.2degreecommunique.com/
http://www.2degreecommunique.com/
http://www.unglobalcompact.org/Issues/Environment/Climate_Change/index.html
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in 2011, 63% of our revenue was from online products and 
services. This was mirrored in energy use at our data centres, 
now responsible for 47% of total energy usage (offices account  
for 48% and warehouses 5%). We expect data centres to be 
responsible for 50% of our total energy usage by 2013 and, as 
such, will continue to focus our reduction efforts here. in 2011,  
we carried out a data centre efficiency study at our springfield, 
Ohio data centre with the help of iBM, which identified lighting,  
air management, and operational improvements, which we  
have begun to implement and roll out to other data centres.  
We will continue to purchase more efficient hardware and  
work with industry advisers on opportunities for consolidation 
and virtualisation. 

in 2011, average Power Usage efficiency across all of our major 
data centres improved from 1.75 in 2010 to 1.724, and our target  
is to achieve 1.7 by 2015, even with increased demand. We are 
members of the Uptime institute and founding members of the 
digital sustainability Group, releasing new guidance in 2012 on 
the full life cycle of online information across the media sector. 

in our offices, we added more sub-metering to better monitor  
and manage energy usage and ran training courses for facility 
employees to help them understand the data. Work by our 
contractors Grubb & ellis in the Us helped us expand our ePA 
energy star certification to two more large Us locations. As well  
as continuing to upgrade lighting, replacing halogen lamps with 
more efficient led fixtures, and fitting more daylight and motion 
sensors, we installed outdoor air economizers, utilising free air 
from outside the building for cooling; re-roofed and insulated 
buildings to trap heat in the winter and added reflective top sheets 
to reflect heat in summer; and continued to implement simple 
measures like shutting doors to conserve heat, using blinds  
and reflective film to stop solar glare, and running local switch  
off campaigns.

Water 
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Water usage continued to move downward with a 2% absolute 
reduction between 2010 and 2011 and a 28% intensity reduction 
since 2007. Unlike carbon, water-related issues are related  
to location and exposure to water stress. We use the World 
Business Council for sustainable development’s Global Water 
Tool, as a watershed risk management system to identify the river 
basins our sites draw water from. in reviewing our 2011 property 
portfolio, 46% of locations (based on 1995 World Resources 
institute guidelines) are in areas at risk of water stress or severe 
water stress which could lead to economic development and food 
production issues in the future. 

perceNtAge of sites iN wAter stressed AreAs

No water stress
54%

Water stress
11%

Severely
water stressed

35%

The majority of water stressed sites use water from a municipal 
supply and are in developed countries, with a high capability for 
water adaptation and mitigation. We have set a new target that by 
2015 all key locations in water stressed areas will meet the new 
Reed elsevier environmental standard level of 10m3 per person. 
in 2011, 70% of key locations in water stressed areas had achieved 
the existing standard of 11m3 up from 55% in 2010. Our challenge 
is in water fed cooling systems and leased locations where we can 
exert influence but not direct control.

Water consumption in our supply chain is a key issue, particularly 
in relation to paper suppliers. in 2011, we began collecting paper 
supplier water data through PRePs. Also with online training, 
tools, and support, we received useful data directly from 30% of 
key suppliers we asked to complete a water footprint survey. We 
calculated a relative water impact of 1,698,871m3 based on the 
percentage of water they used for production on our behalf, 83% 
of which came from paper suppliers. We identified only one paper 
supplier in a severely water stressed area and will be engaging 
with them on water-related issues.

We are acutely aware that water is one of the world’s most vital 
resources. For this reason, we created the Reed elsevier 
environmental Challenge to identify projects that improve 
sustainable access to water. 

We engage with internal water experts who are responsible for 
producing water-related products, an organic growth area for us, 
with nearly 30 high quality journals in aquatic sciences in 2011, 
including Water Research and The Journal of hydrology. Reed 
elsevier is a founding contributor to CdP Water disclosure and is 
a member of the steering committee of the United Nations CeO 
Water Mandate, which brings together businesses to address the 
challenges posed by water scarcity and quality to communities 
and ecosystems. 
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http://www.uptimeinstitute.org/
http://prepsgroup.com/home.php
http://www.reedelsevier.com/corporateresponsibility/environmental-challenge/Pages/Home.aspx
http://www.reedelsevier.com/corporateresponsibility/environmental-challenge/Pages/Home.aspx
http://www.journals.elsevier.com/water-research/
http://www.hydrologyconference.com/journals.asp
https://www.cdproject.net/water
http://www.unglobalcompact.org/issues/environment/ceo_water_mandate
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Paper 
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As we deliver more of our products online, our consumption of 
production paper continues to decrease (65,777 tonnes in 2010  
to 58,279 tonnes in 2011). Although still a significant impact area, 
we have seen a 39% reduction between 2007 and 2011. As well  
as smaller print runs, we are also continuing to take proactive 
reduction measures, moving from litho to digital printing, print  
on demand, and lighter papers where possible. 

As founding members of PRePs, we have helped create the 
PRePs database to capture the technical specifications of the 
pulps and forest sources of our papers. each paper is given stars 
according to sustainability criteria; one (unknown or unwanted 
material), three (known and responsible) or five (recycled, FsC  
or PeFC certified). The grading system was initially developed by 
PRePs member egmont UK ltd and sustainability consultants 
Acona, along with input from Greenpeace and WWF. 

The Reed elsevier Paper Policy commits us to increasing the 
proportion of paper we buy with recycled and certified content 
and to only purchase PRePs grade 3 or 5 paper wherever 
possible. With help from our paper suppliers, by the close of 2011, 
93% of Reed elsevier papers by weight were graded on PRePs,  
all of which achieved three or five stars. Though PRePs is now  
the largest paper database in the world with nearly 10,000 active 
papers from 218 mills, our paper is graded by PRePs as time 
allows. Our procurement teams receive regular training on the 
PRePs database and when we identified a small amount of paper 
that could potentially have contained unknown or unwanted 
material, we changed suppliers.

in 2011, a PRePs 'Favourites' section was added to prioritise 
papers. We also began collecting data for CO2 and water use in 
producing specific papers which will provide a more complete 
picture of the paper we buy. 

We use approximately 1,000 tonnes of office paper a year (around 
4,500 sheets per person). To reduce levels, we have lowered the 
amount of sheets per person in the environmental standards 
programme to 2,800. We continue to roll out multifunctional 
devices for printing, scanning, and copying, and by removing 
standalone printers, we decrease energy as well as paper use. 

We were once again ranked first in our sector in the Forest 
Footprint disclosure, which identifies how companies are 
addressing risks associated with deforestation. 

Waste

perceNtAge of wAste disposed 2011

Recycling
66%

Incineration landfill 1%Energy from waste 2%

Landfill
31%

We reduced the total waste we generated by 7%, from 12,335t in 
2010 to 11,447t in 2011. Of this, 66% was recycled (up from 63%  
in 2010) and 69% diverted from landfill, through recycling, 
incineration, and the creation of energy from waste. We do not 
produce any material amounts of hazardous waste. 

The majority of our offices are leased and situated in shared 
buildings so we work closely with managing agents and landlords 
as well as waste contractors. Where complete measurements 
are not available, we use a methodology to calculate waste based 
on regular weight sampling and the counting of waste containers 
leaving our premises. Although we know local municipalities 
carry out some sorting and recycling, we report all waste as 
going to landfill unless we have evidence to the contrary.

We will be aiming to divert 75% of our waste from landfill by 2015. 
Building on the experience of high-performing locations, we have 
set a target of zero waste to landfill at all key locations by 2020. 
Our Green Teams will be helping in this effort by sharing with 
colleagues the need to reduce, reuse, and then recycle. Read 
about how one office dealt with waste created when downsizing.

in the year, we identified 12% of our waste by material type 
disposed and aim to expand this next year, to better understand 
our waste streams and associated scope 3 emissions. Our 
electronic waste is disposed of according to regulations, and  
is only recycled if it cannot be reused. 

We track and try to reduce packaging waste on all of our physical 
products. in the UK, we provide information on packaging waste 
in line with the UK government’s Producer Responsibility 
Obligations (Packaging Waste Regulations 2007). As a member  
of the Biffpack compliance scheme, we track the amount of our 
obligated packaging generated through the selling, pack/fill,  
and importation of our products.
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http://prepsgroup.com/home.php
http://www.reedelsevier.com/go/paperpolicy
http://www.forestdisclosure.com/
http://www.forestdisclosure.com/
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/office-recycling.aspx
http://www.reedelsevier.com/corporateresponsibility/crreport/2011/Pages/office-recycling.aspx


57
introduction

O
ur unique 

contributions
G

overnance
People

Custom
ers

C
om

m
unity

supply chain
Appendices

environm
ent

reed elsevier
corporAte respoNsiBilitY 2011
eNviRONMeNT

Employee action 
employees are integral to our environmental improvement 
efforts and 76% of key locations have Green Teams. in 2011, we 
launched more tools and resources on our intranet site, the 
Green Room, including a new environmental calendar of events, 
sustainability facts games, and the first phase of our new 
environmental Academy to help employees better understand 
environmental issues. We ran special events, training, and 
competitions at locations throughout the year.

2011 employee environmental activities included: 

 � The third year of our Green heroes programme celebrated 
extraordinary efforts by employees to ‘go green.’ employees 
were nominated by colleagues, with seven winners recognised 
by the CFO for efforts ranging from improving recycling to 
engaging their colleagues in green events.

 � As well as moving over to renewable electricity supply our 
elsevier/lexisNexis legal & Professional/RBi Amsterdam 
Green Team coordinated events around vegetarian awareness 
month, inviting colleagues to try special foods prepared in 
their café to highlight the reduced impact on land use and 
energy from vegetarian choices.

 � A number of locations organised screenings of ‘24 hours of 
Reality’, Al Gore’s follow up climate film to An inconvenient 
Truth, with debates on the issues and what individuals and  
the company can do to reduce carbon emissions.

 � lexisNexis legal & Professional offices in California and 
Washington state moved to electronic copy editing and the use 
of tablet computers. Taking account of the cost of purchasing/
using the new equipment, savings of $126,306 per year are 
predicted through reduction in paper use, photocopying, 
postage, and overnight shipping. And as employees can now 
work remotely, they have more opportunities for flexible 
working, providing further reductions in fuel use and traffic 
congestion. 

 � Children influence us in many ways and in 2011 we invited 
children of/known to staff to submit their ideas for solving 
environmental challenges. The result, produced by the RBi  
UK creative department, was Our Children’s environment.

Our operations have an impact on biodiversity, primarily through 
water extraction, building work, transportation, and facilities 
management. We have few sites with surrounding land; however, 
where we do, we plant drought tolerant indigenous species to 
reduce irrigation requirements and increase biodiversity.

Over the last seven years, earthwatch and Reed elsevier have 
successfully collaborated on biodiversity conservation and 
education projects. in 2011, we offered 10 employees the 
opportunity to join an earthwatch field expedition at reduced rates.

2011 oBjectives progress

Undertake data centre 
efficiency study

Conducted study at major  
Us data centre 

20% of electricity from 
renewables or offsets 

Achieved 23%

establish Green Team 
environmental Training Academy

First module, Why it Matters, 
introduced

2012 oBjectives

 � launch updated environmental targets

 � 25% of electricity from renewable energy or offsets

 � 50% of key locations to achieve five or more Re 
environmental standards

http://cde.cerosmedia.com/1P4ecbab1dd6f6e012.cde
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Corporate Citizenship has been asked by Reed elsevier to  
assess its use of the lBG model for measuring corporate 
community involvement activity during 2011.

Reed elsevier is an active member of lBG. The lBG 
measurement model helps businesses to improve the 
management, measurement and reporting of their corporate 
community involvement programmes. it moves beyond 
charitable donations to include the full range of contributions  
(in time, in kind and in cash) made to community causes, and 
assesses the actual results for the community and for the 
business. (see www.lbgonline.net for more information).

As managers of lBG, we have worked with Reed elsevier to 
ensure its operations understand the lBG model and have 
applied its principles to the measurement of community 
involvement programmes during 2011. having conducted an 
assessment, we are satisfied that the data continue to reflect  
lBG principles. Our work has not extended to an independent  
audit of the data.

in our commentary we identify some improvements that can  
be made as Reed elsevier develops its application of the model  
in future.

Commentary
Following our assurance assignment last year we recommended 
that, to ensure consistency in reporting across operations, Reed 
elsevier should document the processes and methodologies 
used for calculating the cost of in-kind contributions. We are 
encouraged that information on some major individual activities 
has been more comprehensively recorded this year. The next  
step is to apply this approach across the board. We have provided 
recommendations to Reed elsevier about this in a separate 
management note.

last year we also noted that the data that Reed elsevier captures 
is largely ‘input’ focussed (i.e. assessing the total contribution the 
company makes into the community) and that it was in a position 
to move to assessing what this contribution achieves for both  
the community and the business. We are encouraged that the 
company has identified an output target regarding the number  
of young people reached by its programmes and look forward  
to results in this area being reflected in future data.

corporate citizenship 
www.corporate-citizenship.com 
March 2012

Appendix 1 – LBG Assurance Statement 
2001 – Reed Elsevier 

http://www.lbgonline.net
http://www.corporate-citizenship.com
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Reed elsevier’s Corporate Responsibility Report 2011 (the Report) 
has been prepared by the management of Reed elsevier Group 
plc who are responsible for the collection and presentation of the 
information within it. Our responsibility, in accordance with Reed 
elsevier management’s instructions, is to carry out a limited 
assurance engagement on the 2011 environmental and health 
and safety data contained within the Report. We do not, therefore, 
accept or assume any responsibility for any other purpose or to 
any other person or organisation. Any reliance any such third 
party may place on the Report is entirely at its own risk.

What did we do to form our conclusions?
Our assurance engagement has been planned and performed  
in accordance with the international Federation of Accountants’ 
international standard for Assurance engagements Other Than 
Audits or Reviews of historical Financial information (isAe3000). 
The environmental, health and safety data have been evaluated 
against completeness, consistency and accuracy criteria agreed 
with the management of Reed elsevier. These criteria have been 
agreed to provide a basis for assessing Reed elsevier’s application 
of its environmental and health safety reporting requirements. 
These requirements are summarised here and on page 51 of  
the Report. Our criteria are set out below: 

Completeness
 � Whether all material data sources have been included and  

that boundary definitions have been appropriately interpreted 
and applied.

Consistency
 � Whether the Reed elsevier environmental Guidance for 

completion of the Group environmental survey (updated 
November 2011) has been applied to the environmental data.

 � Whether the Guidance for the completion of the Group health 
& safety survey has been applied to the health and safety data.

Accuracy
 � Whether site-level environmental, health and safety data  

has been accurately collated at Group level.

 � Whether there is supporting information for the environmental, 
health and safety data reported by sites to Group.

in order to form our conclusions we undertook the steps  
outlined below:

1.  interviewed specialists responsible for managing, collating, 
and reviewing environmental, health and safety data at a 
Group level for internal and public reporting purposes.

2.  interviewed regional coordinators responsible for managing 
environmental performance and reviewing and reporting 
environmental data to Group. 

3.  interviewed specialists responsible for managing environmental, 
health and safety performance in selected businesses and for 
collating and reviewing environmental, health and safety data 
for internal and public reporting purposes. 

4.  Reviewed a selection of management documentation and 
reporting tools including guidance documents.

5.  Performed a review of the hara online data collection tool, 
including testing outputs and selected conversions made 
within the tool.

6.  Reviewed underlying documentation for a sample of site level 
environmental data points. supporting documentation was 
sought and reviewed for 50 data points covering electricity, 
gas, city heating, fuel oil, water consumption, refrigerant use 
and waste disposal. 

7.  Reviewed and challenged the environmental and health  
and safety data validation and collation processes at Group 
reporting level. 

8.  Reviewed the Report for the appropriate presentation of the 
data including the discussion of limitations and assumptions 
relating to the data presented.

Level of assurance
Our evidence gathering procedures have been designed to obtain 
a sufficient level of evidence to provide a limited level of assurance 
in accordance with isAe3000.

Limitations of our review
We have not sought evidence to support the data, statements  
or claims presented within the Report, other than those relating 
to the 2011 environmental, health and safety performance data. 
data relating to scope 3 emissions from supply chain, home based 
employees, commuting as well as water stress data were not 
included within our scope.

Our conclusions
Based on our review:

 � Nothing has come to our attention that causes us to believe 
that the environmental, health and safety reporting guidelines, 
as summarised in the Report, have not been applied.

 � We are not aware of any material reporting units which have 
been excluded from the scope of the environmental, health 
and safety data.

 � Nothing has come to our attention that causes us to believe 
that the environmental, health and safety data has not been 
properly collated from the information reported by sites.

 � We are not aware of any errors that would materially affect  
the reported environmental, health and safety data.

Appendix 2 – Independent assurance 
statement to Reed Elsevier management
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Our observations
Our observations and areas for improvement will be raised in a 
report to Reed elsevier’s management. selected observations 
are provided below. These observations do not affect our 
conclusions on the Report set out above. 

 � health and safety data is collected from 98% of the Reed 
elsevier population. For operations outside of the Us, data  
is collected via a survey from h&s practitioners within the 
businesses. it is recognised by Reed elsevier that there is  
an opportunity to undertake additional business level reviews 
for non-Us sites to further understand the classification of 
incidents and completeness of data coverage.

 � in 2011 Reed elsevier placed an increased emphasis upon  
the collection of waste data across the business, to include 
additional waste categories as well as the disposal method. 
This has helped capture a more detailed waste profile, with 
greater clarity over waste types from which efficiencies and 
waste reduction initiatives can be identified and implemented.

Our independence
This is the sixth year ernst & Young llP has provided independent 
assurance services in relation to Reed elsevier’s corporate 
responsibility reporting. With the exception of this work we  
have provided no other services relating to Reed elsevier’s 
environmental and health and safety data collation and reporting.

Our assurance team
Our assurance team has been drawn from our global Climate 
Change and sustainability services network, which undertakes 
similar engagements to this with a number of significant UK and 
international businesses.

ernst & Young llp 
london 
9 March 2012
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The Global Reporting initiative (GRi) is an international 
framework for voluntary reporting of the economic, 
environmental and social impacts of company performance.

The table below indicates the areas of our report which cover the 
GRi 3 (the third generation of guidelines) and whether we have 
done this fully, in part or not at all. We believe that the Reed 
elsevier CR Report represents a balanced and reasonable 
presentation of our company’s performance and have self 
declared our reporting level against the criteria in the GRi 
application levels as B.

Application level criteria
Reports intended to qualify for level C, C+, B, B+, A or A+ must 
contain each of the criteria that are presented in the column for 
the relevant level.

+ More information available through relevant link 
   

All numbers refer to pages in the Re CR Report unless otherwise indicated as AR (Re Annual Report)

report ApplicAtioN level

g3 profile  
disclosures

output

Report on:  
1.1  
2.1-2.10  
3.1-3.8, 3.10-3.12  
4.1-4.4, 4.14-4.15

Report on all criteria listed  
for level C plus:  
1.2  
3.9, 3.13
4.5-4.13, 4.16-4.17

same as requirement for  
level B

Report on a minimum of 10 
Performance indicators, 
including at least one from each 
of: social, economic and 
environment

Report on a minimum of 20 
Performance indicators, at 
least one from each of: 
economic, environment, human 
rights, labour, society, product 
responsibility

Report on each core G3 and 
sector supplement indicator 
with due regard to the 
Materiality Principle by either: 
a) reporting on the indicator or 
b) explaining the reason for its 
omission

Not required

c c+ B+ A+

Management Approach  
disclosures for each  
indicator Category

B

Management Approach  
disclosed for each  
indicator Category

A

g3 management  
Approach disclosures

output

g3 performance  
indicators &  
sector supplement  
performance indicators

output
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Appendix 3 – Global Reporting  
Initiative Index
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gri 3 reportiNg elemeNt stAtUs where this cAN Be foUNd/explANAtioN

profile, strategy and analysis fully/partially

1.1 CeO statement Fully 4
1.2 description of key impacts, risks and opportunities Fully 5-11, 49 +, AR: 56

organisational profile

2.1 Company name Fully 5
2.2 Primary brands, products, and/or service Fully 5
2.3 Operational structure of the organisation Fully 5, 20; AR:55
2.4 location of organisation’s headquarters Fully 3,20; AR:55
2.5 Countries where organisation operates Fully 5; AR:10, 14, 18, 22, 26
2.6 Nature of ownership and legal form Fully 5, 20; AR: 54-61
2.7 Markets served Fully 5
2.8 scale of the reporting organisation Fully 5
2.9 significant changes during the reporting period Fully AR: 54
2.10 Awards received in the reporting period Fully 7-8

report pArAmeters

report profile

3.1 Reporting period Fully 11
3.2 date of most recent previous report Fully 11
3.3 Reporting cycle (annual, biennial, etc.) Fully 11
3.4 Contact point for questions regarding the report or its contents Fully 3

report scope and boundary

3.5 Process for defining report content Fully 6-7, 49, 51+
3.6 Boundary of the report Fully 3-11, 51+
3.7 specific limitations on the scope or boundary of the report Fully 3-11, 51+
3.8 Basis for reporting on joint ventures, subsidiaries, etc. Fully 5; AR: 8-28, 40 
3.9 data measurement techniques and the bases of calculations Fully 11, 51+
3.10 explanation of the effect of any re-statements compared to  

earlier reports
Fully 11

3.11 significant changes from previous reporting periods in the scope, 
boundary, or measurement methods applied

Fully 11

gri content index

3.12  Table identifying the location of the (GRi) standard disclosures  
in the report

Fully 3

Assurance

3.13  Policy and current practice with regard to seeking external  
assurance for the report

Fully 38+, 51+

goverNANce, commitmeNts, ANd eNgAgemeNt

governance

4.1  Governance structure of the organisation Fully 6; AR:52-61
4.2  indicate whether the Chair of the highest governance body  

is also an executive officer
Fully AR:52

4.3  independent and/or non-executive board members Fully AR:52-53
4.4  Mechanisms for shareholders and employees to provide 

recommendations or direction to the board
Fully AR:190

4.5  Remuneration to senior executives Fully AR:63-74
4.6  Processes for avoiding conflicts of interest for the board Fully AR:52-53, 142
4.7  Process for determining the qualifications and expertise  

of the board members
Fully AR: 52-53, 62

4.8  Mission, values, codes of conduct etc. Fully 13-18, 20+
4.9  The board’s overseeing of sustainability issues Fully 6
4.10  Processes for evaluating the board’s own performance,  

particularly with respect to sustainability
Partially 55-56
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goverNANce, commitmeNts, ANd eNgAgemeNt stAtUs where this cAN Be foUNd/explANAtioN

commitments to external initiatives

4.11  explanation of how the precautionary approach or principle is addressed Fully 51+, AR:48-50
4.12  externally developed economic, environmental, and social charters, 

principles, or other initiatives to which the organisation subscribes  
or endorses

Fully 7-8

4.13  Associations to external voluntary codes, principles or other initiatives Fully 7

stakeholder engagement

4.14  list of stakeholder groups Fully 6-7
4.15  Basis for identification and selection of stakeholders Fully 6-7
4.16  Approaches to stakeholder engagement Fully 6-7

4.17  Key topics and concerns that have been raised through  
stakeholder engagement

Fully 6-7

disclosure of management approach

>  economic 6, AR:
>  environmental Fully 49-57
>  social Fully 37-42

ecoNomic performANce iNdicAtors

eC1 direct economic value and distribution Fully 5, 22, 38; AR:3
eC2  Financial implications and other risks and opportunities for the 

organisation activities due to climate change
Fully 49+

eC3  Coverage of the organisation defined benefit plan obligations Fully AR: 42
eC4  significant financial assistance received from government Fully We received no significant financial 

assistance from government
eC5  Range of ratios of standard entry level wage compared to local  

minimum wage at significant locations of operation
No disclosure

eC6  Policy, practices, and proportion of spending on locally based suppliers No disclosure
eC7  Procedures for local hiring and proportion of senior management hired 

from the local community
No disclosure

eC8  infrastructure investments and services provided primarily for  
public benefit

Fully 13-18, 37-42

eNviroNmeNtAl performANce iNdicAtors

eN1  Materials used by weight or volume Fully We report on Paper, our most 
significant material – 56

eN2  Percentage of input materials recycled Fully We report on Paper, our most 
significant material – 56

eN3  direct energy consumption by primary energy source Fully 54
eN4  indirect energy consumption by primary source Fully 54
eN8  Total water withdrawal by source Fully 55
eN9  Water sources significantly affected by withdrawal of water Fully 55
eN11  location/scope of land owned near protected areas/areas of high  

biodiversity value
Fully 51-56 Re is a predominantly office 

based company. The majority of our 
locations are in cities

eN12  significant impacts of activities, products, and services on biodiversity Fully 51-56
eN16  Total direct and indirect greenhouse gas emissions Fully 53-54
eN17  Other relevant indirect greenhouse gas emissions Fully 53-54
eN19  emissions of ozone-depleting substances Fully 53-54
eN20  Other significant air emissions Fully We do not have other significant  

air emissions
eN21  Total water discharge by quality and destination Fully Our water discharge is through 

municipal systems
eN22  Total weight of waste by type and disposal method Fully 56
eN23  Total number and volume of significant spills No disclosure

A
ppendices
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sociAl performANce iNdicAtors – lABoUr prActices ANd deceNt worK stAtUs where this cAN Be foUNd/explANAtioN

lA1 Total workforce by employment type, employment contract, and region No disclosure
lA2  Total number and rate of employee turnover by age group, gender,  

and region
Partially 25

lA4  Percentage of employees covered by collective bargaining agreements Fully 21+ 
lA5  Minimum notice period(s) regarding operational changes No disclosure
lA7  Rates of injury, occupational diseases, lost days, and absenteeism,  

and number of work-related fatalities by region
Fully 28-29

lA8  Programmes to assist workforce regarding serious diseases Partially 29
lA10  Average hours of training per year per employee by employee category Partially 27 – total cost of training
lA13  Composition of governance bodies and breakdown of employees per 

category according to gender, age group, minority group membership, 
and other indicators of diversity 

Partially 25; AR: 52-53

lA14  Ratio of basic salary of men to women by employee category No disclosure

sociAl performANce iNdicAtors – hUmAN rights

hR1  Consideration for human rights investment Partially 15, 22, 44-47+
hR2  human rights in the supply chain Fully 44-47+
hR4  Total number of incidents of discrimination and actions taken No disclosure
hR5  Operations identified in which the right to exercise freedom  

of association and collective bargaining may be at significant risk,  
and actions taken

No disclosure

hR6  Operations identified as having significant risk for incidents of  
child labour

Fully 44-47

hR7  Operations identified as having significant risk for incidents of forced  
or compulsory labour

Fully 44-47

sociAl performANce iNdicAtors – societY

sO1  Programmes for evaluating the impacts of operations on communities Fully 13-17, 35-39
sO2  Business units analysed for risks related to corruption Fully 21-22
sO3  Percentage of employees trained in organisation’s anti-corruption 

policies and procedures
Fully 21-22

sO4  Actions taken in response to incidents of corruption Partially 45
sO5  Public policy positions and participation in public policy development  

and lobbying 
Fully 21

Aspect: ANti-competitive BehAvioUr

sO8  Monetary value of significant fines and total number of non monetary  
sanctions for non compliance with laws and regulations 

Fully We had no significant fines in the 
reporting period.

sociAl performANce iNdicAtors – prodUct respoNsiBilitY

PR1  life cycle stages in which health and safety impacts of products and 
services are assessed

Partially 32-35

PR3  Product labelling and information Partially 32-35
PR6  Programmes for adherence to laws, standards, and voluntary codes  

related to marketing communications, including advertising, promotion,  
and sponsorship

No disclosure

PR9  Monetary value of significant fines for non compliance with laws and  
regulations concerning the provision and use of products and services

Fully We had no significant fines in the 
reporting period.

A
ppendices
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Credits

The Reed elsevier Corporate Responsibility report is available online,  
at www.reedelsevier.com/go/CRReport

We print other key corporate documents. The 2011 Annual Reports and Financial 
statements is printed using paper containing 100% recycled content, of which 100% 
is de-inked post-consumer waste. All of the pulp is bleached using an elemental 
chlorine free process (eCF). Printed in the UK by Pureprint using their alcofree®  
and pureprint® environmental printing technology; vegetable inks were used 
throughout. Pureprint is a CarbonNeutral® company. Both manufacturing mill  
and printer are isO14001 registered and are Forest stewardship Council® (FsC) 
chain-of-custody certified.

designed by saslondon.com

http://www.reedelsevier.com/go/CRReport

