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RELX Group is aworld-leading provider of
iInformation and analytics for professional and
business customers across industries.

We help scientists make new discoveries, lawyers
win cases, doctors save lives and insurance
companies offer customers lower prices. We save
taxpayers and consumers money by preventing fraud
and help executives forge commercial relationships
with their clients.

In short, we enable our customers to make better
decisions, get better results and be more productive.

@ CONTACT DETAILS

Yourviews are important to us. Please send your
comments to corporate.responsibility@relx.com
Orwrite to

Dr Mércia Balisciano,

Director, Corporate Responsibility,

RELX Group,

1-3 Strand,

London WC2N 5JR,

United Kingdom.

www.relx.com

FOR MORE INFORMATION VISIT
WWW.RELX.COM/CORPORATERESPONSIBILITY



http://www.relx.com/corporateresponsibility

RELX Group Corporate Responsibility 2015 Contents

3
-
1
[=]
Q.
c
(2]
=4
o
3

w
c
°
°
=
3
(2]
=
=
5

4 Introduction
4 Statement from Chief 7 - Externalengagement
Executive Officer 8 Commitment to the United Nations Global Compact
5 Ourbusiness 9 2015 recognition
6 Ourapproachto corporate 10 2015 key CR data
responsibility 1" 2015-2016 CR objectives
7 -Internalengagement
15 Why it matters 19 - Exhibitions
15 Sharing our unique contributions 20 -Across RELX Group
15 -Scientific, Technical & Medical 21 Objectives
17 -Risk & Business Analytics
18 -Legal
2 2 Governance
23 -Governanceand reporting 25 -Tax, pensions and investments
23 -Ourvalues 26 Objectives
24 -Ensuring the highest ethical
standards
27 People
28  Whyit matters 32  -Boundarylessness 34 -Absence
29 -Qurworkforce 32 -Training 34 -Well-being
30  Keyissues 33  -Supportand recognition 35  Objectives
30  -Listening 33  -Healthandsafety
30  -Promotingdiversity 33  -Performance
3 6 Customers
37  Whyitmatters 39 - Data privacyand security
37  -Improving professionaland 40  -Respondingto customer needs
business outcomes 40 - Accesstoinformation
39  Keyissues 42 -Accessibility
39 - Editorial standards 42 Objectives
43 Community
44 Whyitmatters 48  -Communityimpact
44 Keyissues 48  Objectives
44 -Whatwegive
46  -RECaresMonth
49 Supply chain
50  Whyitmatters 53 - Celebrating good partners
51 Keyissues 53  Objectives
51 - Upholding standards
52 -Suppliertrainingand surveys
54 Environment
55  Whyit matters 61 -Energy
55 - Risksand opportunities 62 -Water
57 Keyissues 62  -Paper
57  -Ourimpact 63  -Waste
57  -Targetsandstandards 63  -Employeeaction
60 - Climate change b4 Objectives
65 Appendices
66  Appendix 1-LBGassurance 69  Appendix3-Global Reporting
statement 2015 Initiative Index
67 Appendix2-EYassurance 77 Credits
statement 2015

Sa:)!puaddv m



RELX Group Corporate Responsibility 2015 Introduction 4

Statement from Chief Executive Officer

We facilitate the exchange of information that drives forward
science and better health; reduces risk and fraud for industry,
governments and civil society; promotes the rule of lLaw and justice;
andfosters communities across diverse sectors. These unique
contributions map to the United Nations Sustainable Development
Goals (SDGs), which aim to protect the planet and improve the lives
of theworld’s mostvulnerable. To supporttheir launch, in 2015 we
produced Sustainability Science ina Global Landscape, a
first-of-its-kind, free resource to explore the state of research
underpinningthe SDGs. The report highlights opportunities for
greater collaboration between the global north and south, and
among developing countries. Italso shows areas, like justice,
where research output could be increased. During the year, we
alsoworked with the UN Global Compact (UNGC) on Business for
the Rule of Law, new guidance to help companies go beyond legal
minimums to strengthen the frameworks necessary for
development. It was atangible way we demonstrated our
commitment to the UNGC's 10 principles - encompassing human

Erik Engstrom

Chief Executive Officer . . L. .
‘‘‘‘‘‘‘‘‘ . . . . rights, labour, the environment and anti-bribery - which formthe

basis of the ethics documents that underpin our business and our
relationships with suppliers.

Soifwhatwe doimpacts the world, howwe do it matters too. We
heard from our people, investors and governmentintheyearonthe
issues they feel are most material to our business. We set relevant
objectivesand made progress on governance, including enhancing
trade sanctions and export controls compliance; people, mapping
internal practice againstthe UN's Women’s Empowerment
Principles; customers, conducting more than 20 Quality First risk
assessmentsto ensure the excellence of our contentand services;
community, encouraging nearly 80% of staff to participate in RE
Cares Month volunteering around the globe; supply chain,
conducting 77 comprehensive workplace conditions assessment
audits; and environment, securing half of our electricity needs
from renewable energy or Renewable Energy Certificates.

We knowwe cando more and inthe year ahead, for the first time,
we will set objectives for each of our unique contributions, and
share our longer-termyvision, including creation of anew SDG
Resource Centre to aid scientific communities and the public. To
address our keyimpactareasin 2016, we will develop a compliance
plan for new EU data protection regulations, expand diversity and
inclusion employee resource groups, broaden our Quality First
Principles to cover more areas such as customer support, involve
atleast 60% of staff in our new global fundraising partnership,
strive toincrease the number of core suppliers as signatories to
our Supplier Code and get started on reaching our new five-year
environmental targets.

We willneed the support of all our stakeholders to help us achieve
RELX Group’s collective goals in the year ahead.

Erik Engstrom
Chief Executive Officer
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Our business

Segment Position

Scientific, Technical & Medical helps customers advance science and improve healthcare by Global #1
providing world-class information and analytical solutions that enable them to make critical

decisions, enhance productivity and improve outcomes.

Risk & Business Analytics provides solutions and decision tools that combine publicand Key verticals #1
industry-specific content with advanced technology and analytics. These solutions assist business
and government customers in evaluating and predicting risk, making more informed decisions,

reducing fraud and enhancing operational efficiency.

Legalis aleading provider of information and analytics to professionals in legal, corporate, US #2
governmentand non-profit organisations. Outside US#10r2
Exhibitions organises more than 500 exhibitions a year, attracting more than 7m attendees. Global #1

The events, and information tools provided, help exhibitors generate billions of dollars of revenues

while boosting the local economies where the events are hosted.

* Foradditionalinformation regarding revenue fromour business activities and geographic markets, see the business reviewin the 2015 Annual Reports and Financial Statements.

RELXPLCisaLondon listed holding companywhich owns 52.9% of RELX Group. RELX NV is the Amsterdam listed holding company which owns 47.1% of RELX Group.

approximately

full-time employees...

acCross

continents...

with offices in about

countries... E

serving customersin

countries worldwide

£5,971Tm

14%
Scientific,
Technical
& Medical

M Risk & Business
Analytics

W Legal

24%
B Exhibitions

27%

£1,822m

12%

Scientific,
Technical
& Medical

42% M Risk & Business
Analytics

W Lcgal
B Exhibitions

15%

FORMORE INFORMATION, SEE BUSINESS REVIEW IN THE 2015 ANNUAL REPORTS AND FINANCIAL STATEMENTS AT

WWW.RELX.COM/GO/ANNUALREPORT
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Ourvisionisto be aworld-leading provider of information
solutions thatimprove outcomes for our professional customers
and benefit society. To achieve this, we must exercise the full
extent of our corporate responsibility (CR), performing to the
highest ethical standards and channelling our knowledge and
strengths asaglobal leaderin ourindustry to make a difference.

suol3ngiJjuod
anbiunung

AtRELX Group, CRis notaprogramme or prescriptive set of
activities, itis how we do what we do on a daily basis - working to
maximise our positive impact, while minimising any negative
consequences of conducting our business. This focus adds to our
competitive advantage by building good relations with current
and future employees, customers andinvestors, as well as
governments, non-governmental organisations (NGOs) and the
communities in which we live and work.

92UBUIBA0G

Dr Mércia Balisciano CRunderpins our business strategy to deliverimproved outcomes

Director, Corporate Responsibility for our customers by combining content and data with analytics

""""""""""""""""""""" " andtechnologyacross global platforms. It helps us build leading
positions in our markets by leveraging our skills and assets.

91doayg

Our principalrisks, outlined in our 2015 Annual Report and
Financial Statements, encompass CR priorities such as meeting
customer needs, the importance of our people, ethical supply
chain practice and the environment. We map the CR impacts of
ouridentified risks in order to ensure appropriate mitigation. For
example, a strategicriskis customer product acceptance: our
businesses are dependent on the continued acceptance by our
customers of our products and services and the value placed on
them. We must therefore ensure they are high quality and reliable
through measures like the RELX Group Quality First Principles and
access initiatives to ensure allwho could benefit from them can,
otherwise we risk damage to our reputation and financial loss.

sJawolsn)

The Boards, senior managementand the CR Forum (chaired by
asenior leader andinvolving individuals who represent all key
functions and business units) oversee CR objectives and monitor
performance against them. The CEO has responsibility to the
Boards for CR. The CR Director engages with the senior
management team and also provides formal updates to the
Boards. Senior leaders have CR-related Key Performance
Objectives, see p 79 inthe Annual Report.

Ayunwwo)

This reportreflects the priority we place on relevant,
comprehensive reporting (see Appendix 3 for how we align with
the indicators of the Global Reporting Initiative). We also include
CRasanintegral partof our Strategic Reportin the / RELX
Group Annual Report, and the Chairman, CEO and CFO make
referencetorelevant CRissuesin their statements within the
Annual Report.

ureys fjddng
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We focus on our unique contributions as a business where we
make a positive impact through our knowledge, resources and
skills, including universal sustainable access to information,
advance of science and health, protection of society, promotion of
the rule of law and justice, and fostering communities. Elsevier
contributes to advancing human welfare and economic progress
through its science and health information. Risk & Business
Analytics provides essentialinsight to aid people, industry and
society. LexisNexis Legal & Professional promotes justice
through its legalinformation. Reed Exhibitions fosters
communities, enhancing productivity and efficiency.

We also concentrate on good management of issues that affect all
companies, focusing on the areas within governance, people,
customers, community, supply chain and environment thatare
important to our business. Our thinking is informed by extensive
internaland external engagement, including our 2015
Stakeholder Consultation described below.

Internal engagement

We involve some 750 colleagues throughout the Group in our CR
activities through networks such as the Accessibility Working
Group; CRas aSales ToolWorking Group; Diversity and Inclusion
Advisory Group and Working Group; Editorial Policy Working
Group; Environmental Champions Network; Health and Safety
Champions; Quality First Principles Working Group; RE Cares
Champions; and the Socially Responsible Supplier Group, among
others. They reach thousands of people across the company.
Ourinternalaudit function provides regular reviews of our CR
governance, reporting and supply chain activities, highlighting
areaswhere we are performing well, along with suggestions
forimprovement.

During 2015, we undertook a global Employee Opinion Survey,
and also conducted pulse surveys to understand and respond to
employee views. We offered CR-related activities to all staff
including the annual Fit2Win wellness competition, and held an
annual Global Book Drive during RE Cares Month in September.
Local-level Green Teams organised environmental events
throughout the year, in addition to special activities for World
Environment Day, which was highlighted in a communication sent
toallemployees by the CFO. We promoted CR as a Sales Tool, a
resource onour globalintranet, on the benefits of discussing CR
issues with clients.

External engagement

We engage with external stakeholders who inform our thinking
on CRobjectives, risks and opportunities and best practice.

In 2015, our CR Forum Stakeholder Session focused on data
privacy. Participantsincluded RELX Group’s VP of Information
Securityand Data Protection; a corporate peer responsible for
data protection and privacy at Sky; the Managing Director of
LexisNexis Risk Solutions UK insurance business; and the
Managing Director of consumer research firm, Verve Ventures.
The sessionwas webcast to a live audience and then made
available onthe corporateintranet forallemployees. See the
Customers section for more on data protection and privacy.

We have considered the OECD Guidelines for Multinational
Enterprises and believe we adhere in generalterms to the
framework. @ See why it matters inthe People section.

Ourvisionistobe aworld-leading provider of information
solutions thatimprove outcomes for our professional
customers and benefit society.

Ourunique contributions are the positive impact we make on
society through our knowledge, resources and skills:

Universal, sustainable access to information
Advance of science and health

Protection of society

Promotion of the rule of law and access to justice

Fostering communities

Tounderstand whichissues we should focus on, we consider
our business priorities and engage regularly with
stakeholders, setting objectives accordingly (see
engagement examples on page 8). In 2015, we asked CR
consultancy Carnstone to test our ranking of 13 issues we
consider material. 143 people [employees, suppliers, NGOs,
customers and peers) agreed that all were material, but
ranked issuesimportantfor the company differently to those
important for society. There was consensus that our focus on
data privacyand security should be listed as a separate
impact area; see the Customers section.

%Impacts on RELXGroup %Impactson society
People : Unique contributions
" Customerneeds 2 Environmentalimpacts
_Governance 3 Communfies

Ediorialstandards 4 Supply chain

Governance

Accesstoinformation

i Unique contributions

i Supply chain Editorial standards

: Environmentalimpacts Customerneeds

People

—iwvimi

i Reporting

Diversity

Reporting

13: Tax, pensions, investments : 13: Tax, pensions, investments

*Allissues scored above the halfway mark; eachissueinthe chartis linked to
whereitappearsinthereport

We provide CR-related products and services such as
Elsevier'sjournal Current Opinion in Environmental
Sustainability; Risk & Business Analytics’ Community Care;
LexisNexis Legal & Professional’s Rule of Law Resource
Center; and Reed Exhibitions” World Future Energy Summit.

Seeasampling of CR products across the business. We
communicated about CR through ourintranet, and corporate
and business unit websites. We provide anannual CR case study
to The Times 100, a free educational resource for students.
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http://www.relx.com/corporateresponsibility/our-approach/Pages/sampling-of-CR-products.aspx
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Stakeholdergroup Importance

Engagement

Employees Our people are essential to our Undertook employee surveys; involved colleagues throughout the
success; we must attract, retain and businessin CR-related groups (see internal engagement above);
develop the best employees; hearing held town halls with senior leaders; conducted one-to-one meetings
directly from themis animportant forallemployees with their managers through the Performance
driver forimprovement Development Process; provided blog and online feedback opportunities

Investors Regular engagement helps investors Direct meetings on CRwith institutionalinvestors; completed
understand the CRissues that affect numerous CR-related surveys and information requests, including
our business and how we address them CDP, Dow Jones Sustainability Indexand VBDO

Customers The growth and future of our company Surveyed more than 475,000 customers through Net Promoter Score
relies on our ability to deliver sustainable, (measuring customer advocacy) and business dashboard
essentialinformation and services to programmes; involved customers in user-centred design; provided
customers and theirwillingness to customers with details on our CR activities in response to requests for
acceptthevalue placed onthem information; involved customer-facing staff through CRas a Sales

Toolactivities

Government Governments set the external One-to-one communication with governments as well as through
environmentin which we operate, not networks such as the European Network for Sustainable Business;
least through laws, regulation and the UK Aldersgate Group; the UK ALl Party Parliamentary Corporate
advice; engagement allows us to Responsibility Group; the responsible business section of the
follow important developments and International Chamber of Commerce; and the Business Tax Forum,
share our company perspective a UKHM Revenue and Customs committee

Suppliers We must ensure our suppliers meet We engaged with approximately 400 key suppliers through our

the same ethical standards we set for
our corporate behaviour

Socially Responsible Supplier programme, encompassing Supplier
Code of Conduct awareness activities, training, audits, remediation
and surveys; further embedded US Supplier Diversity programme,
identifying and inviting tenders from diverse suppliers and providing
feedback

NGOs have expert knowledgeina
range of areas and caninform best
practice performance

Non-governmental
organisations
(NGOs)

Collaborated on keyissues and projects with NGOs such as the
Alliance for Water Stewardship, International Rescue Committee and
Oxfam; provided support for NGOs through RE Cares central
donations programme, skills-based volunteering and otherin-kind
contributions

CRnetworks o CR netwérks allow uéto gain insigHt

from sectorand other corporate peers

Actively contributed to networks such as the Media CSR Forum,
Businessinthe Community, Publishers’ Database for Responsible
Environmental Paper Sourcing, Publishing Industry Product Safety
Forum and the Uptime Institute; spoke at/ participated in CR
meetings, including the Mercer Responsible Employment Forum
and KPMG Environment Roundtable

Our ‘licence to operate’ depends on
good relations with communities
around the world

Communities

Through our global community programme, RE Cares, 37% of staff
volunteered with charities; centrally we engaged with more than
80 organisations asadonor

COMMUNICATION ON
PROGRESS

The United Nations Global Compact [UNGC] links businesses
around the world with UN agencies, labour and civil society in
support of 10 principles encompassing human rights, labour,

LexisNexis Legal & Professional General Counsellan McDougall
served on alegal committee contributing to the development of
the UN Sustainable Development Goals. On behalf of the UNGC

the environment and anti-corruption. Since becoming a signatory,
we continually work to further UNGC principles within RELX Group
and beyond. We demonstrated leadershipin 2015 by serving on the
UNGC Advisory Group for the UK, the UNGC Supply Chain Advisory
Group and the Caring for Climate Steering Group. We played a
leadershiproleinthe UNGC's launch of Business for the Rule of Law
and the Guide for General Counsel on Corporate Sustainability
and took partinthe UNGC's 15th anniversary events.

CEO Water Mandate, we serve on the board of the Alliance for
Water Stewardship, assisting with the development of an
international standard for water stewardship and supported the
Caringfor Climate Business Forum. In the year, UK peers judged
our 2014 Communication on Progress, areportrequired of
signatories eachyear, to have attained Advanced level. For how we
putthe 10 principlesin practice over the pastyear, see our ' 2015
Communication on Progress.
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Awards for excellence

Ouremployees, products and shows regularly receive awards for excellence. In 2015, for example:

Scientific, Technical & Medical

£

Risk & Business Analytics

<

Elsevierwon President’s
Choice Award and six first
prizes at the 2015 British
Medical Association’s Medical
Book Awards

Legal

Elsevier's Michelle Troseth
was honoured with the Nursing
Informatics Leadership Award
fromthe Healthcare
Information and Management
Systems Society

New Scientist’s Physical
Sciences News Editor, Lisa
Grossman, won the Award for
Physics Journalism from the
Institute of Physics for her
article Quasicrystal quest: The
unrealrock that nature made

Exhibitions

In addition towinning three
awards for products such as
Farmers Weekly, Reed
Business Informationwas
named Business Digital
Publishing Company of the
Year atthe PPA Digital Awards
based on the strength of allits
entries

»

Victoria Cashman received the
Robert B. Yegge Award
posthumously from the
American Bar Association for
her outstanding contribution
inthe field of judicial
administration

Lexis Advance was named Best
Online Legal Research Provider
intheannual The Legal
Intelligencer “Best of " survey

READMOREABOUTOURAWARDS FOR EXCELLENCE

Bernadette Neumann, Event
Director for ReedPOPin
Australia, was presented with
herindustry’s highest honour
for her contribution to Australian
gaming and her positive
influence on her peers

Reed Exhibitions Australia
won severalawards from the
Exhibition & Event Association
of Australasia Awards for
Excellence 2015, including
“The Best Australian Show”
forthe PAX Australia gaming
exhibition

2015 investor and other recognition

Businessinthe Community

MEMBER OF

Dow Jones
Sustainabhility Indices
In Collaboration with RobecoSAM @

Dow Jones Sustainability

SNCDP

ERIVING SUSTAINADLE ECOHOMIES

CDP

‘E"ﬁEEN
POWER

PARTNER

Green Power Leader,

- certified

CRIndex Indices -score: 98 (B); Forest USEPA
-included -included programme sector leader
P i
4° 4 O ¢ EURONEXT
H' , ( NATIONAL el
2 EVQR%SNAESS \Y; lg(;@
FTSE4 carbonciear E
SE4Good National Business Four Euronext Vigeoindices
FTSE4Good Index CarbonClear FTSE 100 Awards —UK20 —Benelux 20
-included rankings - Sustainability Award - Eurozone 120 -Europe 120
~top 10 finalist
C ‘;\. Sense in
RE 100 E Pl‘ > sustainability
AJA 4
REGISTRARS
RE100 STOXX Global ESG ECPIl Indices
-member LeadersIndices -included
1S0 14001 —included
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5
]
Q
S
2015 2014 2013 2012 201 g'
(Em) 5,971 5,773 6,035 6,116 6,002 >
Number of full time equivalent employees [year end) 30,000 28,500 28,200 30,400 30,500
Percentage of female employees (%) 52 53 53 53 54 g o
c
Percentage of female managers (%) 44 A L, Lb 45 2z
Percentage of female senior operational managers (%)’ 31 29 30 g2
o5
2
Total cash and in-kind donations (products, services 6.1 6.0 5.6 5.3 7.9
and time) (Em)
Market value of cash and in-kind donations (Em) 13.7 13.5 13.2 11.8 13.7
Percentage of staff volunteering (%)? 37 32 31 30 34 @
Total number of days volunteered in company time 10,525 9,610 10,165 9,024 9,959 §
(Losttime)® 8
Incident rate (cases per 1,000 employees)* 0.93 0.99 1.10 1.34 1.71 3
Frequency rate (cases per 200,000 hours worked)”* 0.11 0.1 0.12 0.15 0.19
Severity rate (lost days per 200,000 hours worked)* 2.03 4.90 1.81 1.20 3.37
Number of lost time incidents (>1 day)* 26 25 31 35 51
(SRS) e
Number of key suppliers on SRS database* 399 499 613 477 457 %_’
Number of independent external audits 86 56 56 56* 41 ®
Percentage signing Supplier Code of Conduct (%) 88 84 79 75 A
Total energy (MWh]* 207,093 222,658 239,187 252,004 265,128
Office energy (MWh)5* 101,228 113,232 124,790 129,149 141,665
Data centre average Power Usage Effectiveness (PUE)* 1.65 1.65 1.68 1.70 1.72 =
Percentage of electricity from renewable sources (%)¢* 50 46 38 33 23 z
Water usage (m3)* 337,645 343,661 401,788 439,847 445,128 3
(tCO,e) @
Scope 1 (direct emissions)* 7,446 8,932 11,602 10,899 11,607
Scope 2 (gross electricityand heat)® 95,947 109,129 113,691 123,587 132,130
Scope 3 (business flights)’* 54,958 50,191 56,492 59,806 34,395
Gross emissions™ 158,351 168,253 181,784 194,291 178,132 =
Renewable energy®® 49,961 52,469 45,664 42,098 29,724 g
Net emissions” 108,390 115,784 136,120 152,193 148,409 =
&S
Total waste (t)* 7,604 9,860 10,262 10,383 11,452
Percentage of waste recycled (%)* 70 b4 66 64 66
Percentage of waste diverted from landfill (%)* 75 70 69 66 68
%)
=
Production paper (t)* 51,285 52,163 49,410 52,601 58,279 §
Sustainable content (%)®* 100 100 100 100 100 o
o))
1 Senioroperational managers are defined as those managers up toandincluding three reporting lines from the CEO; we began capturing thisinformation ona global basisin 2013 5
2 AllGroup employees can take up to two days off per year (co-ordinated with line managers) to work on community projects that matter to them. Number of staff volunteering
reflectsthe number of staff using their Two Days, as well as those who participated in other Group-sponsored volunteer activities
3 Accidentreporting covers 93% of employees. 2014 figures restated due to late reporting on two accidents
4 We continue torefine our supplier classification and hierarchy data, contributing to changesinthe number of suppliers we track year onyear
5 Datafor2010to 2014 hasbeenrestated toaccountforthe reclassification of one site from a data centre to an office m
6 Wepurchaserenewable electricityon greentariffs at key locationsinthe UK, Austria, Germany and the Netherlands. Inthe US, we also purchase and retire Green-e certified g
Renewable Energy Certificates (RECs) 3
7 Datacollected from 90% of the Group by revenue. 2012-2015 data uses the new Department for Environment, Food & Rural Affairs (Defra) radiative forcing (RF) emission g
factorsforairtravel; 2011 data uses Defra’s non-RF emissions factors; for Scope 3 Other, please see Climate change in the Environment section 1)
8 Allpaperwegradedin 2015-91% of total production stock - was graded PREPS grade 3 or 5 (known and responsible sources). See Paper in the Environment section for =

full details

>

Dataassured by EY.See Appendix2for EY assurance statement2015
Includes four carried over from 2011

*

SeeourZ reporting guidelines and methodology for more details.
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We set meaningfultargets and measure progress against them.

Materialissues 2015 objectives Achievement 2016 objectives Our five-yearvision
Supportthe = LaunchedatUnited = Universal, sustainable Use our productsand
Seepage 14 for developmentand Nations Global Compact access toinformation: expertise toadvance
more information release of Business for in June 2015 Establish process to the Sustainable
the Rule of Law ensurereliefand other Development Goals
= Led11global . . . .
framework agencies gainaccess to (SDGs), including:

Power of Research:
5thyear Environmental
Challenge collaboration
project

Big Data for Good:
explore project to find
missing childrenin
Europe

consultations, including
in South Africa, Uganda,
the UKand the US

Co-ordinated World
Bank briefing on the
framework

Two new projects under

way between past
winners: SMS campaign
for community health
workersin Zambia and
an app fortracking use
of Ecofiltro water filters
in Guatemala

Scopingwork with
Missing People and
Amber Alert Europe

Joined UK National
Crime Agency’s Child
RescueAlert
Development Board to
promote missing child
textalertservice for
citizensand law
enforcementagencies

relevantinformation
during disasters and
emergencies

Advance of science and
health: Launch of
Innovations in Health
Information programme

Protection of society:
Assist United Nations
Global Compactin
promoting awareness
and support for Business
forthe Rule of Law

Promotion of the rule of
lawand access to justice:
New tools and supportin
the search for missing
children with key
partners National Center
for Missing and Exploited
Children, Missing People
and Amber Alert Europe

Fostering communities:
Expand reach of World
Travel Market's World
Responsible Tourism Day

SDG3: Good health
andwell-being

= SDG4: Quality
education

= SDG10: Reduced
inequalities
= SDG13:Climate

action

= SDG16: Peace,
justice and strong
institutions

CreateanSDG
Resource Centre

Governance
e See page 22for
moreinformation

Establish common
approachto
developmentand
management of
corporate policies

New communication
campaigns to
supplement formal
compliance training

Continue to enhance
trade sanctionsand
export controls
compliance procedures
andtools

Established standard
approach for
developmentand
issuance of compliance

and data privacy policies

Improved intranet
posting of compliance
policies for easier
accesstoalltranslated
versions

New weekly emails and '

regulararticles have
increased readership of
compliance and
governance materials

Issued third series of
entertaining security
awareness videos,
Restricted Intelligence

Issued global policy and '

various related
compliance tools and
communications to
increase employee
awareness and simplify
compliance efforts

Develop compliance plan
forimpending EU
General Data Protection
Regulations

Implement enhanced
emailretention policy for
improved consistency
and efficiency

Expand network of global
compliance investigators

Undertake consistent

actions that reinforce
excellencein
corporate
governance and
compliance withall
applicable legislation
andour principles
and policies
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Materialissues 2015 objectives Achievement 2016 objectives Our five-yearvision

People Mapinternal practice = Cross-businessreview; = Expanddiversityand  Focusontalent

e Seepage 27 for againstthe UN Women's pursuit of EDGE gender inclusion employee development,

moreinformation

Empowerment Principles

certification
programme

Shared our mapping
tool with WEPs
leadership atthe UNGC

Embedinclusive
leadershipasacore
management competency

Cross-business input
intoinclusive
leadership definition

Engagement of talent
managers on inclusion
in competency
frameworks and
business leadership
programmes

Insight from experts,
including Columbia
Business School

Targeted wellness
campaign focused on
avoiding/managing

Focus on prevention of '
type 2 diabetes,
primarily at locations

resourcegroups

Develop pilot
mentoring
programme

Increase awareness
of mental health at
work

diversityand
inclusion, and
well-being, toensure
ahigh-performing
and satisfied
workforce

Presentations for
customers, including
legal students and
law firms

Develop baseline tool to
determine accessibility
requirements for new and
existing sites

Tiered product model
foraccessibility rolled
outand championed by
chieftechnology
officers

Developed several new
compliance templates,

diabetes whereriskis higher
= Campaignfocused on
smalllifestyle changes
with bigimpact
= Globalactivitieson
World Diabetes Dayin
November
Conduct 10 Quality = 23QFPrisk = Expand QFPsbeyond Increaseour
o See page 36 for First Principle (QFP) risk assessments contentand data to customer base
mareinformation assessments completed otherareassuchas across our four
© el Brinles customer support businessurﬁts
and assessment = NewCRasaSales throughactlve
. . listeningand
criteria Tool offerings,
. L engagement,anda
= Networkof QFP Including video focus on editorialand
. . content .
business unit contacts quality standards,
named = Hold 15accessibility and accessibility
Customer engagement: * CRasaSales Tool feedback sessions to
sharing our CR expertise Working Group engage people with
webinar series widened disabilities
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Materialissues 2015 objectives Achievement 2016 objectives Our five-yearvision
Community 60% of locations taking = 80%of locationstook = 60% of RE Cares Useourunique
o Seepage 43 for partin RE Cares Month part Champions contributions to

moreinformation

See page 49 for
moreinformation

e Seepage b4 for

moreinformation

measurement tool

Increase core suppliers

as signatories tothe

Adapted LBG project
assessment template
totrack impact criteria

Consultations with RE
Cares Champions and

community partners

95% of core suppliers
as Code signatories

Enhance Workplace
Conditions Assessment
toolwith external review
of Corrective Action Plan

86 audits completed

Diversity programme

Consultation on new

environmentaltargets
with key stakeholders

$23.6mincreasein
spend with diverse
suppliers

Online survey to

gatherfeedback from

employees, suppliers,
government, investors
and NGOs

In-depthinterviews
with key stakeholders

renewable energyor
Renewable Energy
Certificates

Achieved through
purchase of European
greentariffand US
Green-e certified
Renewable Energy
Certificates

achieve five or more
Group Environmental

Standards

78% of key locations
achieved five ormore
Group Environmental
Standards

supporting new
global fundraising
partner

Deploy project
assessment template
to gain feedback on

Increase core
suppliersas
signatories to the
Supplier Code

Use Corrective and
Preventative Actions
tooltoensure
continuous
improvementin audit
results

Continue to advance
US Supplier Diversity

programme

Embed new
environmental
targets with key
stakeholders

Purchase renewable
electricity equal to
60% of global
consumption

25% of locations to
achieve five or more
new Group
Environmental
Standards

advance education for
disadvantagedyoung
people; track the
impact of community
investment activities

key centralinitiatives

Reduceriskby

ensuring adherence to
our Supplier Code
through training,
auditingand
remediation, and
strengthening
supplierrelationships
through partnerships

Meet our five-year

environmental
targets, which will
contribute to keeping
globalaverage
climatewarming to
below two degrees
Celsius; help others
do sothroughour
environmental
contentand services

Corporate Citizenship assured our community data methodology; see Appendix 1. We worked with EY on assurance of our 2015
environmentaland health and safety data. EY's conclusions are in Appendix 2, with observations fromits assurance activities in the
People and Environment sections of this report.
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Our unique contributions

We believe we have the most significantimpact whenwe apply
our expertise toareas such as universal, sustainable access to
information, advancing of science and health, protection of society,
promotion of the rule of law and access to justice, and fostering
communities. In focusing on our unique contributions, we benefit
othersand add value to RELX Group by building trust with internal
and external stakeholders and creating new opportunities.

Scientific, Technical & Medical

Elsevier, theworld’s leading provider of scientific, technical and
medicalinformation, plays animportant role in advancing human
welfareand economic progress throughiits science and health
information, which spurs knowledge and enables critical decision

Haywood Talcove . .. . .
Chairman & CEQ, LexisNexis Special Services Inc. making. To ensure access to this information, Elsevier supports

"""" = keyprogrammesin placeswhere resources are often scarce.
Amongthemis Researché4Life which, in partnership with UN
agencies and approximately 200 publishers, provides researchers
in more than 100 developing countries with free or low-cost
accessto core and cutting-edge scientificinformation.

As afounding partner, we contribute more than a quarter of the
68,000 peer-reviewed resources in Research4Life, encompassing
Scopus and ScienceDirect, including approximately 2,500 Elsevier
journalsand 18,900 e-books. In the year, there were over 5m
Researché4lLife article downloads from Elsevier’s ScienceDirect,
anincrease of 28% over 2014. We also provide technical and
communications expertise to advance Research4Life, and have
committed to the programme through 2020.

research4lif£

@

In addition to support for ongoing projects, the  Elsevier
Foundation committed nearly $1min 2015 to support initiatives
including librariesin developing countries, women scientists and
nursing facilities. The Elsevier Foundation’s New Scholars
Program supports projects to help early-career women scientists
balance family responsibilities with academic careers and
addresses the attrition rate of women scientistsin developed and
developing countries. The Elsevier Foundation also continued to
support scientific publishing through Publishers without Borders,
which allows Elsevier publishing specialists to spend a month
working with researchersin Tanzaniatoincrease their
capabilities; ' read about the experience of the four colleagues
who took partin 2015.
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=3
Sustainability Science in a Global Landscape: benchmarking g
. - [}
countries, collaboration and research areas 5
InSeptember 2015, Elsevier produced a
report, Sustainability Science in a Global g9
. . . 3 S
Landscape to coincide with the release of the =]
UN Sustainable Development Goals (SDGs) =
- 3
during the 70th UN General Assembly. Freely -
available, it provides critical insight into global
research underpinning the SDGs, includin : ¥ el
o tp . t_g A, gt_ Sustainability Science o
researcn output, citation impact, cowaboration : e LR 3
. UL, pact, in a Global Landscape z
and interdisciplinary research. The report =
(o]
enables amore informed dialogue between ®
academics, civil society and policy makers on
the best ways forward.
o
Elsevier collaborated with SciDev.Net —-which provides news and 3
analysis about science and technology for global development - =
on launching the report, which explores the six SDG themes,
Dignity, People, Prosperity, Planet, Justice and Partnership.
Independent experts helped determine the most relevant Aty Sy,
keywords for extracting content from Elsevier’s Scopus, the Su
largest abstractand citation database of peer-reviewed 53
literature, encompassing scientific journals, books and B o
conference proceedings. Quantitative analysis was z
supplemented by interviews with subject matter specialists. The biggest share of sustainability research is Planet, but the g
Akey finding is that while sustainability science is expanding atan faste§t—growmgare.a|s I_3|_”ospe.r|ty.InCh|na,theth|rd largest ‘
. contributor to sustainability science, research concentrates
annual growth rate of nearly 8%, twice the world average growth :
L . on Planet. Inthe UKand the US, People, Planet and Justice
rate, and attracts 30% more citations than other research fields, . . L . ;
. . . dominate the agenda. Researchin sustainability science is
it comprises only 3% of global research output. The top five R .
o L : . less indisciplinary than the world average. Such gaps give
countriesin sustainability science research are, in output order: . . . o
. . researchers, funders and policy makers tactical information g
the US, UK, China, Germany and Australia. . ) ) . . 3
to betterdirectresources toimprove policy design and impact. g
_ L s .
More north sguth.collaboranon!sneedgd.76/o ofresearchis Sustainability Science in a Global Landscape was debated at E’
produced by high-income countries, while only 2% comes from . . . o .
. . ; . United Nations University in Tokyo, featuring, among others,
low-income countries, those on the front lines of famine, drought, . . .
. ) ; . Professor Takako Izumi of Tohoku University, an expert who
inequality and pollution. Thereis a need to strengthen the .
. . : contributed to the report.
researchinfrastructure of developing countries. More could also
be done to support south-south collaboration. ! Read thereport. i
3
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Risk & Business Analytics

Risk & Business Analytics'tools and resources help protect society,
including by detecting and preventing fraud across a range of
business sectorsand at the US federal, state and local government
levels. In 2015, Risk & Business Analytics was selected as the
Washington DC Police Foundation Public Safety Business Partner
of the Year for helping to keep the capital region safe throughiits
data analytics, data fusion and linking capabilities that enhance
crime investigation and prevention. Risk & Business Analytics has
saved five US states an estimated $500m since June 2014 through
fraud prevention services using its contributory database solutions
to stop participation in more than one state’s Supplemental

Using our technology, missing child posters are distributed quickly

ADAM examines a database of all possible recipients of a missing
child poster within a specific geographical search area and, within
minutes, circulates the posters - more than 1.6min 2015 - to
police, news media, schools, businesses, medical centres and
otherrecipients. Since launchingin 2000, 155 children have been
located, including 13in 2015. ADAM is designated for use by the
National Center for Missing & Exploited Children (NCMEC] in the US.

Nutrition Assistance (food stamps) programmes. Its Tax Refund
Investigative Solution has averted approximately $500m in
fraudulent tax refundsin 10 US states since its 2012 inception.

Risk & Business Analytics also uses the power of its brands to

aid communities. During 2015, Risk & Business Analytics’
Community Care launched a knowledge and practice hub on
Inform Children to help social workers tackle child neglect
through detailed research. It provides in-depth information on key
topics, with research, advice and interactive tools, addressing the
need for greater resources amid cutsin social care spending.

The colleagues behind ADAM exemplify RELX Group values
such asinnovation, boundarylessness and valuing people.

Among children located last year was a 15-year-old boy who
went missing in Michigan on 25 July 2015. ADAM alert posters
were distributed to neighbouring cities. Notified of the search
by afriend who sawa posterinalocal fast food restaurant, he
decided to return home to his family.

ADAM alert posters aredistributed as soonasareportofa
missing child is relayed to NCMEC; posters continue to be
circulatedinthe months following if the child is not found.
Aftera 16-year-old girlwas last seenatherhomein Georgia
on 17 February 2015, ADAM alert posters initially targeted the
localarea. After several months, the child’s social worker
indicated she might have travelled to north-east Alabama and
posterswere directed there.On 21 April 2015, deputiesin
Calhoun County located the child in Alabama after a citizen
saw a posterand provided the information to social services
and law enforcement agencies, leading to the safe recovery
of the child.
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LexisNexis Legal & Professional 2015 training for librarians and faculty at Yangon Law School

In April 2015, colleagues from Malaysia and Singapore toured both
law schools’ facilities and met with faculty members and librarians.
They provided training on LexisNexis Legal & Professional tools and

Legal

LexisNexis Legal & Professional promotes the rule of law throughiits
products and services that enable customers to excelin the practice
and business of law, helping justice systems, governments and other
businesses to function more effectively and efficiently. It supports
transparent legal systems as a fundamental element of a healthy
societyand growing economy, and clear laws that are easily
accessible toall. LexisNexis Legal & Professional further promotes
the rule of law through outreach and advocacy, educational forums
and free dissemination of, and training on, its legal solutions.

Working with the International Bar Association, LexisNexis Legal
& Professional helped launch eyeWitness to Atrocitiesin 2015 -an
app thatallows citizens to securely and verifiably report human
rights atrocities so that the information can serve as evidence in
law courts. Now, anyone with an Android-enabled smartphone -
fromjournalists and investigators to affected citizens - can
download the free app and help bring perpetrators to account for
crimes against humanity, including torture and war crimes.
eyeWitness utilises the same technology LexisNexis Legal &
Professional deploys to safeguard sensitive and confidential
material forits clients.

discussed how to help create a sustainable structure for legal
educationin Myanmar. The company will continue providing
accesstoresources, including law books and training.

The Southeast Asia team will facilitate a visit by the Philippine
Group of Law Librarians to the Yangon Law School Libraryin
early 2016. They will provide training for the School’s librarians
and faculty members on leveraging library resources,
managing data and finding effective ways to support legal
research and education. Theaimisto help Yangon Law
School strengthen the legalinfrastructure of Myanmar.

Intheyear, LexisNexis Legal & Professional partnered with the
Attorney General’s Office in the Maldives to consolidate, translate
and publish the laws of the Maldives and make them available in
both printed and online format to citizens and the international
community. The Maldives government, lacking the necessary
resources, had been struggling with the project: to print laws up to
2015in the country’s national language, Dhivehi, and then
translate these into English and create a bilingual online legal
research website to make the laws easy to access, understand
and apply. Colleagues from the Kuala Lumpur office provided a
series of training and knowledge-sharing workshops for the
Maldives Attorney General's Office on legislation consolidation
and structure to ensure sustainable maintenance of the country’s
legislation beyond 2015. The team also facilitated introductions
between the Maldives Attorney General’s Office and the Malaysian
Attorney General’s Chambers, parliamentary representatives
and the judiciary. As aresult, partnerships were formed that will
support future legislative drafting in the Maldives.
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Exhibitions

Reed Exhibitions” events foster communities and provide platforms
for supporting our CRfocus areas. Over the past 10 years, World
Travel Market London, the global forum for the travelindustry, has
featured the Responsible Tourism Programme over the show’s
four days with events available to all 50,000 attendees on topics
such as poverty reduction and wildlife protection. On World
Responsible Tourism Day 2015, the largest of its kind, the focus
was on climate change in the lead-up to the United Nations COP21
climate talksin Paris. In addition to expert speakers, including
Professor of Energy and Climate Change at the University of
Manchester, Kevin Anderson, the day featured a senior industry
debate onthe travelindustry's role in limiting carbon emissions.

New York Comic Con, which attracted 167,000 attendeesin 2015,
supports the Comic Book Legal Defense Fund, a non-profit

organisation protecting the rights of comics artists, publishers,
retailers, librarians and fans. The show featured sessions on
fighting censorship.

During theyear, to support the development of the event
managementindustryin China, Reed Exhibitions once again ran
the Reed Exhibitions Greater China Scholarship Program, which
awarded grants to 38 students seeking to develop careersin
China’s meetings, incentives and exhibitions industry.

Alsoduring the year, Reed Exhibitions helped launch the new
Promotional Product Service Institute (PSI) Sustainability
Awards to evaluate PSI members'in-house initiatives, products
and campaigns for their positive economic, environmental and
socialimpact.

UJlloll ol

|LL10 I wllog 1 ¢

L) ..'l ;\:,

search Program for

Rain Enhancement Science

Outreachtoyoung people at World Future Energy Summit

Featuring over 120 speakers, WFES aims to increase awareness and
market opportunities for renewable energy. Some 650 exhibiting
companies from 40 countries showcased the latest solutionsin
energy efficiency, solar thermal energy, advanced transportation
and more, marked by nearly 100 new product launches.

Now inits eighthyear, WFES included a Green Career Fair to help
young people develop their professional networks; a Project &
Finance Village which brought together developers,

| CUDal 501

[smology

100

entrepreneurs and investors; and TechTalk, which allowed
exhibitors and attendees to debate new technologies and
potential projects.

Co-located with WFES are EcCoOWASTE, an exhibition dedicated
towaste managementand sustainable development, and

the International Water Summit, an exhibition and conference
to accelerate development of new water technologies for

arid regions.

Reed Exhibitions also organised the Global Leaders’ Summit,
akey fixturein the Abu Dhabi Sustainability Week calendar.
Showcasinginsights from 20 high-level policy makers,
diplomats and experts, it was attended by more than 1,000
delegates and focused on environmental protection,
energy-efficient growth and the role of renewable energyin
global energy saving.
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Across RELX Group

We draw on expertise across the Group to advance initiatives
aligned with our unique contributions. In 2015, we supported the
launch of Business for the Rule of Law, a globalinitiative led by the
UN Global Compact, which highlights the essential relationship
betweenthe rule of law and sustainable development. We hosted
11 consultations, including in Australia, Canada, India, Malaysia,
Myanmar, South Africa, Uganda, the UKand the US. The new
framework provides a guide to businesses around the world in
taking proactive, voluntary actions to support the rule of law in their
everyday operations and relationships. It encourages businesses
to go beyond compliance with minimum legal requirements.
LexisNexis Legal & Professional, along with the Atlantic Council,
provided the seeds of the initiative, introduced in September 2013
by United Nations Secretary-General, Ban Ki-moon.

Missing People is a UK charity focused on bringing missing
children and adults back together with their families. The
organisation uses Risk & Business Analytics tools, including

Our media partner, the Guardian, published an article onthe 2015
$50,000 first prize winner, Alternative Indigenous Development
Foundation (AIDFI). A Philippines-based social enterprise that
provides reliable drinking water to upland ruralareas usingan
energy efficient hydraulicram pump, it willuse the prize to fund
a pilot application of the technology in Mexico.

The $25,000 second prize winner was Project Salino, focused on
converting sea water into drinking water using a new, five-step
process, powered by solar energy. Aimed at India’s semi-arid and
arid zones, Salinowill target 50 homes; data from the pilot will be
used to scale implementation.

2015 marked the fifth year of the RELX Group Environmental
Challenge and, in addition to awarding two new prizes, past
winners were invited to develop collaboration projects. Among
them, CAWST, a 2012 winner for its project removing arsenic from
drinking waterin Nepal, will be partnering with Text to Change,
which received fundingin 2013 to allow citizens in Uganda to use
their mobile phones to notify water utilities of faulty water points.
Theywill collaborate on ayear-long SMS campaign to
disseminate usefulinformation from CAWST s water and
sanitation training centre in Zambia to community health
workers throughout the region.

Read more about the Environmental Challenge.

20

Tracesmart, to helpinthe search.Intheyear, we joined the UK
National Crime Agency’s Child Rescue Alert Development Board
-supported by partners such as Missing People and Amber Alert
Europe, which works across 14 European countries to protect
endangered missing children -to help spread awareness of a new
mobile text service that notifies police forces and members of the
publicwhen achild goes missing in a certain location. We have
been exploring with Missing People and Amber Alert Europe how
our big data expertise can further theirwork, including by
adapting the posteralert service used inthe US-based ADAM
programme.

Inthe year, we continued to support Oxfam'’s Raising Her Voice
projectin Nepal, encompassing some 90 community discussion
groups acrossdistricts in the country’s mid-west region. The
discussion groups aim to empower women, helping them develop
action planstoaddress personal, family and community
challenges, while training for men aims to create better
awareness of gender equality.

2015 first prize winner AIDFI's ram pump transports water to
upland communities
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2015 objectives

Progress

2016 objectives

21

Our five-yearvision

Support the developmentand
release of Business for the Rule
of Law framework

= Launched at United Nations
Global Compactin June 2015

= Led 11 global consultations,
including in South Africa,
Uganda, the UKand the US

= Co-ordinated World Bank
briefing on the framework

Power of Research: 5thyear
Environmental Challenge
collaboration project

= Two new projects under way
between pastwinners: SMS
campaign for community
health workersin Zambia and
anapp for tracking use of
Ecofiltro water filtersin
Guatemala

Big Data for Good: explore
project tofind missing childrenin
Europe

= Scopingworkwith 'Missing
People and AmberAlert
Europe

= Joined UK National Crime
Agency’s Child Rescue Alert
Development Board to
promote missing child text
alertservice for citizens and
law enforcementagencies

= Universal, sustainable
accesstoinformation:
Establish processtoensure
reliefand otheragencies gain
accesstorelevant
information during disasters
and emergencies

= Advance of science and
health: Launch of Innovations
in Health Information
programme

= Protection of society: Assist
United Nations Global
Compactin promoting
awareness and support for
Business for the Rule of Law

= Promotion of therule of law
and access tojustice: New
toolsand supportinthe
search for missing children
with key partners NCMEC,
Missing People and Amber
Alert Europe

= Fostering communities:
Expand reach of World Travel
Market's World Responsible
Tourism Day

Use our productsand
expertise toadvance the
Sustainable Development
Goals (SDGs), including:

= SDG3:Good healthand
well-being

= SDG4: Quality education

= SDG10: Reduced
inequalities

= SDG13: Climate action

= SDG16: Peace, justice
and strong institutions

Createan SDG Resource
Centre
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(Governance

In this section
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Why it matters

- Governance and reporting

- Ourvalues

Key issues

- Ensuring the highest ethical
standards

- Tax, pensions and investments

Objectives
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Governance

Deborah Hart-Klein
Chief Compliance Officer, RELX Group

“Complianceis not justa legal
requirement. It is a manifestation
of our integrity, which is essential
to our business, the confidence of
our stakeholders, employee
morale and public trust.”

23

Why it matters

Good governance matters because it provides the structure
for allwe do.

We supportthe principles and provisions of corporate
governance contained in the UK Corporate Governance Code
2014 (the UK Code) and the Dutch Corporate Governance Code
(the Dutch Code).

Governance and reporting

RELXPLC, which hasits primary listing on the London Stock
Exchange, and RELXNV, which hasits primary listing on the
Euronext Amsterdam Stock Exchange, have complied throughout
2015 with the UK Code. RELX NV, subject to limited exceptions as
explainedinthe RELXNV Corporate Governance Statement, has
appliedthe best practice provisions of the Dutch Code. RELXPLC
and RELX NV have implemented standards of corporate
governance and disclosure policies applicable to companies
listed onthe stock exchanges of the UK, the Netherlands and the
US. The effectis thata standard applying to one willalso be
observed, where notin conflict, by the other. Information and
documents detailing our governance procedures are available to
stakeholders online at www.relx.com.

The RELX Group consolidated financial statements and the
financial statements of the two parent companies, RELXPLC and
RELXNYV, are prepared in accordance with International Financial
Reporting Standards. & Read more about the Group’s corporate
structure.

Weinclude a & Strategic Reportasanintegral part of our Annual
Report,incorporatinginformation on CR and forward-looking
statements on the outlook for the Group and key business risks.

Ourvalues
2 T s ¥} Qe ;
LB AR A8 AAh g
u::co:;er Vhll‘lli::!:ur Paws]sri::nf:r Innovation  Boundarylessness

Five values underpin our activities: Customer focus, Valuing our
people, Passion for winning, Innovation and Boundarylessness.
&' Learn more about the values.

We monitor the progress of each business in embedding the
values, and allemployees are evaluated on how well they live
them as part of the annual Performance Development Process.
The Values section of the corporate intranet enables employees
to discover the five values from the perspective of people across
the organisation.

Our leaderswork to reinforce the values. In 2015, Reed Exhibitions’
Worldwide Board awarded 10 employees, from Japan, Singapore,
UK, Brazil, Italyand France, Worldwide Board Awards for best
exemplifying our values and their contributions to the business.
Winnerswill attend a 2016 presentation dinner.

We produce products and services on corporate governance for
our customers. These include: Bridger Insight XG; Butterworths
Company Law Handbook; Compliance 360; Due Diligence and
Corporate Governance; LexisNexis Guide to FATCA Compliance;
and State Net.
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Keyissues
Ensuring the highest ethical standards

The & Code of Ethics and Business Conduct (the Code),
disseminated to every employee and publicly available at
www.relx.com, sets the standard for our corporate and individual
behaviour. Itincorporates the 10 principles of the UN Global
Compact, stressing our commitment to respecting humanrights,
supporting fair labour standards, protecting the environment and
preventing corruption. The Code begins with a message from our
CEO, making clearitsimportance to our business. Itdescribes our
standards on key ethics and compliance matters, including:
safeguarding company interests and assets; protecting data
privacy; relationships with business partners, customers,
suppliers and competitors; dealings with governments;
respecting colleagues and communities; and employees’
responsibilities to reportwrongdoing. The Code is available in 14
languages to ensure that allemployees understandit.

In 2015, we revised the Code to describe our social media policy,
include learning aids, increase interactivity and streamline
wording. Allemployees completed required training on the 2015
Code, and its key elements were reinforced throughout the year
with regular emails and articles for allemployees, and targeted
messages for specific audiences.

The Codeis supplemented by other policies to further assist
employeesin complying with laws in key areas, such as
anti-bribery, competition, data privacy and security, trade
sanctions and workplace harassment. Like the Code, these
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policies are reinforced through frequent communications,
periodic mandatory training, and a popular security awareness
video series. We achieve 100% completion rates for all courses.

We also provide in-depth in-person and webinar sessions on key
compliance topics to employees for whom the topics are
particularly relevant. Thisincludes, for example, privacy training
foremployeeswithaccessto personal or regulated data, and
preventing briberyand competition law training for employeesin
higher risk positions and geographies.

The secret to compliance: compelling communications

Employee compliance with RELX Group
policies and guidance documentsisa
cornerstone of our focus on good governance.
Even with mandatory training, to help
employees understand how policies applyin
practice requires more engagement. In 2014
we created a dedicated role for compliance
communications. Rick Sellers, an 18-year
veteran of the company with training and
communications expertise, was just the
person for the job.

AsRick says, “It'simportant to give everyone the information they
need to make good decisions about what conductis appropriate.
Compliance communications help make challenging and complex
topics more accessible, and illustrate how our policies applyin
practice. Theyalsoreinforce the connection between governance
and business success.”

Allstaff receive a RELX Group Friday Update with news from
across the Group, which has proven anideal place to share
compliance news and key messages. There are also direct
messages from senior leadership about individual policies or
initiatives, such as one from the RELX Group CEO to allemployees
in 2015 launching the revised Code. We also send messages to
targeted audiences to address specificissues, for example to
managers to help them meet their compliance responsibilities.

Integrity Matters

Message to Managers

Srstairere) 3 culrare of compliance, e and integrity

The focus on communicationis having animpact: 95% of
employees responding to 2015 training surveys agreed or
strongly agreed with the following statements:

I know and understand the policies in the RELX Group Code
of Ethics and Business Conduct

IfIbecame aware of a law or policy violation | would report it

Another example of the effectiveness of the new
communications campaigns is that average weekly views of
compliance pages on the globalintranet, The Wire, more than
doubledin 2015.
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Employee feedback on 2015
compliance courses

= "Greatsummary of topics and excellent questions”

= "Scenarios thatrequired engagementand were thought
provoking”

= “Narration clear, each topic brief but effective. Quiz
options alsointeresting and thought provoking™

= "Bravo. Itwas brilliant"

The Code and arelated supplemental policy also address political
contributions, which are strictly prohibited exceptin the US, where
such contributions and activities are permitted in certain states
within allowable limits if they comply with stringent reporting and
disclosure regulations. Employees must obtain senior
management approval for any proposed corporate political
contributions; all corporate contributions are reported as
required by law. Our companies inthe US contributed $82,300 to
political parties and candidates in 2015. There were no donations
made in the European Union for political purposes.

In 2015, we remained diligentin our approach to compliance with
applicable briberyand sanctions laws. We released a RELX
Group-wide global Electronic Workplace Policy, expanding on
the Code and replacing individual business policies to more fully
address appropriate use of our systems. We also redesigned
ourintranet posting of policies for easier access to

translated versions.

We continue to maintain compliance committees for all parts of
RELX Group. Employees are expected to report suspected
violations of the Code or law to their manager, a human resources
representative, acompany lawyer or the appropriate compliance
committee. We also offer employees a confidential reporting line,
managed by anindependent third party, whichis accessible by
telephone oronline 24 hours a day, 365 days ayear. As allowed
under applicable law, employees may submit reportsto the
Confidential Line anonymously. Reports of violations of the Code
orrelated policies are promptly investigated, with careful tracking
and monitoring of violations and related mitigation and
remediation efforts by our Compliance Group. We train
investigators to conduct employee relations, data security,
financial misconduct and other relevant matters. The Code
stipulates protection against retaliation if a suspected violation
ofthe Code or lawis reported. Substantiated Code breaches

are subjecttodisciplinaryaction, up toand including termination
of employment.
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Tax, pensions and investments

We operate inaccordance with our& Tax Principles. Taxisan
important part of our economic contribution to the countries
where we do business. Over the past 10years, the Group’s
payments of corporate income tax have averaged more than 24%
of reported annual profits. In addition, we paid or collected an even
greater amount of VAT, employment-related, sales, and other
transactional taxes.

In 2015, the Group’'s global business paid £343min corporate
income taxes. Thisrepresents about 26% of reported profits for
theyear. Cash tax paymentsin the UK and Netherlands (where our
Group headquarters are located) are broadly in line with the
statutory rates.

RELX Group aims to ensure compliance with all tax laws and
relevant regulationsin the countries in which it operates, and
makes fulland timely disclosuresintax returns, reports and
documents submitted to tax authorities. The Group does not enter
into artificial tax planning transactions or structures, and does not
use its commercial bargaining powerinany country or region to
obtain tax advantages that are not available to all market
participants, or which are otherwise not part of properly
legislated statute.

RELX Group maintains an open and positive working relationship
with fiscal authorities and tax policy makers, and actively engages
with policy makers, taxadministrators, industry bodies and
internationalinstitutions. In the UK, the Head of Group Taxationis
alsoamember of the Business Tax Forum, a joint business/HM
Revenue and Customs committee, focused on the operational
aspects of the tax system. We also participate in consultations
with the Organisation for Economic Co-operation and
Development (OECD], including on country-by-country tax
reporting, and supports the OECD Business & Industry Advisory
Committee Statement of Tax Principles for International
Business, which sets out widely agreed principles on tax planning
andtransparency.

The Statement of Investment Principles for the Reed Elsevier
Pension Scheme indicates that the extent to which social,
environmental or ethicalissues may have a financialimpact on
the portfolio, or may have a detrimental effect on the strength
of the employer covenant, is taken into account when making
investmentdecisions.

CRissuesarerelevantto otherinvestmentdecisions we make;
forexample, we review an investee’s social and economic
stability. Among our sustainable investmentsis Healthline,
which helps more than 35m consumers every month to find,
understand and manage healthcare information, with access to
over Tbnweb pages.
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2015 objectives

Progress

2016 objectives

Ourfive-yearvision

Establish common approach to
developmentand management
of corporate policies

Established standard
approach for development
andissuance of compliance
and data privacy policies

Improved intranet posting of
compliance policies for easier
accesstoalltranslated
versions

tosupplement formal
compliance training

New weekly emails and
regulararticles have
increased readership of
compliance and governance
materials

Issued third series of
entertaining security
awarenessvideos, Restricted
Intelligence

sanctions and export controls
compliance procedures and tools

Issued global policy and
various related compliance
tools and communications to
increase employee awareness
and simplify compliance
efforts

Develop compliance plan for
impending EU General Data
Protection Regulations

Implement enhanced email
retention policy forimproved
consistency and efficiency

Expand network of global
compliance investigators

Undertake consistent
actions that reinforce
excellencein corporate
governance and compliance
with allapplicable
legislationand our
principles and policies
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People

Lawrence Mitchell
Marketing Director, Risk & Business Analytics, UK

“People are at the heart of our
business; the company’s focus on
well-being enables us to perform
well and deliver exceptional value
to our customers.”

Why it matters

Aswe state in the & Our people section of www.relx.com,
“Oursuccessis due to the talented employees who make RELX
Group the trusted organisationitis today: people like
researchers, developers, editors, event managers, designers,
publishers, lawyers and many more besides. We depend on them
and they, quite rightly, depend on us to create a fair, challenging,
rewarding and supportive work environment where they can
achieve their potential.”

RELX Groupis committed to the protection of human rights.

We are guided by the Universal Declaration of Human Rights,

the UN Global Compact’s Human Rights Principles, the Women'’s
Empowerment Principles, the OECD Guidelines and the UN
Guiding Principles on Business and Human Rights. We have
considered where and how we operate and have concluded
thatthereis low humanrights risk in our direct employment
activities. See the Supply chain section for more information

on humanrights.

[ T

Valuing our approximately 30,000 people means beingan
employer of choice, known for best practice in retaining and
recruiting the best staff. Only by attracting and keeping good
people —and being acknowledged as a company where they can
do their bestwork - will we be able to achieve our objectives and
meet the expectations of our customers and other shareholders.

We ensure our labour and employment policies and practices are
compliant with the principles of the & UN Global Compact
regarding fairand non-discriminatory labour activities. We work
closely with our staff/works councils in Europe, the US and
elsewhere to engender positive employer/labour relations. We
are an equalopportunity employer and are committed to freedom
of association and treating allemployees and applicants with
respectand dignity. Inthe year, we made presentations on CR to
our European Works Council,among others.

We areincludedin the FTSE100/FTSE250 Human Capital
Management Organizational Maturity Rating (OMR] Index,
scoringa BB+.The OMR Indexincorporates human capitalintoan
assessment of an organisation’s ability to create maximumvalue
fromits entire assetand resource base.
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Our workforce

The Group’s workforce is highly skilled, and a large proportion
hold advanced degrees.

Female Male
Board of 3 30% 7 70%
directors
Senior
operational 137 31% 304 9%
managers*
All employees** 15,600 52% 14,400 48%

* Senioroperational managers are defined as those managers up toandincluding
threereporting lines from the CEO
**Fulltime equivalent

In 2015, our workforce was 52% female, based on a sampling of
greaterthan 85% of our employees; 44% of managers were
women aswere 31% of all senior operational managers. Thejoint
Nominations Committee of RELXPLC and RELXNV considers the
knowledge, experience and background of individual board
directors. Atyearend 2015, women made up 30% of the members
of the boards of RELXPLC and RELXNV: Linda Sanford, Lisa
Hook and Marike van Lier Lels are non-executive directors.

EMPLOYEEGENDERSPLIT

B Female
H Male

52% 48%

MANAGER GENDERSPLIT

B Female
B Male

4LL% 56%
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We recognise thatemployees of different ages contribute unique
perspectivesto our endeavours. In 2015, 23% of our employees
were 30years of age oryounger, 57% were between 31 and 50
years of age and 20% were 51 and older. Our oldest employee is
aged 89 and ouryoungestisaged 16. The average length of
serviceis eightyears. We also know people of different
backgrounds contribute to a rich exchange of ideas.

The majority of our workforce is based in the US, and we

provide a breakdown of employees by ethnicity each year to

the US Department of Labor.

ETHNICITY OF USWORKFORCE

4% 2%

B White

M Blackor
African American

B Asian
Hispanic/Latino
Other

9%

76%

To help our customers facing challenging conditions, we must
continuously adapt our cost structure. We aim to minimise the
effect of any restructuring activities, necessary forall businesses
as processes or markets change, but which may be more
prevalentintimes of economic disruption. We do not take
decisions regarding employee redundancies lightly, but where it
isnecessary, those decisions are always based on a factual
assessment of the needs of our customers and we explore all
possible alternatives, including internal transfers, to avoid having
totake such actions. To help affected employees, we provide
career advice and, where possible, retraining assistance.

We produce products and services that advance understanding of
people and health and safety issues for our customers. Among
themin 2015, we published Elsevier Performance Manager;
Health and Safety at Work Magazine; Health and Safety Bulletin;
Occupational Health and Industrial Medicine; Pay and Benefits;
Personnel Today; Safety and Health at Work; and XpertHR; and
we organised exhibitions such as Safety First Conference & Expo.
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Keyissues
Listening

Hearing directly from our peopleisanimportantdriver for
improvement. In 2015, we undertook a global Employee Opinion
Survey (EOS) to help us understand staff views. In launching the
survey to staff, LexisNexis Legal & Professional CEO Mike Walsh
stated itwas a “quick and effective way...to provide honest,
anonymous feedback about your experience at the company. The
survey...is one of the most critical feedback sources we use to
investin our people and shape plans within the organisation.” At
Elsevier, Adriaan Roosen, Executive Vice President in Operations,
explained how majorinitiatives had been driven by past EOS
results, including an “Employability Initiative, which focused on
skill-developmentand knowledge sharing.” We donated $1 to
global fundraising partner International Rescue Committee for
each completed survey, netting nearly $12,000 for the charity.

CEO Erik Engstrom noted in sharing the results that “we take the
survey seriously and clearly so doyou. |am pleased to report that
anunprecedented 85% of allemployees globally shared their
views, with participation rates up across all areas of the business.
Thisisthe highest response rate we have everachievedandisa
world class performance.” He detailed that combined results
across the Group showed excellent progress since the last survey
in 2012, with increases in employee engagement, anincreased
net promoter score (indicating anincreased likelihood employees
would recommend working for the company), anincrease in
confidence about the quality of our products and services, and
innovation. Where results showed areas forimprovement, he
said they would be shared with and addressed “department by
department, team by team and location by location.” 84% of staff
said RELX Group is a company that treats them with respect

and fairness.

We offer the Leaders’ Toolkit, a customised site in partnership
with Harvard Business Publishing, to allemployees. Among the
resources are worksheets, video clips and articles to foster good
listening skills and tips for giving and receiving feedback. We
encourage managers, through 360 degree appraisals, to
understand what their employees really think; when appropriate,
we suggest they share results with their teams.

Bestin class employer?
Outside opinion

We strive to be an employer of choice and appreciate outside
review of how we are doing. Among 2015 awards was
recognition of LexisNexis Legal & Professional as a top
employer. In partnership with Statista.com, Forbes asked
more than 20,000 American workers at large US
companies, not-for-profitinstitutions such as

hospitals, governmentagencies, and US divisions of
multinationals how likely they would be to recommend their
employerorother employersin theirindustry. Alistwas
compiled of the top 500 across 25 industries, where
according to Forbes, “workers like their jobs enough to
spread the word.” LexisNexis Legal & Professional ranked
174 amongallindustries.

30

Promoting diversity

As stated in our Code of Ethics and Business Conduct, “We
prohibit discrimination. We recruit, hire, develop, promote,
discipline and provide other conditions of employment without
regardtorace, colour, religion, national origin, gender, sexual
orientation, marital status, age, disability, or any other category
protected by law. This includes accommodating employees’
disabilities or religious beliefs or practices.” Consistent with this
policy, we prohibit discrimination or harassment of any kind.

We are committed to building aworkforce that reflects the
diversity of our customers and communities. Our & Diversity and
Inclusion (D&I) Statement articulates our commitment to a
diverse workforce and an environment that respects all
individuals and their contributions. The Statementis supported
by our D&I Strategy, which indicates, “Diversity and inclusion are
not just aspirational social concepts. Rather, theyarea
cornerstone of asuccessful global business.” Among its
commitments is maintaining a D&l Advisory Group comprised of
aseniorbusinessand HR leader from each business unit,
supported by a broader D&l Working Group. Commitments
include understanding the state of D&l across the Group, with
planstoaddress areas forimprovement.

We offeranonline D&I course that allemployees can take at their
leisure, and are members of Business in the Community’s
Opportunity Nowin order to tap into additional D&l expertise.
During 2015, we continued to take steps to embed inclusive
leadership as a core management competency, engaging our
heads of talent on a common definition and reviewing our
competency frameworks across the company. We have also
sought advice from outside experts, including at Columbia
Business School.

v
=
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EQUALITY MEANS BUSINESS

UNITED NATIONS
GLOBAL COMPACT

www.weprinciples.org

CEO Erik Engstrom signed the @ Women’s Empowerment
Principles, ajointinitiative of the UN Global Compactand UN
Women, which aim to help companies empower women and
promote gender equality. In the year, we mapped our existing
practices relative to the WEPS. Accordingly, Elsevier began
working toward EDGE gender equality certification, which
involved employee surveys across eight countries and external
review of policies and procedures.
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Free to be who you are at work:
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recognition for Elsevier's Dr Michiel Kolman

In 2015, Elsevier Senior Vice President

Dr Michiel Kolmanwas recognised for a second
year in the Top 100 OUTstanding & Financial
Times Leading LGBT ExecutivesList-a
ranking of successful Lesbian, Gay, Bisexual
and Transgender (LGBT) business leaders by
UK-based OUTstanding, a nonprofit group that
campaigns for LGBT rights in the workplace,
and the Financial Times.

OUTstanding CEOQ and founder Suki Sandhu said, “Dr Kolmanisa
true role model, proving thatyou can be openly LGBT in business
and be a huge success. |'m certain he will provide inspiration to
anyone who fears that they may have to be closeted at work, and
waste valuable effort muting their authentic selves. He deserves
credit for the leadership...in welcoming people of all backgrounds,
sexual orientations and genderidentities.”

As SeniorVice President of Global Academic Relations, Michiel
runs a globalteam responsible for developing Elsevier’s
relationships with academic and government stakeholders. As he
notes, “I'mindeed very committed to contributing to a more
LGBT-friendly workplace, first of all because | believe in this great
cause butalsobecause | feel | owe it to my company. Eversince |
started working at Elsevier, I've encountered nothing but support,
bothin my own careerandin promoting diversity. | feel privileged
thatI’'mina position to create an environmentin which everyone
feelsaccepted, welcome and valued irrespective of their sexual
orientation. ..Whatreally counts though is that it draws attention
toacauseworth fighting for.”

In2012, he led a group of Elsevier employees in launching Elsevier
Pride Netherlands which organises educational events about
creating and sustaining a positive environment for LGBT

employees, undertakes fundraising activities for local LGBT
initiatives such as HIV/AIDS outreach and takes partin the
annual Amsterdam Pride event.

Michiel ensured the company signed the Declaration of
Amsterdamin 2014, a callto action for employers, unions and
governments toimplement concrete actions to progress
LGBT equality.

In 2015, colleagues in Philadelphia supported
#DiscriminationExists, an education campaign highlighting
the need for US states to update their laws to protect LGBT
people from discrimination, part of a week-long campaign
launched by Equality Pennsylvania, alongside 30 LGBT groups
across Pennsylvania.

We promote Employee Resource Groups, which allow diversity to
be expressedin meaningful ways. They are independent, voluntary
networks of employees who share common interests. The groups
help drive diversity initiatives and community involvement and
promote career development through mentoring, workshops,
leader presentations, and external networking. The Elsevier
Women's Network, which began at the close of 2008 with five
women, had more than 550 members and 12 active chapters at the
close of 2015. LexisNexis Legal & Professional has Women
Connected chaptersin the USand UK. &' Read about some of their
activitiesin 2015.

We provide one-to-one coaching and sponsorship; for example,
we are working with several seniorwomenin the Group to support
theirinterestin servingas non-executive directors outside the
company. In 2015, Risk & Business Analytics’ Estates Gazette
launched REWIRE, a network forwomen in the built environment
to, in the words of Samantha McClary, Head of Content/Deputy
Editor, “help more women, particularly those new to the industry,
toharnesstheir knowledge and talents.” In 2015, RELX Group
Board member Linda Sanford spoke to staff about her journeyasa
woman in technology.

Other D&I highlightsin the yearinclude LexisNexis Legal &
Professional UK’s choice in 2015 of Stonewall as its Halsbury

Legal Awards charity partner for a second year. The Halsbury
Legal Awards celebrate the exceptional achievements of
individuals, law firms, chambers and organisations across the
legal sector. Onthe night, Stonewall, a leading UKLGBT charity,
raised funds and increased awareness of its work on equality in
the workplace. LexisNexis Legal & Professional UK completed
Stonewall’'s Workplace Equality Index to benchmarkits
diversity and inclusion performance with other firms for the first
timein2014,andin 2015 placed in the top 250 of participating
companies. Intheyear, LexisNexis Legal & Professional also
conducted a D&l monitoring survey and found that 77% of
colleagues feel that their manager actively encourages D&l, a 5%
increase on the previous year.

Risk & Business Analytic’s XpertHR benchmarking tool provides
aninteractive resource of D&l and other HR information forits
users, including data on setting targets and action plans, along
with guidance on adjustments for disabled workers. It was
enhanced in 2015 with more than 30 XpertHR benchmarking
survey datasets, covering areas such as absence rates and costs,
labour turnover, maternity pay, recruitment trends and benefits.
LexisNexis Legal & Professional UK’s Lexis PSL Practice
Management module provides law firms with guidance on D&
policies and monitoring.
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Boundarylessness

We promote the value Boundarylessness, working across
geographicand functional boundaries with the support of our HR
Management Council, led by the Group Director of HR. The
Councilundertakes anannual Organisation Talent Review to
identify staff advancement opportunities across the Group.

Our Job Board, available from the corporate intranet, allows staff
toviewand apply for any available opening around the world.
Candidates can complete an online employment profile to specify
their preferred work criteria so they can be notified about future
openings that match theirinterests.

Training

Everyemployeeinthe Group takes partinthe annual
Performance Development Process (PDP), which reviews skills
and performance and identifies opportunities for recognition and
advancement. The PDPis also the primary tool for assessing and
planning employee training. In 2015, we invested nearly $20m in
training (including courses, seminars, one-to-one instruction
and tuition reimbursement] to develop the capabilities and future
potential of our people.

Ourintranet-based global Learning Centre provides tools to
further employee professional development, including Harvard
ManageMentor, with a range of management topics from
business basics to strategy execution by business leaders and
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subjectexperts. We also provide employees witha comprehensive
range of e-learning courses through Skillsoft, covering hundreds
of subjectsin 15 languages. Another online offering is Cultural
Navigator, which highlights how cultural preferences can affect
the way we work. In 2015, Elsevier launched a new manager
programme which helped over 175 new leaders gain the skills and
tools needed to effectively manage with confidence. Sessions took
place around the world, including Australia, China, India, the
Netherlands, Singapore, the UKand the US with afocus on
listening and bringing out the best in each of the people on
theirteams.

By the close of 2015, approximately 200 of the Group’s top
executives had either completed the Management Development
Process (MDP) or had their existing development plan revisited.
Each MDP leads to precise actions for attaining presentand future
career objectives; provides an insightful view of the individual; and
encourages openness, as sensitive issues are addressedina
spirit of confidentiality and respect. The MDP involves in-depth
interviews to assess strengths and development areas; agreeing
anaction plan with the individual and their manager on present
role, skills/knowledge; and discussing future career aspirations.
Plans may include gaining international experience, focused
coachingand engagement outside the Group, including charity
placements with Pilotlight to share expertise in new areas.
Progressagainst development plansisregularly checked

and updated.

No borders, big benefits: Reed Exhibitions Talent Exchange

Programme

In 2015, 11 Reed Exhibitions employees
participated in the International Talent
Exchange Programme, giving them the chance
towork in another Reed Exhibitions
international location - without the need to
relocate. Participants expanded their
networks and skills base, and the company
gained through an exchange of knowledge,
central to motivation and growth.

Each exchange lasted two weeks, among them:

Rohit Dewan, Research Manager for Reed Exhibitions India,
travelled to the USto gain deeperinsightinto research
implementation and analysis, acquiring new skills to benefit
hiswork in India

Yeda Monteiro, a Show Manager for Reed Exhibitions Brazil,
visited Reed Expositions France during Batimat, the
constructionindustry’s number one trade event, to observe
theteaminactionand gaininsightinto customerrelations,
marketing, operations and finance

Christine Flanagan, a Senior Operations Director for Reed
Exhibitions North America, travelled to China to meet her
Operations colleagues, learn about their methods and
practices, and to facilitate cross-border collaboration

AmandaWang, Reed Exhibitions Greater China, visited Reed MIDEM, France

Sian O'Neill, a Conference Manager for UK Aerospace,
visited Reed Exhibitions Australia Medical Portfolio, which
runs the biggest industry conference in the country, in order
toreview the conference set-up and its education
programme

AmandaWang, e-Marketing and Product Manager at Reed
Exhibitions Greater China, travelled to France to learn
about best eBusiness practice from Reed MIDEM, a Reed
Exhibitions Centre of Excellence for Digital

Christian Poell travelled from Reed Exhibitions Germany to
Reed Exhibitions US to support the launch of the first
Insulation Expo USA show and to build his network with the
aim of growing IEX Europe
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Support and recognition

We believe flexible working can increase staff motivation,
promote work/life balance, reduce employee stressand improve
performance and productivity. We offer avariety of flexible work
options, including part-time and flexitime working, job sharing,
home working, time off to care for children or other family
members and career breaks.

We offer employee assistance programmes, includinginthe UK a
free confidential helpline and counselling agency with a number
of services, including personal, legal, financial, taxand
relationship advice. The service operates 24 hours a day
throughout the yearand is available to allemployees and their
immediate families. In the US, the Work-Life Assistance Program
helps employees and their family memberswith issues such as
stress, alcoholand substance abuse, and child and elder care
needs. Werecognise the contributions of our people through
numerous internalaward programmes.

Health and safety

Theimportance of employee health and safety is emphasised
inthe Code of Ethics and Business Conductand alsoin the

& Health and Safety Policy. These documents commit us to
providing a healthy and safe workplace for allemployees, as well
as safe products and services for clients. The CEQ is responsible
for health and safety on behalf of the board. Good practiceis
reinforced through a network of Health and Safety Champions
reporting to business unit CEOs. They receive support from
health and safety managers and other colleagues inthe business,
encompassing bi-monthly calls, a Health Resourcesintranet site
and an annual Health and Safety Champions meeting. We consult
with employees globally on health and safety through staff and
works councils. Adopting arisk-based approach, we have
dedicated safety committees at key locations that meet monthly
(or as needed) to review safety concerns and any incidents.

We provide tailored health and safety training to employees at
higherrisk of injuryinthe workplace, includingwarehouse,
facilities and sales staff who regularly lift or carry products. In
the US, we engage a third-party specialist to inspect locations
that had highincident ratesin the previous year. We also
concentrate on safety at our exhibitions, where risks include
working at height - particularly during the build and breakdown
phases of a show - heavy lifting and forklifts. For example, Reed
Exhibitions UK runs accredited health and safety management
training for operational staff, as well as two exercises ayear to
ensure operationalteams can appropriately respond to any
incident.

During 2015, the Health and Safety Manager, accredited by the
Institution of Occupational Safety and Health, delivered Managing
Safely coursesto event organisers and facilities managers at
major UK locations.

In addition to the Global Health and Safety Policy, Risk & Business
Analyticsinthe UK has a Health and Safety Management System
certified to the OHSAS 18001 standard which evaluates
workplace risk reduction efforts.

Working across many different countries where health and safety
standardsvaryis a challenge for the events industry. Together
with peers, Reed Exhibitions supports g-Guide, outlining
standards to safeguard the health and safety of persons working
atorvisiting an event or exhibition, with cartoons to reinforce key
points and overcome language barriers.
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In 2015, Reed Exhibitions Australia launched a new conference
and exhibition for the workplace health and safety sector. Safety
First Conference & Expowas held over four days in Melbourne
with an audience of health and safety professionals from
manufacturing, construction, mining, agriculture, transportand
logistics, healthcare, education and publicadministration. A
dedicated exhibition showcased the latest technologies, products
and services toimprove standards and compliance, covering,
among otherareas, machine safety; electrical, fire and life safety;
workplace health and wellness; and information and
communications technology for safety. Itincluded a free Safety
First conference featuring experts on safety best practice,
legislation and financial liability.

2015 HEALTH AND SAFETY PERFORMANCE
LOST TIME CASES BY TYPE

8%

B Slip, trip and fall
B Manual handling

Contact with a
moving or falling
object

38%

19% Display screen

equipment

Use of tools or
equipment

27%

Performance

Allparts of the business are covered by the Global Health and
Safety Policy. In 2015, 93% of the business reported accident data,
whichisassured by EY. Health and safety performance data covers
allreported work-related accidents that resultin more than one
day of lost time from work (we use an average of 220, eight-hour
work days ayear to calculate total hours worked). Locations
outside the US must follow local regulatory frameworks, and we
continue to harmonise local reporting with our global group health
and safety reporting guidelines. Read the EY assurance statement.

Comment fromEY

RELX Group has continued to target a complete set of accident
data.We have seen evidence of RELX Group requesting the
collection of H&S data on a more frequent basis. However,
although there have been improvements in coverage, more
canbe done toimprove the accuracy, completeness and timely
reporting of information relating to incidents. We would
encourage RELX Group to enhanceits H&S reporting by
requiring more frequent, formal reporting to RELX Group. This
should allow the central team to use this information more
actively, identify incident trends more readily and provide
greater confidence tointernal stakeholders that H&S risks are
being effectively managed across the Group.

As a primarily office-based organisation, the majority of

incidents are related to slips, trips and falls or manual handling.
The number of lost time reportable accidentsincreasedin the year
(26in2015vs 25in 2014). There was a reductionin the incidence
and severity rates primarily due toareductionin time lost to slip,
tripandfallincidents. There were no fatalities reported in the year.
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2015 HEALTH AND SAFETY PERFORMANCE (LOST TIME)

0.15 0.19 015 0.12 0.11 0.1

2010 20Mm 2012 2013 2014 2015

— Incidence rate (cases per 1,000 employees)
— Frequency rate (cases per 200,000 hours worked)
— Severity rate (lost days per 200,000 hours worked)

Rates based onaccidentreports covering 93% of the business by employee number.

We provide employee support following anyincident. For
example, inthe US, we work with a third-party resource to assign
anurse case manager to each complex or severe claim. The
nurse case manager works with the employer, employee and
treating physician to getan employee back to healthand work in
the shortest possible time.

Absence

Our global HR information system covers more than 85% of our
workforce, helping us better understand absence. In the UKand
the Netherlands, there was an absence rate of 1.72% (humber of
unscheduled absent days out of total days worked) for reasons
such as sick, compassionate and unpaid leave. In the US, there
were 1,150 cases under the US Family Medical Leave Act,

Fit2Win: health with a purpose

34

which provides up to 12 weeks of unpaid job protectionina
12-month period, for such purposes as the birth or adoption
ofachild, to care fora family member with a serious medical
condition, or foran employee’s own serious health condition.

Well-being

In 2015, we continued our efforts to promote work/life balance
through our CareConnectand REACH well-being programmes.
Designated REACH co-ordinators and Onsite Well-Being
Specialists offer employees options for healthy eating, weight
loss support, fitness activities, and exercise tips. We also offer
employees financialincentives to improve their health through
healthrisk assessments and biometric screenings. Testing can
help employees seek early treatment and allows them to make
healthy lifestyle adjustments.

CareConnect provides 12,794 active and retired US employees
and their families access to a health coach or nurse atany time,
andwho answer medical or well-being questions and set
objectives that can helpindividuals meet their health goals. In
2015, several thousand calls were fielded by CareConnect, and
nearly 3,000 employees enrolled in personal health programmes
forassistance with weight loss, diabetes prevention, exercise and
smoking cessation.

Health and well-being programmes are now available to more
than 24,000 employees around the world, equating to 80% of our
employees. Inthe UK, we have an ongoing programme of
occupational health workstation assessments, engaging with
employees to redesign workspaces to meet their needs and
increase comfortand productivity.

In November 2015, we held a global, week-long diabetes
campaign featuring screenings, webinars, posters and special
events. Atotal of 70 offices, covering 22,000 employees, took part.

Our annual global well-being competition,
Fit2Win, encourages employees to establish
fitness teams to compete for cash prizes for
the charity of their choice. Teams competein
four categories: walking, running, cycling
and swimming.

Live leader boards spur competition, and discussion boards
spark exchanges between participants on fitness topics. In 2015,
95teamsran, walked, cycled and swam a total of

111,711 miles/179,781 km, a 25% increase in the total distance
and 20% increase in the number of teams over 2014.

The Elsevier team Holey Walkamolies won the walking prize and
donated $1,000 to Robin Hood; Debbie and the Gents from
LexisNexis Legal & Professionalwon the running prize fora
secondyearand donated $1,000 to the St Patrick School
cross-countryteam; BON COURAGE!, acombined team from
LexisNexis Legal & Professionaland Reed Technology
Information Services, won the cycling prize and donated $1,000 to
Doctorswithout Borders; and Perpetually Injured, a combined
team from Elsevier, RELX Group and Reed Elsevier Technology
Services, won the swimming prize and donated $1,000to Ochre.

—

farther than any other ’Eeam__ 2
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Risk & Business Analytics staff getinvolved in 2015 Living Well activities.

35

Following internaland external consultation, colleagues
developed the Risk & Business Analytics Living Well Philosophy
with five well-being pillars. There were talks, fitness classes,
awards and Living Well fairs involving 1,800 staff across the
Group. Theyintroduced interactive health kiosks, giving
employees personalised insightinto their blood pressure, weight,
BMland heartage, and also promoted Deskercise for those with
desk-based work, linking activities with RE Cares and Green
Team initiatives. Another feature was the 50 Days of Well-being
social media campaign; more than 300 employees made a
well-being pledge: 83% completed their pledge, 51% said they
were fitter as a resultand 57% said they would “absolutely”
continue their activity long term.

2015 objectives

Progress

2016 objectives Our five-yearvision

Mapinternal practice againstthe

UNWomen's Empowerment
Principles

Cross-businessreview;
pursuit of EDGE gender
certification programme

Shared our mapping tool with
WEPs leadership atthe UNGC

Embedinclusive leade};ship asa

core management competency

Cross-businessinputinto
inclusive leadership definition

Engagement of talent
managersoninclusionin
competency frameworks and
business leadership
programmes

Insight from experts,
including Columbia Business
School

Targeted wellness carﬁpaign
focused on avoiding/managing
diabetes

Focus on prevention of type 2
diabetes, primarily at
locations where risk is higher

Campaign focused on small
lifestyle changes with big
impact

Global activities on World
Diabetes Dayin November

Focusontalent
development, diversity and
inclusion, and well-being, to
ensure a high-performing
and satisfied workforce

= Expanddiversityand
inclusion employee resource
groups

= Develop pilot mentoring
programme

= |ncrease awareness of
mental health at work
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Customers

In this section
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Why it matters

- Improving professional and business
outcomes

Key issues

- Editorial standards

- Data privacy and security

- Responding to customer needs
—Access to information

- Accessibility

Objectives
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Customers
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Why it matters
We recognise that the growth and future of our company is .
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customerissues, including Cost-Justifying Usability; Lexis
InterAction; Technovation; User-Centered Design Stories; and
exhibitions such as Online Retailer. o
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outcomes 3
We aim to improve professional and business outcomes for our
customers, increasingly by providing online solutions that benefit
their daily work. In 2015, electronic producst and services
accounted for 70% of revenue, up from 37% in 2006. By providing By
online contentand tools, we improve our customers’ productivity -§
Anna Gebicka and achieve closer partnerships and competitive advantage. ®
Business Process Manager, Global Book Production, Elsevier
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https://www.elsevier.com/books/cost-justifying-usability/bias/978-0-12-095811-5
http://www.lexisnexis-es.co.uk/our-solutions/interaction/
http://www.lexisnexis-es.co.uk/our-solutions/interaction/
http://www.journals.elsevier.com/technovation/
https://www.elsevier.com/books/user-centered-design-stories/righi/978-0-12-370608-9
http://www.onlineretailer.com
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Driving customer efficiency: HPCC Systems

Risk & Business Analytics successfully uses
HPCC Systems to process and analyse large
volumes of data; now the technology is
expanding across RELX Group

Sky's the limit at Risk & Business Analytics' Flightglobal
Flightglobal's core focus has been on aircraft finance and
aerospace manufacturing, tracking the world fleetand its value.
Butin March 2014 ittook a strategic step into the air travel market
with the acquisition of Innovata, a US company that gathers and
organises the global airline schedule, encompassing data from
more than 800 carriers up to 12 monthsin advance.

Flightglobal's Principal Architect Chris Buck and Head of Strategy
Kevin O'Toole saw great opportunities across the business if they
could integrate the data they had, use itin newways and add fresh
datasets along the way. For example, if Flightglobal could link
aircraft fleetand airline schedule data, then it could provide an
accurate picture of seats and cabin classes flown onindividual
routes for the firsttime, of great benefit to those in the airline and
travelindustry.

They are testing HPCC Systems (High Performance Computing
Cluster, an open source, parallel-processing computing platform
for big data processing and analytics) to process the daily web of
connecting flights. Previously, the task of checking which airline
flightsare able to connect -allowing time for passengers to move
between different gates at any particularairport - was the most
intensive processinginthe schedule. It took 38 hours to process
all possible connections for one of the big three global airline
alliances, butin tests with HPCC Systems, it was cut to five hours.
Itis likely to drop even further through code optimisation and
increases in computing clustersize. This gives Flightglobal a
competition-leading advantage.

Delivering ‘smart content’ at LexisNexis Legal & Professional
In 2009, Stephen Iddings, Vice President of Architecture and
Strategy at LexisNexis Legal & Professional Content Systems,
began looking at ways to update LexisNexis content technology
infrastructure. He needed a new platform to replace existing,
obsolete technology, one that could deliver ‘'smart content’ -
content personalised to the needs of the individual user rather
than one size fits all, static content.

Initially, Stephen’s team looked at external solutions;
however, one of his colleagues, lan Koenig, Vice Presidentand
Chief Architect at LexisNexis Legal & Professional, was
aware of internal expertise with HPCC Systems and
suggested that it could be the solution. Stephen led a proof of
conceptwith great results. Previously, content enrichment
processes took 30 days; these same activities now took less
than two days. Italso represented a cost saving of
approximately $5m over an external option.

Today, the LexisNexis Legal & Professional platform, Lexis
Advance, has one of the largest footprints on HPCC Systems,
with two thirds of its data moved across, and the transfer of
remaining data continues. New capabilities ensure the
delivery of the most relevant search results, and are visible
across customer tools such as Profile Suite, Topic
Summariesand LegalIssues Trail.

Reed Exhibitions helping businesses forge relationships
In 2012, Reed Exhibitions US began exploring how HPCC
Systems could deliver greatervalue to event visitors and
exhibitors. The aim was to build on the unique value of
face-to-faceinteractions to create even higher levels of
customer service, experience and value; new product
offerings; and newways of connecting buyers and sellers.

With rich data from producing and managing events, the team
realised thatusing it better required new capabilities. In their
search forabigdata supplier, Reed Exhibitions’ Ted Rawson,
US Senior Vice President of Knowledge Management and
Global eBusiness Director, and Denise Halter, US Vice
President of Knowledge Management, met their colleagues
at Risk & Business Analytics and developed a test for HPCC
Systems. Itwas a success: Reed Exhibitions has begun using
HPCC Systems to gain insight into customer retention,
deploying predictive analytics to find exhibitors at risk of not
returning to a show. Show teams discover the customers who
need more supportand can focus onimproving their
satisfaction. A pilotin May 2015 for the US National Hardware
Show showed improved customer retention; compared with a
controlgroup, the pilot tracked five percentage points ahead
inrebooking, with increases in average spend.

By drawing oninternal expertise in HPCC Systems, Reed
Exhibitions went from concept to operational programmeina
matter of months.
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Keyissues

Editorial standards

Maintaining the integrity of what we publish is vital to the trust of
customers and other stakeholders. The & Editorial Policy
stipulates our responsibility to make clear distinctions between
factand opinionand user-generated or other content, and
encouragesdialogue, including through social media. The Policy
commits us to producing information of the highest quality and
encompasses, among other keyissues, accuracy, clarity and
timeliness; avoiding bias, defamation, conflict of interestand
plagiarism; and distinguishing between editorial and advertising.
In 2015, our cross-business Editorial Policy Working Group
updated the Editorial Policy for clarity and applicability across the
company. We also added in reference to our commitment to
universal, sustainable access to information. It will be translated
into key languages and rolled out with a message from the Chief
Legal Officerand Company Secretaryin 2016.

Inthe year, we advanced our & Quality First Principles (QFP),
completing 23 QFP risk assessments, and identified senior
quality champions for our business units. We consulted
externally onthe Principles and the risk assessment
methodology that will inform review of the Principlesin
anticipation of our first QFP internal audits in 2016. Our
cross-business QFP Working Group met consistently throughout
2015to share information on QFP implementation.

To ensure the quality of scientific papers submitted to Elsevier,
primary researchjournals undergo peer review. This means that,
once received from the author, editors send papers to specialist
researchersin thefield. In mostdisciplines, thisis done
anonymously - thus the author will not be given the name of the
peerreviewer. @ Read more about peerreview.

The overall growth in electronic publishing and the wider
dissemination of research have made it easier for authors,
editors and reviewers to identify questionable papers. Elsevier
was one of the first scientific publishers to participate fully in
CrossRef’s pan-publisher plagiarism detection service to filter
academic content. We offer CrossCheck, plagiarism detection
software developed by CrossRef and the scientific publication
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community, to all our editors as a means of catching plagiarism
before publication.

Forthe pasteightyears, Elsevier has offered Committee on
Publication Ethics membership to editors of all Elsevier journals,
givingthema critical, independent forum to discuss issues
surrounding the integrity of scientific knowledge. Elsevier’s own
Publishing Ethics Resource Kit provides guidance to editors on
dealingwith disputes.

We recognise thatonce an article has been officially published it
becomes part of the scholarly record. We work to ensure that
published materials remain extantand unaltered as faras
possible. In exceptional circumstances when editorial problems
come to light, we take immediate steps to understand and remedy
issues. Elsevier maintains a clear policy on article withdrawal,
retraction, removaland replacement.

Data privacy and security

We recognise that data privacy and protectionis essential to our
customers and our future business. Our 2015 CR Forum
Stakeholder Session, involving more than 125 attendees online
andin person, focused on data privacy and security, and featured
internaland external contributors, among them Aurobindo (Robin)
Sundaram, RELX Group's Vice President of Information Security
Assurance & Data Protection. He indicated our approachis to do
allwe canto preventattacks, detect them when they do occurand
ensure there are processes in place to mitigate the risk. He used
the analogy of a home: “Make sureiitis properly locked, installan
alarmto knowwhen someone does breakin, and ensure
valuables are locked in a safe.” Contentwas made available on our
intranet and viewed by staff globally.

On 28 January 2015, we celebrated Data Privacy Day across the
business, a globalinitiative to promote privacy education and
awareness. Held each year on 28 January, Data Privacy Day
commemorates the 28 January 1981 signing of Convention 108,
the first legally binding instrument addressing privacy and data
protection. Inamessage to all staff, Chief Legal Officer Henry
Udow highlighted the RELX Group Privacy Principles which set
forth our privacy commitments and guiding principles, including
accountability and the need toactas aresponsible steward of
personalinformation.

Exercising leadership in cybersecurity: Risk & Business Analytics

CEQ speaks at White House Summit

In February 2015, Risk & Business Analytics
CEO Mark Kelsey was invited to the White
House Summit on Cybersecurity and
Consumer Protection hosted by US President
Barack Obama.

The summit brought together business leaders from across the
USto explore partnerships to bolster security. Mark addressed
the challenges of identity authentication, emphasising the need to
move beyond passwords as the primary security device but, in the
meantime, finding ways to make passwords strongerand easier to
use. He highlighted the importance of a layered approach, with
multiple authentication techniques to match the risks faced by an
organisation. And he discussed Risk & Business Analytics’
multi-layer identity management solutions, including one-time
passwords and biometrics, which are cost-effective and can
reduce fraud.

President Obama hosted the White House Summit on
Cybersecurityand Consumer Protection
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RElsearch: connecting researchers with citizens, media

and policymakers

In 2015, Elsevier agreed to partner on a new
science communication and collaboration
network, RElsearch, developed by Atomium -
European Institute for Science, Media and
Democracy to inform science-based

policy making.

RElsearchwill connect EU citizens and researchers to support

policy makers with decisions that affect society. RElsearch will
benefitfromtools developed by Elsevier's Mendeley.

RElsearch will foster responsible and informed debate by European
citizens, researchers and policymakers on critical issues facing the
EU. The initiative willinvolve the mediain bridging the gap between
science, societyand policy, including by involving the media.

Inajoint statement, Former President of the French Republicand
Atomium Honorary President Valéry Giscard d'Estaing and
Atomium’s President Michelangelo BaracchiBonvicini said:

Valéry Giscard d'Estaing, Honorary President of Atomium Culture,
European Institute for Science, Mediaand Democracy. Erika Widegren,
Executive Director of Atomium Culture. Michelangelo BaracchiBonvicini,
Chairman of Atomium Culture, European Institute for Science, Media
and Democracy. Ron Mobed, Chief Executive Officer of Elsevier

“Towin such an ambitious challenge together with our
partners, we [are]... developing initiatives linked to specific
scientific topics starting with those of greatestimpact....”

Responding to customer needs

Ourvalue, Customerfocus, means that we listento customers.
In 2015, we surveyed more than 475,000 customers through Net
Promoter Score (NPS) (measuring customer advocacy) and
business dashboard programmes. This deepens our
understanding of their needs and drives a customer-centric
culture across the Group. Results, reviewed by the CEO and
senior managers and communicated to staff, highlight where we
aredoingwelland where we mustdo better.

At Elsevier, NPSresults are shared quarterly with all staff; when
opportunities forimprovementare identified, theyare
empowered to make changes. The focus on constant
improvement has led toa 19-pointimprovement since 2007 in the
NPS score from authors, based on responses from
approximately 50,000 authors each year.

Elsevier utilises a comprehensive customer dashboard approach
to customer satisfaction. Ongoing customerinputis analysed and
reported by Elsevier’s Research and Academic Relations
Department to all staff on the Elsevierintranet, with simple green
(performing better than competition), yellow [performing the
same as competition) and red (performing worse than
competition) scoring by customer type and product (e.g. for
journalauthors, metricsinclude refereeing and production speed
and quality). Increasingly available in real time, the dashboard
helps embed customer views into daily workflows to ensure
customer focus and responsiveness.

Throughout the year, senior leaders support client-facing staff in
theirengagement with customers. Among them, Elsevier CEO
Ron Mobed met with representatives of Carnegie Mellon, Cornell,
MIT and Harvard. As he shared with Elsevier employees following
these meetings, “We always go in with a good understanding of
what their challenges are, and we always listen closely to learn
more....The people we meet are invariably surprised and pleased
to see we are working on some of the same challenges theyare

— and that we already have solutions to them.”

Elsevier's Library Connect publications, events and online
channels provide library and information science (LIS)

professionals worldwide with opportunities for knowledge
sharing.In 2015, more than 28,000 LIS professionals from 160
countries subscribed to the & Library Connect Newsletter, a
complimentary publication covering LIS best practices, trends
andtechnology. More than 6,300 LIS professionals from 100
countries participated in Library Connect webinars; regional
teams supplemented online offerings with in-person seminars
andworkshops. The Library Connect website, containing
hundreds of articles, infographics, video and other resources, had
approximately 84,000 visitors from 190 nations and territoriesin
theyear.

= hp——

Aliya Sarsembinova, Director of the Nazarbayev University Library,
presentsatan Elsevier Library Connect 2015 event

To aid colleagues who engage with customers, during the year we
widened our CR as a Sales Tool Working Group and continued to
incorporate CRinto customer-facing staff training, with outreach to
key sales and marketing teams. In addition, we shared our CR focus
with key customer groups, including law school students and firms.

Access toinformation

Our scientific, technical and medical (STM] primary publications,
like those of most of our competitors, are published largelyon a
paid subscription basis. There is debate in the government,
academicand library communities - the principal customers for
our STM publications - regarding whether such publications
should be funded instead through fees charged to authors or
authors’ funders and/or made freely available after a period
following publication. If these methods of STM publishing are
widely adopted or mandated, it could affect our revenue from paid
subscription publications.
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We engage extensively with stakeholders in the STM community to
better understand their needs and delivervalue to them. We are
opento serving them underany payment model that can
sustainably provide researchers with the critical information they
require. We focus on integrity and quality of research through the
editorialand peer review process; we invest in efficient editorial
and distribution platforms, and in innovative tools and platforms
to make contentand data more accessible and actionable; and we
ensurevigilance on plagiarism and long-term preservation of
researchfindings.

Elsevieris committed to providing universal access to
high-quality scientificinformation in sustainable ways. Itaims to
provide the broadest possible access toits publications, while
upholding the highest level of quality. We embrace opportunities
to explore different publication models, and remain committed to
maximising dissemination of research inallforms.

Elsevier has developed flexible pricing models to expand access
to the diverse library market. For example, customers can opt for
broad collections, which allow subscription to a core collection
and, ata substantially discounted rate, access to all remaining
journals. This provides academics with increased value from
library collections: almost half of the usagein collection
customers comes from previously unsubscribed journals.

Whether or not institutions choose a broad collection, they still
have significant choice on whatand how they purchase - they can
subscribe to any number of individual titles in a variety of formats,
and new subscribers can access any individual article via
pay-per-view or groups of articles (Article Choice). Libraries have
alsobeen good at exercising their collective power, for example by
forming purchasing consortia. Customer choice, competition
between publishers andinvestmentintechnology have alldriven
down the average cost of accessing ajournalarticle toalmosta
quarter of whatit was more than 10years ago.

Forreaderswho do not have accesstoanacademic library, there
are many otheraccess optionsincluding:

libraryinter-lending and document supply through academic,
national,and public libraries - for example, via major
international lending libraries such as the British Library

walk-inaccess - allresearch libraries that subscribe to
Elsevier content are permitted to make content freely available
towalk-inusers

patientaccess programmes such as PatientINFORM where
publishers and health organisations provide patients and their
caregivers with accessto up-to-date research about specific
diseases

We have continued to scale our open access publishing programme,
and now publish about 170 open access journals, whichinclude our
firstbroad scope, openaccess journal - Heliyon - launched at the
start of 2015. To expand publication choices, we work with the
different research communities to launch openaccessjournals,
provide open access options in existing titles and continue to
establish programmes to help expand public access.

Publish with Heliyon

+ Expert peer review  + Open access

+ High wisibifity + Fast publication

ELSEVIER
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We are alsoafounding partner of Clearinghouse for the Open
Research of the United States (CHORUS) service which enables
publicaccess to US federally funded research. CHORUS utilises
publishers’existing infrastructure for discoverability, search,
archiving and preservation of scientificand medical research
articlesanditis now integrated onthe ScienceDirect platform.

During 2015, we supported relief efforts for the Ebola crisisand
Nepal earthquake through our participationin the Emergency
Access Initiative which provides free access to full-text articles
from more than 650 biomedical serial titles and more than 4,000
reference books and online databases to healthcare professionals
and libraries affected by disasters. It serves as a temporary
collectionreplacement or supplement for libraries that have been
affected by disasters and need to continue to serve medical staff
and affiliated users.

We believe in helping those who might benefit from our products,
butwho are unable to afford them, gain access. See detailsin the
Our unique contributions section. For example, Elsevier continues
to provide developing world access toits content through
participation in the Research4Life programme. As afounding
member, we help Research4Life provide nearly 8,000 institutions
in more than 100 developing world countries with free or low-cost
accessto 68,000 peer-reviewed resources, of which Elsevier
provides approximately 2,500 journals and 18,900 e-books.

V7
MediQ-CSR Forum

Inaddition to supporting media literacy - the ability to access,
analyse, evaluate and communicate information -as a member of
the Media CSR Forum, we promote other relevant initiatives such
asthe Science Media Centre, anindependent UK press office
which aims to raise the level of science reporting by facilitating
journalistaccess to members of the scientific community.

Since 2006, Elsevier has partnered with Sense About Science
(SAS), anindependent charitable trust championing evidence,
scientificreasoning and public discussion of scientificissues. Over
the past nineyears, Elsevier and SAS have worked together to
promote understanding of peer review among journalists, policy
makers and the public.

sense about science

Elsevieralso supports SAS’ Voice of Young Science Programme to
develop adynamic network of early career researchers who take
anactiverolein public debates about science. In 2015, scientists
and journalists shared insights on talking to the media with more
than 120 early careerresearchers at the Elsevier-sponsored
Standing up for Science mediaworkshops in England and
Scotland. 2! Read more about Sense about Science.
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http://www.relx.com/corporateresponsibility/customers/access/Pages/sense-about-science.aspx
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ACCGSSibility Elsevierwas shortlisted for the 2015 London Book Fair =

International Excellence Award for Accessible Publishing forits 5
We are committed toimproving access to our products and continuous improvement and multi-channel approach to meeting Iy
services forallusers, regardless of physical ability. Our the needs of readers with print disabilities. %
@ Accessibility Policy leads us in providing accessibility solutions =
to customers with products that are operable, understandable We alsobegan working with Bookshare, a not-for-profit
and robust. In 2015, colleagues reviewed 30 key product sites, organisation providing an online library for people with print
including Knovel, Evolve and Engineering Village, and members disabilities, and continued to collaborate with other partners,
of the Accessibility Working Group logged 120 accessibility including the Accessible Books Consortium, American g0
projects. Elsevier's Global Books Digital Archive fulfilled more Association of Publishers, Book Industry Study Group, z E
than 4,000 disability requests, 65% of them through Accessibility Working Group, the ScienceDirect University g2
AccessText.org, aservice it helped establish. Collaborationand the W3C Access Learn Community. We o c

contributed to CSUN, the largestinternational conference on 7]
Inthe year, we introduced a new online accessibility course for the disability and accessibility, and had two conference submissions
benefitofallemployeesand a newintranet site dedicated to accepted for 2016 CSUN.
accessibility. We launched a baseline tool, the tiered model for
accessibility, to prioritise accessibility features in our productsin We promote wider understanding of accessibility issues through @
conjunction with the chief technology officers across the new publicationsin disability and accessibility, such as Ensuring %
business. We also developed new compliance templates, Digital Accessibility through Process and Policy, and Health é
including for Web ContentAccessibilityGuidelines [WCAG 20] DisparitiesandIntellectualDisabilities.Booksare availablein (?’
Elsevier held onsite accessibility training sessions with avariety of formats, including print, PDF and accessible HTML. °
productteams and book production, editorial and multimedia Ourtop-selling Gray’s Anatomy now features text transcripts
staffinternationally. forallvideosinthe e-book version.
2015 objectives Progress 2016 objectives Our five-yearvision g
Conduct 10 Quality First Principle = 23QFPriskassessments = Expand QFPsbeyond content Increase our customerbase B
(QFP) risk assessments completed anddatatootherareassuch  acrossourfourbusiness

as customer support units through active

= Reviewed Principlesand

assessment criteria = NewCRasaSales Tool listening and engagement,

and afocuson editorialand

= Network of QFP business unit offerings, including video quality standards, and
content s o
contacts named accessibility =
T T 0
Customerengagement:sharing = CRasaSales Tool Working " Hold15acces§|b|l|ty g‘
our CR expertise webinar series Group widened feedback sessions to engage 2
(1]

people with disabilities
= Presentationsfor customers,

including legal students and

law firms

Develop baseline tool to = Tiered product model for S
determine accessibility accessibility rolled outand S
requirements for newand championed by chief 3
existing sites technology officers =3
<

= Developedseveral new

compliance templates,

including for WCAG 2.0
[%2)
=
o
=
<
0
0
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o,
m
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http://store.elsevier.com/Ensuring-Digital-Accessibility-through-Process-and-Policy/Jonathan-Lazar/isbn-9780128006467/
https://www.elsevier.com/books/health-disparities-and-intellectual-disabilities/hatton/978-0-12-802484-3
https://www.elsevier.com/books/health-disparities-and-intellectual-disabilities/hatton/978-0-12-802484-3
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- What we give

- RE Cares Month
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Community

Martin Roy
CEO Reed Exhibitions Austria

“Europeis currently facing an
immense influx of refugees from
the Middle East and Africa - many
people, including children, need
our help. At Reed Exhibitions
Austria, we have supported our
expanding community by
providing materials and skilled
assistance. It's easy to help simply
by getting involved!”

44

Why it matters

Contributing to our localand global communities is both
an opportunity and aresponsibility. It helps us inspire
employees, assist beneficiaries, improve our reputation
and meet our obligations.

Our global community programme, RE Cares, supports
employee and corporate engagement that makes a positive
impact on society through volunteering and giving. Itis made
effective by a global network of RE Cares Champions - which
expandedin 2015to more than 210 colleagues - representing
allourbusinesses. In our 2015 global Employee Opinion Survey,
87% of staff said that we are a company that supports
community engagement.

We prioritise education for disadvantaged young people that
furthers one or more of our unique contributions as a business,
including universal, sustainable access to information. RE Cares
activities range fromreading support programmes and charity
fundraisinginitiatives to donations of time and services.

Akey component of RE Cares is Two Days, which gives all
employees two days’ paid leave a year for volunteer work of their
own choosing.

We produce numerous products on community issues, including:
Cause Related Marketing; Community Care; Handbook of the
Economics of Giving, Altruism and Reciprocity; and Marketing
Research for Non-profit, Community and Creative Organizations.

Keyissues
What we give

Our centraldonations programme aligns with the RE Cares
mission of advancing education for disadvantaged young people
that furthers one or more of our unique contributionsas a
business. The grant-giving processis employee-led; employees
anywhere inthe Group can nominate relevant charities for
funding from a budget voted on by RE Cares Champions. Decision
criteriainclude potential impact of a project on beneficiaries and
opportunities for staff engagement, including volunteering.

In 2015, RE Cares Champions donated approximately $400,000
in central funds to 40 charities. Successful projectsincluded a
School LibraryinaBox programme in Zanzibar, Tanzania; a
projectaddressingviolence in schoolsin Colombia; and the
provision of legal and educational services to foster youthin

Los Angeles, California. 2! Read summaries of more projects
we supported centrally.
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https://www.elsevier.com/books/cause-related-marketing/adkins/978-0-7506-4481-5
http://www.communitycare.co.uk/
https://www.elsevier.com/books/handbook-of-the-economics-of-giving-altruism-and-reciprocity/kolm/978-0-444-50697-9
https://www.elsevier.com/books/handbook-of-the-economics-of-giving-altruism-and-reciprocity/kolm/978-0-444-50697-9
https://www.elsevier.com/books/marketing-research-for-non-profit-community-and-creative-organizations/kolb/978-0-7506-8760-7
https://www.elsevier.com/books/marketing-research-for-non-profit-community-and-creative-organizations/kolb/978-0-7506-8760-7
http://www.relx.com/corporateresponsibility/community/Pages/projects-we-supported-centrally.aspx
http://www.relx.com/corporateresponsibility/community/Pages/projects-we-supported-centrally.aspx
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A successful fundraising partnership: RELX Group and the
International Rescue Committee (IRC]

RELX Group fundraising is supporting IRC's educationalworkin Sierra Leone. Photo credit: AWade and IRC

Employees chose IRC as our two-year global
fundraising partnerin 2013, withagoal to
raise $100,000 to support education for
disadvantaged childrenin SierraLeone,
including through book provision. There are
significant obstacles to safe, quality education
inSierraLeone; poor children are less likely to
enrol, girlsinrural areas are more likely to
drop out and physical infrastructureis limited
- IRC estimates that more than 55% of
classrooms in the country need repairs and
only 25% have clean water.

Employee fundraising has included sponsored walking, running
and cycling, employee sales and dress down days. By the close of
2015, we raised more than $170,000.

The firstyear of the project was disrupted by the Ebola outbreak.
To mitigate the risk of transmission, schoolsin Sierra Leone were
closed forapproximately nine months in 2014 during the height of
the crisis, leaving nearly 1.8m children without access to
comprehensive education. During the Ebola response period, with
supportfrom RELX Group, the IRC provided opportunities for
childrento participate in smalllearning groups and school
libraries opened at least twice a week.

Following the reopening of schools, libraries were open every day.
Between Februaryand September 2015, nearly 1,400 books were

checked out by students and community members. Among
other projectaccomplishments, schools piloted a Buddy
Reading programme at 20 primary schools, engaging parents
to support reading athome.

The projectalso involved developing and piloting standardised
competency assessmenttools for head teachers and other
staff, supporting Teacher Learning Circles and distance
education for 66 teachers.

Feedback from Adama Sandy, Levuma, Kenema District,
SierralLeone:

“The IRC met me as an untrained and unqualified teacher with
little knowledge on how to teach reading. | always asked my
pupils to recite short stories in chorus. After a series of
trainingworkshops, coaching sessions and delivery of readers
to our school, the teaching and culture of reading has
improved.

During ourreading lessons, | now teach print concepts,
introduce the book, including the author, illustratorand
background of the story. The children like stories related to
their life experiences. | use prediction questions and ask them
aboutwhat they like or dislike about the stories and what they
willdoiftheyarein similar situations. With my support we
track the words as we read the stories together, then they will
be given opportunity to read with little support from me.
Children can now take story books home and ask for relatives’
support, and also retell the stories in our next reading lessons.
We now enjoy reading more than before and looking forward to
more capacity building...”
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In managing community involvement, we apply the same rigour
and standards asin other parts of our business. We conduct an
annual Group Community Survey in conjunction with RELX Group
Accounting Services and RE Cares Champions following the LBG
methodology, a global standard for measuring and reporting
corporate community investment. It divides our aggregate giving
into short-term charitable gifts, ongoing community investment
and commercialinitiatives of direct business benefit.

In 2015, our global data reporting methodology was assured by
LBG, of which we are members. Read the assurance statementin
Appendix 1.In 2015, we donated £3.1min cash (including through
matching gifts) and £3.0min products, services and stafftime,
with a marketvalue of approximately £13.7m. 37% of employees
were engaged involunteering through RE Cares. In the year, we
increased employee volunteering by 21%. According to LBG data,
the average volunteering rate is approximately 35% for the media
sectorand 16% forall sectors.

COMMUNITY INVOLVEMENT

4% 3%

17% B Community investment
(]

[ Charitable gifts

Commercial initiatives

35%

61% el

2015 2015
Total Total
cost value
£6.1m £13.7m

WHAT WE CONTRIBUTED IN 2015 (COST)

B Cash
M In-kind

Time

51%

Afterthe tragic events of 11 September 2001, in which two of our
employees lost their lives, we established a fund in their names -
the Jeffrey P Mladenik and Andrew Curry-Green Memorial
Scholarship.

Abhijeet Mulgund Liam Collins

In 2015, we awarded grants to Abhijeet Mulgund, son of Anand
Mulgand, Consulting Software Engineer for LexisNexis Legal &
Professional, planning to attend Rice University in Houston, Texas
asan engineering major; and Liam Collins, son of Mary Collins,
Financial Reporting Manager for RELX Group, who will study
electricalengineering at Princeton University.
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Throughout 2015, we encouraged in-kind contributions, such as
productand equipment donations, in line with our Product
Donation Policy. For example, through a partnership with charity
Camara Education, we have donated IT equipment to e-learning
centres for disadvantaged students in developing countries [any
material that cannot be refurbished is responsibly recycled).

Book Aid International has been a stalwart partner for more than
20vyears, during which time we have donated more than 666,000
books since 2004 (22,656 in 2015 alone) and funds to support
libraries and young readers in sub-Saharan Africa. In 2014, 10
colleaguesvisited alibrary support programme in Cameroon,
which we continued to fund in the year. @ Read more about our
collaboration with Book Aid.

As afounder of the UK's International Law Book Facility (ILBF),
LexisNexis Legal & Professional UK has provided over 6,000 legal
texts since 2005 to assist professional bodies, advice centres, pro
bono groups, law schools and otherinstitutions involved in access
tojustice. In October 2015, the charity celebrated its 10th
anniversary. ILBF has sent more than 25,000 books to some 100
not-for-profit organisationsin 40 countries. ! Read more about
ourwork with ILBF.

RE Cares Month

RE Cares Month, spotlighting global community involvement,
takes place each September. Business unit CEOs and other senior
leaders launched activities for 2015 with email messages to staff
and avideo showcasing RE Cares highlights from across the
world.

Elsevier Tokyo volunteerstook partin 24 Hours of Caring by helping ata
localfood bank

The month touched thousands of employees with creative
volunteering and fundraising, and, in 2015, 80% of our locations
around the world took part. On 16 September, we held a Global RE
Cares Dayto encourage combined community action across the
Group. Elsevier Operations marked the occasion with 24 Hours of
Caring, atall main office sites in six countries and seven time
zones. Activitiesincluded volunteering at food banks in Tokyo,
New York and Philadelphia, and spending time with disabled
childrenin Manilaand Chennai.
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Throughout the month, staff engaged with organisations of
importance to them: Risk & Business Analyticsin Alpharetta and
Boca Raton helped build homes for vulnerable people with
Habitat for Humanity; LexisNexis Legal & Professional
colleaguesin Sydney provided legal research, proofreading and
sub-editing skills to Women in Prison Advocacy Network, the
Australian Human Rights Commission, and Greenpeace; and
some 40 female employees at Reed MIDEM raised over €2,500 by
completing the all-female La Parisienne runin support of breast
cancer research.
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We held our ninth RE Cares Month Global Book Drive, with
employees donating more than 6,000 books to charitable
organisations. The office collecting the largest relative number of
books won $1,000 for the charity of their choice. Risk & Business
Analytics’ Accuity office in Duluth, Minnesota won this year’s
competition. Their books were donated to the American
Association of University Women and their cash prize went to
Camp Sunshine, which supports children with cancer.

RE Cares Champions: the heroes who enable community

engagement

Our global network of 212 RE Cares Champions
(190in 2014) brings the RE Cares programme
to life. They may be senior managers or
support staff, but they all have acommon
passion: making a differencein

their communities.

To supportthem, we held teleconferences and webinars
throughout 2015 to share challenges and best practice, and to set
the strategic direction of the programme. We also updated our RE
Cares Championsinduction programme to add more guidance
and activity ideas.

Theview from RE Cares Champion Abby Davis

“My rolein RE Caresis an excellent way to network with various
organisations and people in my community, and since becoming
the RE Cares Champion for Elsevier St Louis, | have really
enhanced my leadership skills. |am now leading meetings,
presenting to large audiences and planning events. lam the go-to
personinan office of nearly 700 people for everything RE Cares.

| have project managed special activities like RE Cares Month,
Elsevier Operations 24 Hours of Caring, the US visit of Book Aid
International, and arranged for the "adoption” of 20 needy
families for the holidays.

| have also gained experience with grant proposals supporting
organisations like Afrikids, the Covering House and Food
OutreachInc.

Beingan RE Cares Championsis a highlight of my day! It's fun
working with colleagues around the globe who all have the
common goal to make a positiveimpact on society through
volunteerism and giving. | was thrilled to meet my colleagues ata
North American Champions meetingin 2015. We came from
different cities, business units and professional roles and shared
ideas with one another.

RE Caresis greatteam building: you find yourselfin new
environments with new people, doing somethingyoudon't
typically do every day like gardening, cooking, packing food onan
assembly line or even working with robots! People often tell me
whata great time they had volunteering and that they can't wait to
participate again.

We have a large office, so encouraging our colleagues to use RE
Carestime takes a lot of communication and planning. lam
fortunate toreceive great support from my managers.”

Abby Davis, Senior Archive Assistant, Elsevier, leading the way by
volunteering at City Seeds Urban Farmin St Louis
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Community impact letters and updates on the RE Cares section of The Wire, our

=1
o corporateintranet, toincrease transparency and awareness. In 5
InNovember, as part of our Recognising Those Who Care 2015, we developed animpact measurement tool adapted from e
H (2]
programme, employees fromthe US, Europe and Australasia LBG, torecord and assess the impact on beneficiaries and =
who have made an outstanding contribution to RE Caresjoined employees of our central initiatives. S
senior leader Youngsuk "YS" Chi, Director of Corporate Affairs, ) ) ) ]
onatriptothe Philippines with the Kapatid Kita Mahal Kita Our efforts (cash and gifts of products, services and time) in 2015
Foundation, a charity partner of our Philippines office for the last willbenefit more than 35,000 disadvantaged young people.
fouryears,whic‘h providesgnder.'privileged childrenfromthe In 2015, we held our 11th RE Cares Challenge to encourage staff to § =
Payatas dumpsite community with scholarships and other work together to build skills and relationships while supporting 3 §
educational support. their local communities. Business units across the group Eg
Recognising Those Who Care also rewards RE Cares teams. The submitted ideas for new or extended business-sponsored g ®
winners in 2015, which each won cash prizes for their chosen volunteer activities advancing the RE Cares mission and eight
charities, included: Risk & Business Analytics’ Accuity in Action were funded. Employees voted Elsevier Philadelphia the overall
team in Skokie, which organised 41 volunteer programmes, $10,000 winner for a project with Youth Service, Inc., which aids
collection drives and fundraising efforts over one year. vulnerable local children and families; employees helped clean -
_ _ and landscape an outdoor play area, painted and renovated a %
Inaccordance with the LBG model, we monitor the shortand nursery, and delivered a health-themed lesson to pre-school 3
long-term benefits of the projects with which we are involved. We students at Crisis Nursery. §
ask beneficiaries toreporton their progress and we share their o
2015 objectives Progress 2016 objectives Ourfive-yearvision
60% of locations taking partin = 80% of locations took part = 60%of RECares Champions  Useourunique =
RE Cares Month supporting new global contributions toadvance g
Develop RE Cares impéct * Adapted LBG project fundraising partner education for disadvantaged oy
measurement tool .assessmgntt‘emplate totrack . Deploy project assessment ?/:Tuggf:foopdi:cg::jmi
impact criteria template to gain feedbackon . P o y
S investment activities
= Consultations with RE Cares key centralinitiatives
Champions and community
partners o
C
9]
S
=
[0}
®
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Supply chain

Inthis section
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Why it matters

Keyissues

- Upholding standards

- Supplier training and surveys
- Celebrating good partners
Objectives
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Supply chain

Yvette Nora
Director, Global Procurement

“By expecting our suppliers to
uphold the RELX Group Supplier
Code of Conduct, we ensure that
sustainable practices are
embedded in our global supply
chain. Through educational

seminars and training for internal

staff and suppliers, we drive
improvements and closer
supplier relationships.”

50

Why it matters

We uphold ourvaluesin our supply chain by requiring our
suppliers to meet the same high standards we set for
our own behaviour.

Suppliers mustadhere toall laws, embody and promote
best practice in business operations, treat employees well
andrespect the environment, asindicated in the 10
principles of the UN Global Compact (UNGC]) to which we
areasignatory.

These principles are reflected inthe & Supplier Code of
Conduct (the Supplier Code), which we ask suppliers to sign
and display prominently in the workplace. The Supplier
Code contains standards on child labour, involuntary labour,
wages, coercion and harassment, non-discrimination,
freedom of association, health and safety, environment and
anti-corruption. Italso precludes retaliation, stating,
“Suppliers must not tolerate any retaliation against any
employee who makes a good faith report of abuse,
intimidation, discrimination, harassment or any violation of
law or of this Supplier Code, orwho assistsin the
investigation of any such report.”

Inaccordance with the UK's Modern Slavery Act 2015, our
Supplier Code specifically prohibits participation inany
activity related to human trafficking, based on the American
Bar Association’s Model Business Conduct Standards to
Eradicate Labor Human Rights Impactsin Hiringand Supply
Chain Practices. Inthe year, we updated the Supplier Code
tostrengthen our position on human rights by requiring a
remediation system to assist any children found working. It
stipulates that where required by law, suppliers will have
employment contracts signed with allemployees; we also
added an additional mechanism for reporting grievances.

The Supplier Code helps suppliers spread best practice
through their own supply chain by requiring subcontractors
to enterinto awritten commitment to uphold the Supplier
Code. The Supplier Code makes clear that where local
industry standards are higher than applicable legal
requirements, we expect suppliersto meet the higher
standards.

We produce numerous products on supply chainissues,
including Lexis Diligence; Journal of Purchasing & Supply
Management; LexisNexis Analytics; LexisNexis
SmartWatch; Total Supply Chain Management; and
exhibitions such as Intralogistics and SITL Europe.
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https://www.unglobalcompact.org/
http://www.relx.com/corporateresponsibility/policies/Documents/relx-group-supplier-code-of-conduct.pdf
http://www.relx.com/corporateresponsibility/policies/Documents/relx-group-supplier-code-of-conduct.pdf
http://bis.lexisnexis.co.uk/products/lexis-diligence
http://www.journals.elsevier.com/journal-of-purchasing-and-supply-management/
http://www.journals.elsevier.com/journal-of-purchasing-and-supply-management/
http://bis.lexisnexis.co.uk/products/analytics
http://www.lexisnexis.com/en-us/products/smartwatch.page
http://www.lexisnexis.com/en-us/products/smartwatch.page
http://www.sciencedirect.com/science/book/9780750684262
http://www.intralogistics-europe.com/
http://www.sitl.eu/
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Keyissues
Upholding standards

Giventhe importance of an ethical supply chain to us, we have
developed a Socially Responsible Supplier (SRS) programme
encompassing all of our businesses, supported by a working
group comprised of colleagues with operations, distribution and
procurement expertise, and a dedicated SRS Director from the
Global Procurementteam. As part of the SRS programme, we
maintain a database with comprehensive information, including
Supplier Code versioning and signing, initiative tracking, audit
dates, remediation plans and compliance.

To strengthen adherence to our Supplier Code, we embedded it
into purchase order terms and conditions. In the year, we
processed more than 32,000 purchase ordersvalued at nearly
$600m, all of which included the Supplier Code.

In 2015, the SRS tracking listincluded 399 key suppliers, 43 of
which we deemed to be high risk by using a supplier risk tool
developed specifically for the Group by sustainability consultancy
Carnstone. The toolincorporatesindices covering human rights
and labour, environment, research and development, and
governance quality. @ Review the SRS risk rankings.

Thetracking list changesyear-on-year based on the number of
suppliers that meet the required criteria: those with which we
spend >$1m (306 suppliers), suppliers with which we spend $100k
basedin a high risk geography (84 suppliers) and suppliers on the
Publishers’ database for Responsible Environmental Paper
Sourcing ([PREPS) (54 suppliers). There are currently 399
suppliers meeting one or more of these criteria (and some meet
more than one). In 2015, we continued refining our supplier
classification and supplier hierarchy data, which contributed
toadecreaseinthe numberof suppliers tracked over 2014

(from 499 to 399).

By the close of 2015, 88% of key suppliers on the SRS tracking list
were signatories to the Supplier Code, compared with 84% at the
end of 2014 (11% of the total are suppliers which have provided
internal codes in lieu that we believe to be as stringentas our
own). An additional 2,843 suppliers that do not meet our SRS
tracking criteriaare also Supplier Code signatories as a result of
having embedded the signing of the Supplier Code into our
e-sourcing tool.

Overthe past threeyears, 253 core suppliers have consistently
appeared onourtracking list, with 13 deemed high risk based on
our SRS risk rankings. In 2015, these core suppliers represented
63% of total tracking list spend - 95% of core suppliers have
signed the Supplier Code; 100% of high risk core suppliers

have signed.

Inaddition to internalaudits, the SRS programme Terms of
Reference stipulate that external audits be performedona
regular basis (suppliers with repeat code violations are subject to
annual external audits). We conducted 86 independent external
audits of external high-risk suppliersin 2015 through specialist
externalauditors Intertek.In 2015, we extended use of Intertek’s
Workplace Conditions Assessment (WCA] template to benchmark
high-risk supplier audit performance and assess the severity of
findings, and added Intertek’s Corrective and Preventative
Actions (CAPA] programme to the remediation process. Of the 86
completed audits, 57 were WCA and 29 were re-audits triggered
by CAPA remediation findings. The number of non-compliance
findingsin 2015 totalled 1,388 (1,045 through WCA and 343
through CAPA). Among total audits, six were in full compliance
(two WCA and four CAPA]. Audit locations included Brazil, China,
India, Malaysia, Nicaragua, the Philippines, Romania, Russia,
Singapore, South Africa, South Korea and Vietnam.
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ASSESSMENT BY TYPE BY COUNTRY*

35 1=India (49 Audits)
31 2=China (10 Audits)
30 3 =Philippines (6 Audits)

4 =South Africa (5 Audits)
5 = Brazil (4 Audits)

25 6 =Singapore (4 Audits)
7 = Romania (2 Audits)

20 | @18 8 =South Korea (2 Audits)
9 = Malaysia (1 Audit)

15 10 = Nicaragua (1 Audit)
11 = Russia (1 Audit)

10 12 =Vietnam (1 Audit)

H wcaA

CAPA

*basedonIntertek Audits

SUMMARY OF SUPPLIER NON-COMPLIANCE ISSUES

Occurrencein 86 external high-risk supplier auditsin 2015

Business Practices: Competition - 14
Business Practices: Data Protection - 16
Business Practices: Integrity - 36

Health and Safety - 66

Labour: Additional Findings - 1

Labour: Child Labour (lack proof of age
documents or remediation system) - 23
Labour: Discipline, Harassment or Abuse - 12
Labour: Discrimination - 1

Labour: Employment Contracts - 15
Labour: Forced Labour -5

Labour: Freedom of Association - 2
Management Systems - 76

Protection of the Environment - 34
Wages and Benefits - 35

Working Hours - 31

During the audit, Intertek examines how well a supplieris
meeting allaspects of the Supplier Code and issues a Continuous
Improvement Report (CIR) as necessary, summarising audit
findings and detailing remediation plans agreed by the auditor
and the supplier to ensure compliance with the Supplier Code and
locallaws. Remediation target dates are agreed and the CIR is
signed and dated by both parties; the CAPA programme requires
audited suppliers to submit completed Continuous Improvement
Plans, responding to all required findings. Intertek staff review
evidence of corrections and accept orrejectit, working with
suppliersuntil full remediationis reached. & See the SRS audit
workflow and process.

In 2015, collaborative improvements resulting from supplier
remediation included immediate and permanent solutions to
keep emergency evacuation exits unlocked during business
hours attwo Indian companies - a content provider and editorial
production supplier—andata print supplierin China. We also
worked with a print providerin India to ensure repairand
improvements to its fire alarm system. & Review sample 2015
Remediation Reports.

The average overall 2015 audit score was 77 (out of 100}, which
aligns with our external auditor Intertek’s global average.
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http://www.relx.com/corporateresponsibility/supply-chain/upholding-standards/Pages/srs-risk-rankings.aspx
http://www.relx.com/corporateresponsibility/Documents/policies/socially-responsible-supplier-terms-of-reference.pdf
http://www.relx.com/corporateresponsibility/Documents/policies/socially-responsible-supplier-terms-of-reference.pdf
http://www.relx.com/corporateresponsibility/supply-chain/upholding-standards/Pages/SRS-audit-workflow-and-process.aspx
http://www.relx.com/corporateresponsibility/supply-chain/upholding-standards/Pages/SRS-audit-workflow-and-process.aspx
http://www.relx.com/corporateresponsibility/supply-chain/upholding-standards/Pages/sample-remediation-reports.aspx
http://www.relx.com/corporateresponsibility/supply-chain/upholding-standards/Pages/sample-remediation-reports.aspx
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AVERAGE AUDIT SCORE BY COUNTRY*

100
90
80
70
60
50
40
30
20
10

0

1 2 3 4 5 6 7 8 9 10 11 12

B RELXSuppliers Average Score Intertek Total Average Score

1 =India (49 Audits)
2=China (10 Audits)

7 = Romania (2 Audits)

8 = South Korea (2 Audits)
3=Philippines (6 Audits) 9 = Malaysia (1 Audit)
4=South Africa (5 Audits) 10 = Nicaragua (1 Audit)
5 = Brazil (4 Audits) 11 = Russia (1 Audit)

6 =Singapore (4 Audits) 12 =Vietnam (1 Audit)

*based on Intertek Audits

Our Supplier Code states, “Failure to comply with any RELX Group
term, condition, requirement, policy or procedure...may resultin
the cancellation of all existing orders and termination of the
business relationship between RELX Group and supplier.” In 2015,
all suppliers demonstrated interest and ability to fully remediate
their non-compliance issues in accordance with the Supplier Code.

We are committed to proactive engagement with businesses that
reflect the diversity of our communitiesin order to contribute to
economic growth and positive business results. The roll-out of our
US Supplier Diversity programme continued in 2015 with efforts to
increase the number of diverse suppliersinvited to bid on relevant
sourcing projects. The process resultedina $23.6mincreasein
spendwith diverse suppliers. Feedback was provided to diverse
suppliers after the competitive bidding process toimprove their
opportunities for development. Inthe year, all relevant staff
received associated traininginordertoincrease tenders from
diverse suppliers.

Supplier training and surveys

In 2015, we invited suppliers to commenton our CRimpact areas
as part of a stakeholder consultation undertaken by Carnstone.
Theyranked environmentalimpacts, our unique contributions,
and health and safety and well-being as our three mostimportant
issues to society.

To furthertrack compliance with SRS initiatives, we conductan
annual SRS survey. The data we gatheris complemented by
information gathered through PREPS, a shared industry resource
for grading paper sustainably. PREPS fosters positive
engagementwith papersuppliers and we are afounding member.
By the close of 2015, 91% of the Group’s papers by weight were
graded on PREPS, 100% of which came from known and
responsible (sustainable) sources.

As afounding member of the Publishing Industry Product Safety
Forum, we monitor our product safety standards encompassing
ink, varnish, spiral wire, lamination, glue and packaging (defined
as packaging materials or packaging components thatenter
landfills, waste incinerators, recycling streams and, ultimately,
the environment). We go beyond minimum legislative
requirements to eliminate substances of concern from our
products.In 2015, we used arisk-based approach for our
second-tier suppliers, gathering a full breakdown of inks,
varnishes and glues, and have mapped 75% of them by country
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and component category. These suppliers have confirmed that no
substances of high concernare used in the manufacture of our
products. In 2016, we will continue arisk-based approach for the
remaining second tier suppliers.

Our 2015 SRS survey results showaslightincrease in the number
of suppliers joiningthe UNGC. There were alsoincreasesin the
number of suppliers with reduction targets for greenhouse gas
and solid waste. The findings show areas where we can work with
suppliersintheyearahead.

SRS SURVEYRESULTS 2015 2014 2013
General

Number of respondents 109 125 136
444444444444444444444 35% 36% 34%
Suppliers with a board-Level representatwe 63% 76% 66%

responS|ble forCR

SuppllerSW|thtra|n|nganddevelopment 51% 59% 58%
R T
Suppl |erSW|thsuppllerdlver5|tystatement 29% 30% 24%

and/or stated supplier diversity policy

Supleerswho report pubL|cLy onCR
performance

Supleerswhogalnexternalassuranceover 20% 26% 22%
CR-related data

Suppllerswhomvolvestakeholdersmshaplng 53% 59% 57%
theerlewsandresponsesonCR

SuppllerSW|thaformalenwronmental La% 47% 46%
R
SuppllerSW|thenV|ronmentalreductlon 23% 22% 18%
targetsforgreenhousegas = e
SuppllerSW|thenwronmentalreductlon 2% 18% 18%
targetsforsolidwaste
SuppllerSW|thenV|ronmentalreductlon 17% 20% 16%
targetsforwaterusage = e
SuppllerSW|thexternalenwronmental 37% 42% 54%
certification
Supplierswith S0 14001 certificate 27% 35% 35%
Supplierswithanenvironmentalpolicy 6% 59% 57%
Suppliers who externally report on their 35% 40% 42%
environmentalperformance
Suppllerswhoexternallyreportonthelrfull 25% 27% 26%

co, em|55|ons

Supp|erswhomcurredanyfmesand/or 6% 6% 3%
prosecutions

Suppllerswhoconductformalenwronmental 47% 48% 48%
I —
Suppl |erswhoga|nmdependentassurancefor 28% 34% 30%

environmental management systems
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http://pipsafety.com/home
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=3
Celebrating good partners: SPi Global, Philippines g
§‘.
SPiGlobalis a leading technology-enabled
Business Process Outsourcing (BPO)
solutions provider; we design, enrich .o
and manage digital content and customer § 5
relationships to allow our clients to focus 25
on growing their core business. SPi Global 5°
has more than 22,000 employees across
five continents.
We share a proud history with the RELX Group, spanning almost g’
the entire existence of SPi Global. Our companywas founded in @
1980; we started working with RELXin 1982. §
(]
By 2002, our partnership was handling the world’s largest ®
digitisation project, processing more than 40 million pages for
Elsevier'sonline database ScienceDirect. Now, in 2016, our
relationship has only grown stronger, with 2,300 SPi Global
professionals dedicated to providing RELX with higher-value g
end-to-end BPO solutions. 2
That'swell over three decades, delivering top-calibre information
solutions for the world, together. | believe our partnership works Maulik Parekh, President & CEQ, SPi Global
because RELX Group and SPi Global share afundamentalvalue: in
the Philippines, where SPi Globalis headquartered, we call this Ourannual CSR Dayis a source of pride for our people, and
malasakit, which means deep care and compassion. Both our strengthens our community relationships. In four years of
companies always strive to make a difference: in the lives of our promoting youth welfare and education, we've delivered =
personnel, clients and communities. 187,736 employee volunteer hours, benefiting 56,500 children g
Justas RELX Group is committed to the personal development of acro.ssour21.globallocat|o'n.s.0ureth|calpract|ces have 3
. . ., merited the highest recognition from the European w
every employee, we investa lotin opportunities for growth for our . L )
. Outsourcing Association and the UK-based National
people. Our E3 (Enhancing Employee Engagement) programme - Outsourcing Association
which won us a “Best Company to Work forin Asia” citationin 2015 g '
-offerstraining and development; health and safety activities; RELX's Supplier Code of Conduct has made areal differencein
sports, arts and recreation; and avenues for contributing the way we do business. It has complemented and bolstered v
improvementideas and engaging family and friends in the SPi'sbest practices, and -in a different language, but driven by g
company's sustainability priorities. our common focus - itis what malasakitis allabout. =
E
2015 objectives Progress 2016 objectives Our five-yearvision
Increase core suppliers as = 95%ofcoresuppliersascode = Increasecoresuppliersas Reduce risk by ensuring -
signatories tothe Supplier Code signatories signatories to the Supplier adherence toour Supplier 5
.. ©
Enhance Workplace Conditions = 86 audits Code Cod.e.throughtralnl.ng., <
Assessment tool with external 7 Use Correahmens auditing a”‘_i remed|§t|onand 3
review of Corrective Action Plan SrevErEe Aciins il stren.gther.nng supplier 2
fulfilment ensure continuous relationships through
T : ; : . . . partnerships
Advance US Supplier Diversity = $23.6mincreasein spend improvementin audit results
programme with diverse suppliers « Continue toadvance US m
Supplier Diversity g
programme 3
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Environment

' 4!'

Joseph Norton
VP Project Delivery, RELX Group

“We have a unique opportunity

to positively impact energy
consumption in our real estate
portfolio through good
environmental managementin
the design, constructionand
operation of our buildings: we aim
to provide the best space with the
least impact.”
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Why it matters

The Group and its businesses have a positiveimpact on the
environment, principally through the information we produce
whichinforms debate, aids decision makers and encourages
research and development. We also have animpact through
consumption of natural resources such as energy, water and
waste generation, and through our direct operations, supply
chainand customer use of our products and services. We are
committed to reducing any negative environmentalimpacts,
while continually improving our environmental performance.

Risks and opportunities

We assess, prioritise and mitigate environmental risks as part of
ouroverall & risk management process. In addition, our

& Global Environmental Policy applies to all areas of the business
andis supported by a global &' Environmental Management
System (EMS], aligned with the ISO 14001 environmental
standard. It outlines our obligation to “manage the environmental
risks of our activities” and stipulates that “environmental risk is
partof the overall risk assessment which business units are
required to complete onan annual basis.” Itindicates that we
must consider, among other risks, those that require legislative
compliance; have significant costimplications for the business;
and which may affect our reputation.

Our network of Environmental Champions, together with
colleagues throughout the business - including those from
communications, finance, legal, HR, IT, procurement and real
estate —aswellas external stakeholders such as NGOs and
investors, help with advice, ranking and tracking of our
environmental risks and opportunities. They are reviewed during
Environmental Checkpoint meetings, chaired by the CFO.

Among material environmental risks we have identified are
regulation on climate change, green taxes and sustainable paper.
Opportunitiesinclude increased demand for the environmental
information we produce and cost savings as a result of
efficiencies. @ See our material environmental risks and
opportunities.

We support progressive environmental legislation, and, in 2015,
continued ourinvolvement with the UK Aldersgate Group, which
engages with government on environmental reporting and other
keyissues. Intheyear, we supported Aldersgate Group reports on
how government can promote business action on protecting
naturalassets, and onthe government’s low carbon priorities.
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http://www.relx.com/go/annualreport
http://www.relx.com/corporateresponsibility/Documents/policies/environmental-policy.pdf
http://www.relx.com/corporateresponsibility/Documents/policies/environmental-management-system.pdf
http://www.relx.com/corporateresponsibility/Documents/policies/environmental-management-system.pdf
http://www.relx.com/corporateresponsibility/environment/Pages/risks-and-opportunities.aspx
http://www.relx.com/corporateresponsibility/environment/Pages/risks-and-opportunities.aspx
http://www.aldersgategroup.org.uk/
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Our best environmentalimpact: environmental knowledge

RELX Group has an environmental footprint
-ourimpact onthe environmentin producing
our products and servicesinareas such as
carbon emissions, energy and water usage.
But arguably bigger and more importantis
how our growing portfolio of environmental
products and services spread good practice,
encourage debate and aid researchers and
decision makers.

The most recent results from the independent Market Analysis
System show our share of citations in environmental science
represented 39% of the total marketand 74% in energy and fuels.

Scientific, Technical & Medical

In 2015, Elsevier published 400,000 articles and launched 73 new
journaltitles, further expanding the scientific record. Newin 2015
were: Energy Storage Materials launchedin July at the Carbon 2015
conferencein Dresden, Germany, an international multidisciplinary
forum for communicating scientificand technological advancesin
materials for thermal, electrochemical, magneticand mechanical
energy storage; Resource-Efficient Technologies which features
research and reviewarticles, commentaries and book reviews
related to sustainable and resource-efficient technologies; and
Water Science and Engineering, focusing on new concepts and
techniquesrelated to water resources, ecology and management.

Risk & Business Analytics

In 2015, Risk & Business Analytics’ New Scientist reported on
climateissuesthroughout the yearand fourtimes asa cover story.
Risk & Business Analytics was selected by the Insurance Bureau
of Canada (IBC) to help develop and manage its flood risk and
exposure assessment initiative. As aresult of record flood losses
in 2013, and the increasing threat of climate change, IBC is
working to quantify the extent of flood risk and exposure in
Canada. The goalisto helpIBC, its members and government
stakeholders understand the industry’s role in mitigating flood
risk through the creation of a national flood programme. Risk &
Business Analytics is developing a new set of flood hazard maps
and property-level exposure data using Map View, its risk
assessmentand exposure management technology. Itwillenable
IBC to quickly perform advanced analytics and reporting against
millions of data points.

Legal

LexisNexis Legal & Professional’s LexisPSL Environment helps
customers spot environmental liabilities, understand the
commercialimplications of environmental law and stay on top of
trends with a daily news feeds on cases, legislation and
consultations. In the year, theyalso published, among other

DEEP THOUGHT The irresistible rise of neural networks

YOUTHDRUG .
Will anti-aging pill get the green light?

PLUTO'S OTHER FLY-BY | ALCHEMY MACHINE = DIAGNOSE TH\'SELF
Chasing the dwarf Chemical wizardry at

phmmah.mbojﬂ the elick of a mouse aocwmluhom I I ﬂﬂ
Science and technology news. www.newscientist.oom LS jobs in scien: LD

Rl USSE9E CANAeS

environmental content, Tolley’s Environmental Law and
Procedures Management, covering environmental
compliance, policy and audit planning; Environmental Law
Practice Guide covering the spectrum of US federal and state
environmental law; and Environmental Lawin New York, a
monthly digital newsletter on New York environmental
statutes, regulations, court decisions and administrative
rulings.

Exhibitions

Reed Exhibitions organised 30 conferences and trade fairs on
the environment, such as EcOWASTE, which showcased
next-generation waste managementand recycling solutions
atthe Abu Dhabi National Exhibition Centre in January 2015. It
attracted 50 localand international companies along with
2,000 buyers and specialists from the waste management and
recycling sectors. The event also featured a ceremony to
honourthe winners of the 2nd Tadweer Environment
Awareness Award for Schools and Universities, with awards in
12 categories for students from elementary, intermediate and
secondary schools aswellas publicand private universities.
There were alsoworkshops for children to highlight the
importance of public hygiene, environmental safety and the
importance of waste segregation.
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http://ecowaste.ae/default.aspx
http://www.journals.elsevier.com/energy-storage-materials/
http://www.journals.elsevier.com/resource-efficient-technologies/
http://www.journals.elsevier.com/water-science-and-engineering/
https://www.newscientist.com/
http://www.mapflow.com/
http://www.lexisnexis.com/uk/lexispsl/environment/home
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Keyissues
Our impact

Nick Luff
Chief Financial Officer

“lam pleasedto lend my supportas RELX Group’s senior
environmental champion. As a market-leading multinational
company, we have an obligation to limit our use of natural
resources and it makes good business sense. When we
conserve resources we save money, which enables us to
invest more in other areas for the long-term benefit of our
business. It matters to our customers as well, who
increasingly ask us howwe are handling our

environmental responsibilities.”

Throughout 2015, we worked to reduce our direct environmental
impact by limiting resource use and by efficiently employing
sustainable materials and technologies. Our CEOisresponsible
tothe board for environmental performance. Our business unit
CEOs are responsible for complying with environmental policy
andrelevant government legislation and regulations, and the CFO
is our most senior environmental advocate. Our Environmental
Champions network, led by the Global Environment and Health
and Safety Manager, includes key employees in all operational
areas of our business. Additionally, Green Teams, employee-led
environmental groups representing nearly 15,000 employeesin
40 key facilities, help usimplement our EMS and achieve
environmentalimprovements at the local level.

Although all environmentalimpacts are important, we prioritise
climate change (we continue to produce more online products and
services with associated energy usage and associated emissions)
and waste generated in our own operations.

Toimprove our environmental performance, we engage in
constantdialogue with arange of stakeholders, from employees
to NGOs such as Earthwatch. We participate in sector initiatives
such as the Publishers’ Database for Responsible Environmental
Paper Sourcing (PREPS) and further our understanding through
environmental benchmarking activities such as CDP.

Ourglobal EMS s aligned to the requirements of ISO 14001.

We provide our facilities teams an EMS Implementation Pack
containing standard documentation, training materials and
internal audit provisions to help them through the certification
process. It was piloted at four locations, with allachieving

ISO 14001 certification following external audit. In 2015, we
increased coverage of the certified EMS to 14% of the business by

employee count, with plans toincrease certification through 2020.

Third-party verification of our environmental data gives us
confidence inits reliability and improves our reporting.
See EY’'sfullassurance statementin Appendix 2.
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2015 ENVIRONMENTAL PERFORMANCE

Intensity ratio

Absolute performance (Absolute/revenue £m)
2015 variance 2014 2015 variance 2014
Scope 1 (direct 7446  -17% 8,932 1.25  -19% 1.55
emissions)tCO,e
Scope 2 (gross 95,947  -12% 109,129 16.07 -15% 18.90
electricityand
heat)tCO,e
Totalenergy 207,093 -7% 222,658 34.68 -10%  38.57
(MWh)
Office energy 101,228 -11% 113,232 16.95 -14% 19.61
(MWh)
Water (m?) 337,645 -2% 343,661  56.55 -5%  59.53
Waste diverted 75%  5%pts 70% 0.95 -20% 1.19
from landfill (%)*
Production 51,285 -2% 52,163 8.59 -5% 9.04
paper (t)

*Intensity metric shows tons of waste diverted from landfill/Em revenue

Environmental data covers a full calendaryearandall global
operations for which we have operational control. For further
information, please see our @ reporting guidelines and
methodology.

Targets and standards

Throughout the year, we made good progress on reaching our
2015 targets, achieving our goals for Scope 1, Scope 2, office
energy use intensity and data centre energy efficiency.

By the close of 2015, we completed a two-year process of setting
new environmental targets for 2016-2020. Following a review of
material environmentalissues, we conducted a benchmarking
exercise against 22 other organisations. We tested a number of
target-setting methodologies, and proposed targets were
reviewed by internaland external stakeholders.

Our new carbon goals are science-based targets, calculated using
the Sectoral Decarbonisation Approach designed by CDP, the UN
Global Compact, the World Resources Institute and WWF.

PRESENT TARGETS

Target Achievement
Focusarea Key performanceindicators 2010-2015 todate
Climate  Scope 1intensity (direct -20% -42%
change  emissions]
Scope 2intensity -10%
(grosselectricityand heat)
Energy Office energy use intensity -20%
"""""""""""""""" Percentage c'J‘f‘electricityfromH 50%
renewables
Average data centre Power 1.69
Usage Effectiveness (PUE)
Water Percentage of key locations 100%
achieving 10m?®of water per One location
person peryear not achieved
Waste Waste diverted from landfill 75% 75%
Achieved

Viewa summary of key environmental data or create custom
chartswiththe & environmental charting tool.
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http://earthwatch.org/
http://prepsgroup.com/home
http://prepsgroup.com/home
http://www.relx.com/corporateresponsibility/environment/performance/Pages/reporting-guidelines-and-methodology.aspx
http://www.relx.com/corporateresponsibility/environment/performance/Pages/reporting-guidelines-and-methodology.aspx
http://sciencebasedtargets.org/
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NEW TARGETS

Focusarea Key performanceindicators

Climate Reduce Scope 1and Scope 2 carbon emissions

Change by a total of 40% againsta 2010 baseline

Energy Reduce energyand fuel consumption by 30%
againsta 2010 baseline
Purchase renewable electricity equivalent to
100% of RELX Group’s global electricity
consumption

Waste Decrease the total waste generated at reporting
locations by 40% against 2010 baseline
90% of waste from reporting locations to be
diverted from landfill

Production 100% of RELX Group production papers, graded

paper in PREPS, to be rated as 'known and responsible

sources’

Environmental Achieve ISO 14001 environmental management

Management system certification for 50% of the business
System by 2020
Content Use our unique contributions to produce content

thatadvancesaction on climate change

We agree with scientific opinion that we must reduce the total
quantity of absolute greenhouse gases inthe atmosphere -as
stated in our environmental publications, such as Elsevier’s
Global Environmental Change - to avoid the most significant
impacts of climate change. For this reason, our new carbon target
aims for an absolute reduction in carbon emissions from our
operations, in line with the required global carbon reductions
calculated by climate scientists.

Our new carbontargetapplies to combined Scope 1 and Scope 2
emissions as defined by the Greenhouse Gas (GHG) Protocol.
We continue to report on ourindirect Scope 3 emissions.

See Climate change, below, for more information.

We will be aiming toimprove efficiency in energy and fuels, and
will continue our focus onincreasing the amount of renewable
electricitywe purchase. We will strive to decrease the total water
usedacrossour business, and move toward a circular economy
modelin which we reduce the totalamount of waste we produce
and increase the percentage of waste diverted from landfill.

Forthefirsttime, we have setatarget to certify our business to the
ISO 14001 Environmental Management System (EMS) standard.
Some 14% of the business, by employee number, is already
certified and we will work to expand this to 50% by 2020.

Torealise efficiencies, we work with Environmental Champions
and dedicated engineering, design and construction specialists
toidentify reduction opportunities wherever possible in our
portfolio. We engage employeesin our reduction efforts by
creating competition between offices through our Environmental
Standards programme.

In 2015, our Environmental Standards were flagged to all staff in
acommunication from the CFO on World Environment Day and
supported by local management and real estate teams. A total

of 90 locations (up from 81in 2014), covering all parts of the
business, achieved five Environmental Standards and achieved
Green status. Those locations achieving seven or more standards
are designated as Green+and are the best performing sites within
the business. Inthe year, 37 locations were designated as Green+.
Five sitesinthe UKachieved all 10 relevant standards.
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To support the Group’s Environmental Standards, we issued 2015
building scorecards to clearly summarise a location’s
environmental performance. The scorecards, issued to all key
locations, allow employees to see where they are doing well and
where improvementis needed.

Inordertoalign with our new global environment targets, we are
updating our Environmental Standards. The Enhanced
Environmental Standards, effective in 2016, set more difficult
performance levels to supportachievement of the global targets.
We expect the number of locations achieving five or more
standards to decrease substantially before increasingagainas
each siteimplements plans to achieve the more challenging
goals.

Enhanced Environmental Standards

Performance standards
Quantitative performance levels for environmental impacts
directly related to company operations.

Energy 3,800 kWh of energy per person peryear

(warehouse: 12 kWh persq ft)

135 kg of total waste generated per person
peryear (warehouse: 4.5 kg persq ft)

Waste '[‘total
generated)

Waste (diverted 80% of waste from the location diverted
from landfilll  from landfill (warehouse the same)

Water 9 m®of water per person peryear
(warehouse: 9 m®per 1,000 sq ft)

Office paper 2,800 sheets of paper per person peryear
(warehouse the same)

Management Standards

Specific activities which help a location to improve
performance inimportantimpact areas.

I1SO 14001
certification

Achieve certification against the ISO 14001
standard

Produce alocaltravel plan foremployee

Travel planning

commuting
Opporfﬁnity
assessments
Emploifee Local colleaguesinvolved inimproving
engagement environmental performance
Additidhal """ Dlscretlonaryawardfor outstanding
recognition environmental achievement

“ Read more about the Enhanced Environmental Standards
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COP21:information on a global climate deal across the Group

COP21 (the Conference of the Parties to the
1992 United Nations Framework Convention
on Climate Change) took place in Paris in
December 2015. Theaimwastoreacha
binding international agreement to reduce
greenhouse gas emissions and to ensure a
global temperaturerise no higher thantwo
degrees Celsius above pre-industrial levels.
Inthe lead-up, during and following the
meeting, we provided content to shed light on
the debate, proceedings and outcome.

Scientific, Technical & Medical

The International Journal of Greenhouse Gas Control produced
anddistributed at COP21 issue focused on developmentsin
carbon capture and storage technology over the previous
10years.

The Rockefeller Foundation and the Lancet partnered on The
Rockefeller Foundation-Lancet Commission on Planetary Health
to explore the scientific basis for creating a new field of study and
actionon planetary health. The focusis on the interdependence of
human and natural systems, preserving the integrity of natural
systems as an essential precondition for human health, survival
and prosperity.

Risk & Business Analytics

New Scientist offered extensive climate change coveragein the
lead-up to COP21, including blog posts from Paris and a cover
story “33 reasons we can't think clearly about climate change.”

Legal

Abook authored by Narendra Modi, Prime Minister of India,
was published by LexisNexis Legal & Professional. It was
launched at COP21 to an audience of more than 100 global
leaders and Heads of State, including Chinese President Xi
Jinping, German Chancellor Angela Merkel, UK Prime
Minister David Cameron and US President Barack Obama.

Exhibitions

Reed Exhibitions highlighted COP21 at World Travel Market in
Londonwith a climate change debate on World Responsible
Tourism Dayin November. It organised a first World Efficiency
Show in Octoberto bring together policy makers and
businesses looking for resource and climate solutions.

Reed Exhibitions also held a special event during COP21,

La Galerie (an exhibition of low carbon solutions), adjacent
tothe meeting; the seven-day show highlighted the viable
solutions already available.

RELX Group

At COP21, we took partinthe UN Global Compact’s Caring for
Climate Business Forum and released The Climate Change
Challenge, following on from Elsevier’s Sustainability Science
inaGlobal Landscape report (published in Septemberto
coincide with the launch of UN Sustainable Development
Goals). It reveals that the countries producing the most
research on climate change are (in order) the US, China,
Germany, the UK, India and Australia. After the US and China,
Italy placed third in output on smart grid technology, and
South Korea third on desalination. However, it highlights that
emerging economies are increasing their research output on
new climate change mitigation technologiesinthese areasand
others, such asrenewable energy.
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Climate change

SCOPE 1 tCO,e

tC0,e tC0,e/revenue - £m
25,000 - 5
20,000 - 4
15,000 - 3

. )

5,000 - 1
0 0

2010 201 2012 2013 2014 2015

— Absolute (tCO,e)
— Intensity ratio (tCO,e/revenue - £m])

Allcharts showabsolute and intensity results together but on different scales;
the position of valuesis notintended asa comparison between the datasets.
Please see 4 Reporting guidelines and methodology for furtherinformation.

SCOPE 2 [GROSS] tC0,e*

tCOe tCO.e/revenue - £m
150,000 - 30

140,000 \ 27

130,000 - -\-\\-\ 24
120,000 .

110,000
100,000

90,000

80,000 @ 9
70,000 6

2010 2011 2012 2013 2014 2015

— Absolute (tCO,e)
— Intensity ratio (tCO,e/revenue - £m)

Primary environmental data covers 83% of floor space.
Non-reporting locations include small serviced offices from
whichitis difficult to collect accurate data. To ensure reporting on
the full extent of our environmentalimpact, we estimate energy
consumption, water usage and waste disposal at these locations,
based onour primary environmental data. Our car fleet
constitutes nearly half of our Scope 1 emissions. Through the
expanded coverage of green car policies at a local level, we
increased the global average car efficiency (123g/kmin 2015 from
127g/kmin 2014). This helped to achieve a 48% reduction in car
fleetemissions since 2010. Reed Messe Wien exhibition and
conference centre has 23 charging stations for electric vehicles,
makingitone of the largest recharging stations in Austria.
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Total Scope 1 emissions decreased by 17% from 2014, due
primarily to mild weather across North Americawhere we have
the majority of our offices. We continue the overall trend of
reducing Scope 1 emissions (43% between 2010 and 2015).

Scope 2 (gross) emissions are responsible for the greatest share
of operational GHG emissions. Efficiency projectsin data centres
and office locations and continued consolidation of space
achieved a 35% reduction in absolute terms and 34% in emissions
intensity since 2010.

Intheyear, the World Resources Institute introduced new
guidance on reporting Scope 2 carbon emissions. The new
reporting categories, location-based and market-based factors,
are designed to clarify reporting of emissions associated with
renewable energyinstruments, and will replace the existing
categories of gross and net emissions.

We measure performance against targets using gross emissions
(now location-based emissions) and will not be restating figures.
Acomparison of 2015 Scope 2 emissions under the existing and
new reporting regime is shown below.

SCOPE 2 EMISSIONS REPORTING COMPARISON

tCOoe Existing reporting categories New reporting categories
100,000
775900 0 1P R —————— N St ————
50,000 - DEEEE..................cooococnennennnn.. RN ...
25,000 - D - N .
0
Scope 2 Scope 2 Scope 2 Scope 2
(gross) (net) (location) (market)
(tCO,e) (tCO,e) (tCO,e) (tCO4e)

Scope 3 businesstraveldatais collected through our travel
provider, BCD, and covers 90% of our operations by revenue. We
use the radiative forcing (RF) emissions factors provided by the
Departmentfor Environment, Food & Rural Affairs for calculating
businesstravel emissions which take account of the full
environmentalimpact of air travel (e.g. water vapour, contrails,
nitrogen oxide emissions, etc.). We continue to promote travel
alternatives such asvideoconferencing;in 2015, we held more
than 10,800 meetings via videoconference, including through new
desktop videoconferencing facilities.
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Energy
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Scope 3 other z
Q.
In 2015, we continued to monitorindirect Scope 3 emissions. ENERGY USAGE ‘C:.
Though we are continuing to identify material areas and =)
develop methodology, much of the datain this area relies on MWwh MWh/revenue - £m
. . .. 300,000 oo 55
estimates, sowe separate it from total emissions.
Supply chain (excluding business travel) 275.000 50
Indirect emissions from goods and services purchased by 45 § (cj’
the Group were estimated using the Comprehensive 250,000 5. g
Environmental Data Archive 4.0, an economic 40 gg
input-output database. Our supply chain emissions are 225,000 g @
more than seven times larger than our gross emissions 35 ’
(Scope 1, Scope 2and Scope 3 business travel) 200,000
Home-based employees %
Some 13% of our workforce is home-based and we have 175,000 oo 25 @
attempted to calculate the impact they have, using §
reimbursement rates from the UK's HM Revenue and eeod 20 8
Customs for home working and the average 2015 price per a0 Avl) A2 A As 20k o
kWh from the UK Department of Energy & Climate — Absolute (MWh)
Change. We continue to work to influence reductionin — Intensity ratio (MWh/revenue - £m)
home-worker emissions
Commuting Ongoing data centre upgrade projects contributed to a decrease Ry
We surveyed the commuting habits of 63% of our of 1% in energy consumption at our data centres in 2015 despite S
workforce (over twoyears) and extrapolated results to increasing online delivery of our products and services. Total °
cover 100% of employees. Through the Group’s energy consumption decreased by 7% against 2014, due in part to
Environmental Standards programme, 75% of employees improved energy efficiency at our offices. In the year, 83% of the
were covered by a local travel planin 2015. Actions from electricity assigned to our data centres was classed as
the travel plansinclude publishing information on public renewable energy.
transport links, promoting commuter loan schemes and . o S
encouraging carpooling In2015, we purchased 50% ofoure.le_:ctmmtyfrom renewable . <
energy and renewable energy certificates (RECs) compared with o
46%in2014.We aimtoincrease thisto 60%in 2016, and to 3
Our & Climate Change Statementindicates our support for the purchase renewable electricity equivalent to 100% of our global @
globally recognised target of an 80% absolute reductionin CO, electricity consumption by 2020. As we are predominantly in
emissions by 2050. It also outlines our commitment to mitigation leased locations with few opportunities for onsite generation,
and adaptationand our belief in the need for an ambitious, robust we rely on green tariffs and RECs, while investigating options
and equitable policy on climate change. As such, we continue to for renewable energy supply. In 2015, the Group was listed as o
engage with governments on climate change regulation. As an aLeader bythe US Environmental Protection Agency’s Green S
endorser of the UN Global Compact’s Caring for Climate and Power Partnership, and was one of the first organisations to 3
through the European Network for Sustainable Business, we jointhe RE100 campaign promoting corporate purchase of =
share good practice with others and supportvoluntary codes renewable energy. =
of practice.
In 2015, we scored 98 (B] in the CDP Climate Change programme. ENERGY SPLIT BY BUILDING TYPE
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ o
Comment from EY o | 3
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ =
RELX Group has again reported reductions in bothits Scope 1 2014 _ :3,'
and Scope 2 carbonemissions. Takentogether, RELXGroup | gomaan =)
has been able to report an overall reduction of 35%in these 2013 _
emissionssince 2010 and has setoutatargettoreduceScope1 | s
and Scope 2 carbon emissions by 40% against the 2010 2012 _
baseline. Overthe same period, RELX Group has reported an 2011 _
increase initstravel emissions which now contribute more | S
than one third of RELX Group’s gross emissions. These Scope 2010 _
3emissions currently represent flightdatafromonly 90%of | 00000
the business - we would encourage RELX Group to extend 0% 25% 50% 75% 100%
reporting to the whole business and consider capturing data B Dot centre Office Warehouse
for other modes of business travel. This willallow RELX Group

tounderstand and more actively manage anincreasingly
significant element of the overall footprint. In the longer term
RELX Group should also consider how this impact can be
targeted for reduction.

In2015, 70% of our revenue came from online products and services.
Thiswas mirroredin energy use at our data centres, now responsible
for 46% of total energy usage (offices account for 49% and
warehouses 5%). Data centre efficiency therefore remains of critical
importance. Following a data centre energy studyin 2011, we have
taken measures toimprove efficiency, including space redesign and
upgradestoair handlingand cooling systems and hardware.
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In 2015, average PUE across all of our major data centres
remainedat 1.65.

We utilise sub-metering at our offices to better monitorand
manage energy usage and run training courses for facilities staff
to help them understand the data. Work by our contractors
Newmark Grubb Knight Frank inthe US has helped us gain EPA
Energy Star certificationat 11 large US locations. As well as
continuing to upgrade lighting, replacing halogen lamps with
more efficient LED fixtures and fitting more daylight and motion
sensors, we installed outdoor air economisers, utilising fresh air
from outside the building for cooling. We continued to implement
simple measures such as shutting doors to conserve heat, using
blinds and reflective film to stop solar gain and running local
switch-off campaigns.

The offices of our businessesin London, including our head office,
were once again awarded the silver prize at the London Mayor’s
Business Energy Challenge. The competition recognises those
companies which have made the greatestimprovementsin
energy efficiency across their London portfolio.

Water
WATER CONSUMPTION
m? m?/revenue - £m
500,000 . 120
460,000 100
80
420,000
60
380,000
40
340,000 20
300,000 0
2010 2011 2012 2013 2014 2015
— Absolute (m?
— Intensity ratio (m*/revenue - £m)

Water usage continued to move downwards with a 2% absolute
reduction between 2014 and 2015. We use the World Business
Council for Sustainable Development’s Global Water Toolas a
watershed risk management system to identify the river basins
from which our sites draw water. In reviewing our 2015 property
portfolio, 40% of key locations (based on 1995 World Resources
Institute guidelines) are in areas at risk of water stress or severe
water stress, which could lead to economic development and food
productionissuesinthe future.

PERCENTAGE OF KEY LOCATIONS IN WATER-STRESSED AREAS

B Nowater

31% stress
Water stress

Severe
water stress

60%

9%
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The majority of water-stressed sites use water from municipal
supplyand arein developed countries with a high capability for
water adaptation and mitigation. In 2015, 96% of key locations in
water-stressed areas achieved the standard of 10m? of water per
person peryear. One location, which grew in the year, missed the
target by 10% (reporting 11m?per person).

Water consumption in our supply chainis particularly importantin
relation to paper suppliers. We collect paper supplier water data
through PREPS. We also survey suppliers directly to assess their
water footprint. While this process involves assumptions and
unassured data, it reveals that our primarywaterimpactoccurs
inoursupply chain, particularly paper suppliers. We are acutely
aware thatwateris one of the world’s most vital resources. For
this reason, we created the RELX Group Environmental Challenge
toidentify projects thatimprove sustainable access to water and
improved sanitation.

We engage with internal water experts who are responsible for
producing water-related products, an organic growth area forus.
In 2015, we published 41 peer-reviewed journals in aquatic
sciences, including Water Research and the Journal of Hydrology.
We are a member of the UN Global Compact CEO Water Mandate,
which brings together businesses to address the challenges
posed by water scarcity and quality to communities and
ecosystems. We provide awater news feed to the CEO Water
Mandate’s Water Action Hub - an online platform facilitating
collaboration on projectsinwater-stressed areas. Asamember
of the board of the Alliance for Water Stewardship, we helped to
develop aninternationally recognised standard for water resource
management.

In 2015, we participated in CDP’s Water Programme. As a
voluntary participant, we were not awarded a score for our
disclosure, butthe process helps maintain transparencyin
ourreporting.

Paper

PRODUCTION PAPER

t t/revenue - £m
120,000 e 25
100,000

20
80,000

60,000

40,000
5)
20,000
0 0
2010 201 2012 2013 2014 2015
— Absolute ()

— Intensity ratio (t/revenue - £m)

Production paper has decreased by 22% since 2010 as we deliver
more of our products online, reflecting a circular economy
approach to conducting our business. We continue to reduce
waste and the environmentalimpact of producing our products
through measures such as smaller print runs, litho over digital
printing, printon demand and lighter papers where possible.
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As founding members of PREPS, we have helped create the
PREPS database to capture the technical specifications of the
pulps and forest sources of our papers. Each paperis given stars
according to sustainability criteria: one ([unknown or unwanted
materiall, three (known and responsible) or five (recycled, Forest
Stewardship Council or Programme for the Endorsement of
Forest Certification certified). The grading system was initially
developed by PREPS member Egmont UK Ltd and sustainability
consultants Carnstone, along with input from Greenpeace

and WWF.

Our Paper Policy commits us to increasing the proportion of paper
we buy with recycled and certified content and to only purchase
PREPS Grade 3 or 5 paperwherever possible. In the year, we
introduced a targettoachieve 100% of papers graded on PREPS as
Grade 3 or 5. With help from our paper suppliers, by the close of
2015, 91% of the Group's papers by weight were graded on PREPS,
100% of which achieved Grade 3 or 5. PREPS is now the largest
paper database in the world with nearly 830 papers from 234
mills; our paperis graded by PREPS as time allows.

Our procurement colleagues receive regular training on

the PREPS database.

We use approximately 655t of office paper ayear (some 3,000
sheets per person). Toreduce levels, we have setatarget of 2,800
sheets perpersoninthe Enhanced Environmental Standards
programme. We continue to roll out multifunction devices for
printing, scanning and copying, and, by removing stand-alone
printers, we decrease energy as wellas paperuse.

In 2015, we were sector leader in the CDP Forest Programme,
which assesses how effectively companies are limiting
deforestation risks.

Waste

PERCENTAGE OF WASTE DISPOSED

5%

B Recycling
Landfill

Energy from
waste

25%

70%

We reduced the total waste we generated by 23% (7,604t in 2015 vs
9,860tin 2014). Of this, 70% was recycled and 75% diverted from
landfillthrough recycling, composting and the generation of
energy fromwaste. We do not produce any material amounts of
hazardous waste.

Asthe majority of our offices are leased and situated in shared
buildings, we work closely with managing agents and landlords as
wellaswaste contractors. Where complete measurementsare
not available, we use a methodology to calculate waste based on
weight sampling and by counting waste containers leaving our
premises. Although we know local municipalities carry out some
sortingand recycling, we report all waste as going to landfill
unless we have evidence to the contrary.
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Building on the experience of high-performing locations, we aim
toachieve 90% of waste diverted from landfillat all reporting
locations by 2020. Our Green Teams are helping in this effort.

In 2015, the Green Team in Dayton, Ohio, supported the site’s
facilities teamwith the roll-out of a waste improvement plan
across the campus: Kick the Can. This initiative, already piloted at
one buildingin 2014, helped to increase the waste diverted from
landfillat the location by 9% and decrease total waste produced
by 36%.

Defuncthardware and other electronic waste is disposed of
accordingtoregulationsandis only recycled if it cannot be reused.
Through a partnership with charity Camara, UK computer
equipmentwe no longer need is reused at schools around the world.

We track and aim to reduce packaging waste from our physical
products. Inthe UK, we provide information on packaging waste
inline with the UK government’s Producer Responsibility
Obligations (Packaging Waste) Regulations 2007. Asa member
of the Biffpack compliance scheme, we report the amount of
obligated packaging generated through selling, pack andfill
and importation of our products.

Employee action

Employeesareintegralto our environmentalimprovement efforts
and 60% of key locations have Green Teams. Throughout 2015, we
offered special events, training and competitions at locations
across the Group.

Our Green Heroes programme celebrates extraordinary efforts
by employees to ‘go green.’In 2015, the first prize individual winner
was Vickie Beener, Senior Systems Engineer at LexisNexis in
Dayton, Ohio, celebrated for dedicationin running her large local
Green Team and mobilising volunteers for environmental
projects. She will be taking partin a scientific expedition with
Earthwatch, joining researchers to monitor the impacts of climate
changeonrare owlsinArizonaand Utah. Overthe last 10years,
we have successfully collaborated with Earthwatch on
biodiversity conservation and education projects. Allemployees
have the opportunity tojoin an Earthwatch field expedition at
reduced rates. Green Team winners received funding to complete
projects engaging employeesin green activities.

Our operations have animpact on biodiversity, primarily through
water extraction, building work, transportation and facilities
management. We have few sites with surrounding land; however,
where we do, we plantdrought-tolerantindigenous species to
reduceirrigation requirements andincrease biodiversity.
Forinstance, Elsevier Oxford maintains a wildflower garden

and beehives.
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Passion for the environment: employees make a difference

In2015:

Colleagues across the business participated in our Annual
Shoe Drive, donating old shoes to organisations that provide
themtorecipientsinthe developingworld or sell them to raise
funds; 8,511 shoes were diverted from landfill and donated by
colleagues at 22 locations; the winning location was Risk &
Business Analytics in Orlando, which gave its $1,000 prize to
Making Strides Against Breast Cancer

The Elsevier Amsterdam Green Team organised two Green
Days atits location

- Homemade Day: Employeeswere given information about
creating theirown homemade goods to celebrate local
resources, with a market to sellitems they made. All
proceeds were donated to the Lanesra Foundation, an
educational centre in the Philippines

- Recycling Day: An expert spoke to colleagues about how the
office’s waste streams are classified and recycled and the
different products that result

The Elsevier Exeter Green Team organised a competition
tofind the best upcycled Christmas decorations.

The team also created a display on water resources during
World Water Week

The Elsevier Philadelphia Green Team organised a
campaign to recycle the waste from coffee machines which
utilise single-use coffee brew pods, as part of a local waste
review; theyare nowrecycled

The Risk & Business Analytics Alpharetta Green Team
sourced new recycling bins for common areas such as
meeting rooms and beganagarden

The Risk & Business Analytics Sutton Green Team
launched a series of initiatives on World Environment Day,
including recycling facilityimprovements, provision of
reusable water bottles and cups which secure a discount at
alocal coffee bar, and a computer ‘switch off when notin
use’ campaign

The LexisNexis Legal & Professional Dayton Green Team
implemented a Lending Library, encouraging employees to
reuse books and magazines rather than discard themas
waste; they grew fruitand vegetables at their community
gardentended by employee volunteers, which were then
donated to a non-profit ‘pay what you can afford’ kitchen
serving the local community; they entered a regional
competition, Bring Your Green, inwhich companies are
scored for environmental activities and engagement; all
seven sites on the Dayton campus placed in the top 11

of 200 buildings

The Reed Exhibitions Australia team organised an industry
partnership called Freight Man to reduce waste from
shows; two major venues and two logistics companies
joined the initiative, and it was nominated as a finalist for
the Exhibition & Event Association of Australasia Awards
for Excellence
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2015 objectives

Progress

2016 objectives

Ourfive-yearvision

Consultation on new
environmentaltargets with
key stakeholders

Online survey to gather
feedback from employees,
suppliers, government,
investors and NGOs

In-depthinterviews with
key stakeholders

50% of electricity from

renewable energy or Renewable

Energy Certificates

Achieved through purchase of .

European green tariffand US
Green-e certified Renewable
Energy Certificates

75% of key locations to achieve

five or more Group
Environmental Standards

78% of key locations achieved

five or more Group
Environmental Standards

Embed new environmental
targets with key
stakeholders

Purchase renewable
electricity equal to 60% of
global consumption

25% of locations to achieve
five ormore new Group
Environmental Standards

Meet our five-year
environmental targets,
which will contribute to
keeping global average
climate warming to below
two degrees Celsius; help
othersdosothroughour
environmental content
and services
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Appendix 1 - LBG assurance statement 2015

uondNpoJU|

Corporate Citizenship has been asked by RELX Group to review
its use of the LBG model for measuring corporate community
involvement activity during 2015.

RELXGroupisanactive member of LBG. The LBG measurement
model helps businesses toimprove the management,
measurement and reporting of their corporate community
investment programmes. It moves beyond charitable donations to
include the full range of contributions (in time, in kind and in cash)
made to community causes, and assesses the actual results for
the community and for the business. (See www.lbg-online.net

for more information.)

suol3ngiJjuod
anbiunung

As managers of LBG, we have worked with RELX Group to ensure
its operations understand the LBG modeland have applied its
principles to the measurement of community investment
programmes in 2015. Having conducted an assessment, we are
satisfied that the data continue to reflect LBG principles. Our work
has not extended to an independent audit of the data.

92UBUIBA0G

91doayg

Inour commentary we identify some developments that have been
made in the lastyear, as wellas some improvements that can be
made as RELX Group develops its application of the modelin the
future. We have further explained our observations in a separate
management note to RELX Group.

Data collection process

sJawolsn)

RELXGroup has astrong system of checks and balances to ensure
the rigour and validity of its community data. This includes both its
systems for data collection and an internal review process that
includes sign-off from divisional finance directors. The assurance
process hasidentified some areas where this process could be
furtherimproved: these have been outlined separately to RELX
Group.

Ayunwwo)

Valuation of in-kind donations

Asignificantamount of RELX Group’s community contributions
are fromin-kind donations. We are encouraged that RELX Group
is conservative inits valuations of these contributions. However,
we have advised that nextyear RELX Group conducts a review of
its valuation processin orderto ensure that the valuations used
continue remain atthe appropriate level.

ureys fjddng

Understandingimpacts

We are encouraged that RELX Group is implementing animpact
measurement framework thisyear. Thiswill help it to
demonstrate the changes to the organisations and individual
beneficiaries that occur as a result of its community contributions.

JuswWiuoJIAUg

Corporate Citizenship
www.corporate-citizenship.com
February 2016
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Appendix 2 - EY assurance statement 2015

Independent Assurance report to RELX Group plc Management.

We have performed a limited assurance engagement on selected
performance data presented in the RELX Group plc ("RELX
Group”) 2015 Corporate Responsibility report (“the Report”).

RELX Group managementis responsible for the collection and
presentation of the information within the Report. RELX Group
managementare alsoresponsible for the design, implementation
and maintenance of internal controls relevant to the preparation
of the Report, sothatitis free from material misstatement,
whether due to fraud orerror.

Our responsibility, inaccordance with our engagement terms
with RELX Group management, is to carryouta 'limited level’
assurance engagement on the selected data (“the Subject Matter
Information'] outlined under the following headings in the Report:

= Healthand Safety (H&S)
= Environment

= Climate Change

= Waste

= Paper

We do notaccept orassume any responsibility forany other
purpose or to any other person or organisation. Any reliance any
such third party may place onthe Reportis entirely atits own risk.

Ourassurance engagement has been planned and performedin
accordance with the International Standard for Assurance
Engagements (ISAE) 3000 Revised, Assurance Engagements
Other Than Audits or Reviews of Historical Financial Information.
Thereporthas been evaluated against the following criteria
(collectively “the Criteria”):

Completeness

= Whetherall material data sources have beenincluded and
that boundary definitions have been appropriately interpreted
and applied.

Consistency

= Whetherthe RELXGroup Global Environmental Survey and
Global Health & Safety Survey guidance (the ‘Guidelines’) has
been consistently applied to the data.

Accuracy

= Whethersite-level data has beenaccurately collated by RELX
Group management ata Global level.

= Whetherthereis supportinginformation for the data reported
by sites to RELX Group managementata Global level.

The procedures we performed were based on our professional
judgementand included the steps outlined below:

1. Interviewed a selection of management to understand the
management of corporate responsibility issues within
the organisation.

2. Reviewed aselection of management documentation and
reporting tools including guidance documents.

3. Performedareview of the Hara online data collection tool,
including testing outputs and selected conversions made
within the tool.

4. Reviewed underlying documentation fora sample of site level
environmental data points.

5. Reviewed and challenged the validation and collation
processes undertaken by RELX Group managementin
relation to the Subject Matter Information.

6. Reviewedthe Report forthe appropriate presentation of the
Subject Matter Information, including the discussion of
limitations and assumptions relating to the data presented.

Limitations of our review

We conducted our work to express a limited assurance
conclusion. The procedures performedin a limited assurance
engagementvaryin nature and timing from, and are less in extent
than forareasonable assurance engagement. Consequently the
level of assurance obtainedin alimited assurance engagementis
substantially lower than the assurance that would have been
obtained had we performed a reasonable assurance engagement
and we do not therefore express areasonable assurance opinion.

The scope of our engagement was limited to the reporting period,
andtherefore 2015 performance only.

We have not sought any supporting evidence for data that has
been sourced from RELX Group’s Annual Reportand Accounts.

Theresponsibility for the prevention and detection of fraud, error
and non-compliance with laws or regulations rests with RELX
Group management. Our work should not be relied upon to
disclose all such material misstatements, frauds, errors or
instances of non-compliance that may exist.

Based on the procedures we have performed and the evidence we
have obtained, nothing has come to our attention that causes us to
believe that the Subject Matter Information was not prepared, in
all materialrespects, in accordance with the Criteria, which was
applied by management.

1 Furtherdetailonindividual data points contributing to the Subject Matter Information is also marked with " in the Key CR Data on page 10 of the Report

suonNgLIuod
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Our observations and areas forimprovementwill be raisedina
reportto RELX Group management. Selected observationsare
provided below, two of which can also be found in the appropriate
sections of RELX Group’s Report. These observations do not affect
our conclusions onthe Report set out earlierin this statement.

uondNpoJU|

RELX Group has again reported reductions in both its scope 1and
scope 2 carbon emissions. Taken together, RELX Group has been
abletoreportanoverall reduction of 35% in these emissions
since 2010and has set out atarget to reduce scope 1and scope 2
carbon emissions by 40% against the 2010 baseline. Over the
same period, RELXGroup hasreported anincrease inits travel
emissions which now contribute more than one third of RELX
Group’s gross emissions. These scope 3 emissions currently
represents flight data from only 90% of the business - we would
encourage RELX Group to extend reporting to the whole business
and consider capturing data for other modes of business travel.
Thiswillallow RELX Group to understand and more actively
manage an increasingly significant element of the overall
footprint. Inthe longerterm RELX Group should also consider
how thisimpact can be targeted for reduction.

suol3ngiJjuod
anbiunung

92UBUIBA0G

RELX Group has continued to target a complete set of accident
data. We have seen evidence of RELX Group requesting the
collection of H&S data ona more frequent basis. However,
although there have beenimprovementsin coverage, more can
be done toimprove the accuracy, completeness and timely
reporting of information relating to incidents. We would
encourage RELX Groupto enhanceits H&S reporting by requiring
more frequent, formalreporting to RELX Group. This should
allow the centralteam to use this information more actively,
identify incident trends more readily and provide greater
confidence to internal stakeholders that H&S risks are being
effectively managed across the Group.

91doayg

sJawolsn)

With the exception of this work, we have provided no other
servicesrelatingto RELX Group’s approach to sustainability
reporting throughout 2015.

Ayunwwo)

We have implemented measures to ensure thatwe arein
compliance with the applicable independence and professional
competence rules as articulated by the IFAC Code of Ethics for
Professional Accountants and ISQC12. Our assurance team has
beendrawn from our UK Climate Change and Sustainability
Services team, which undertakes engagements similar to this
with a number of significant UKand international businesses.

Ernst&YoungLLP
London
8March 2016

ureys fjddng

JuswWiuoJIAUg

s3asipuaddy

2 PartsAand B ofthe IESBA Code; and the International Standard on Quality Control 1 (ISQC1)
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Appendix 3 - Global Reporting
Initiative Index

The Global Reporting Initiative (GRI) is an international framework for voluntary reporting of the economic, environmental and social
impacts of company performance.

The table below indicates how this report aligns with the GRI G4 comprehensive guidelines.

Deloitte has audited the Group consolidated financial statements. EY has carried out 'limited level” assurance on health and safety,
environment, climate change, waste and paper data. LBG has assessed community data.

GENERAL STANDARD DISCLOSURES

Profile

Disclosure Disclosure Locationofdisclosure*

G4-1 Statement from the most senior decision-maker of the organisation. 4

G4-2 Description of key impacts, risks, and opportunities. 6-7+

G4-3 Name of the organization. 2

G4-4 Primarybrands, products, and services. 5

G4-5 Location of organisation’s headquarters. 23+;AR: 176

G4-6 Number of countries where the organisation operates, and names of countries with either major ~ AR: 176+

operations or that are specifically relevant to the sustainability issues covered in the report.

G4-7 Nature of ownership and legal form. 5,23+

G4-8 Markets served (including geographic breakdown, sectors served, and types of customers/ 5;AR:7-39

beneficiaries).

G4-9 Scale of the reporting organization. 5;AR:101-103

G4-10 Totalnumber employees by employment contract and gender; number of permanent 28-29;AR: 103

employees by employment type and gender; total workforce by employees, supervised workers
and by gender; total workforce by region and gender. Report whether a substantial portion of
the organization’swork is performed by workers who are legally recognized as self-employed
or contractworkers. Reportany significantvariationsin employment numbers.

G4-1 Percentage of total employees covered by collective bargaining agreements. 24+,28.The percentage of
employees covered by
bargainingagreementsis
managed and monitored at
alocal level

G4-12 Describe the organization’s supply chain. 50-53

G4-13 Significant changes during the reporting period regarding the organization’s size, structure, AR:3

ownership, orits supply chain.

G4-14 Whetherand how the precautionary approach or principle is addressed by the organization. 55; AR: 60-62

G4-15 List externally developed economic, environmentaland social charters, principles, or other 7-8,28

initiatives to which the organization subscribes or which it endorses.

G4-16 Membershipsin associations [such asindustry associations) and/or national/international 7-8

*Allpage numbersin the Disclosures are fromthe RELX Group CR Reportunless otherwise indicated as AR (RELX Group Annual Report)

advocacy organizations in which the organization: * Has positions in governance bodies; *
Participatesin projects or committees; * Provides substantive funding beyond routine
membership dues; or *Views membership as strategic

+More information available through relevant link(s) onindicated page

suonNgLIuod
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GENERAL STANDARD DISCLOSURES 2
Profile Location of §-
Disclosure Disclosure disclosure o,
S
G4-17 Listallentitiesincluded in the organization’s consolidated financial statements and indicate AR:8-9
whetherany entityis not coveredin the report.
G4-18 Process for defining the report contentand the Aspect Boundaries and how the organization 6-7+,57+ g o
hasimplemented the Reporting Principles for Defining Report Content. Z E
G4-19 Listallthe material aspectsidentified in the process for defining report content. 7 g_é
G4-20 Reportthe boundaries for each material aspect within the organization. Indicate whetherornot 7 § ®
eachaspectis material within the organization;ifitis material for all entities within the
organization;ifthere are any limitations regarding the aspect boundaries.
G4-21 Reportthe boundaries for each material aspect outside the organization. Identify the entitiesor 7
groups for which the aspectis material as well as the geographical location. Describe any @
limitations regarding the aspect boundary outside the organization. §
3
G4-22 Reportthe effect of any restatements of information provided in previous reports, and the 10 §
reasons for such restatements. ©
G4-23 Reportsignificant changes from previous reporting periods in the scope and aspect 10
boundaries.
o
G4-24 Stakeholder groups engaged by the organization. 7-8 %_’
G4-25 Basis foridentification and selection of stakeholders with whom to engage. 7-8 °
G4-26 Approaches and frequency of engagement by type and by stakeholder group, and indicate 7-8
whetherany of the engagement was undertaken specifically as part of the report preparation
process.
G4-27 Keytopicsand concerns that have beenraised through stakeholder engagement,and howthe 7 o
organization has responded to those key topics and concerns, including through its reporting. c
§
G4-28 Reporting period (such as fiscal or calendar year) for information provided. 10;AR: 2, 69 @
G4-29 Date of most recent previous report (if any). 10;AR: 8
G4-30 Reporting cycle (such as annual, biennial). 10; AR: 145
G4-31 Provide the contact point for questions regarding the report orits contents. 2 -
G4-32 Reportthe ‘inaccordance’ option the organisation has chosen; report the GRI Content Index for 69 g
the chosen option; reportthe reference to the External Assurance Report, if the report has been é
externallyassured. E*
G4-33 Policy and current practice with regard to seeking external assurance for the report. 69; AR: 141
[%2)
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GENERAL STANDARD DISCLOSURES 2
Profile Location of §-
Disclosure Disclosure disclosure o,
S
G4-34 Governance structure of the organization, including committees under the highest governance 6;AR:63-92
body. Identify any committees responsible for decision-making on economic, environmental
and socialimpacts. 5o
G4-35 The process for delegating authority for economic, environmental and social topics from the 6 % 5
highest governance body to senior executives and other employees. g2
G4-36 Whether the organization has appointed an executive-level position or positions with 6,57 5%
responsibility for economic, environmentaland social topics, and whether post holders report ¢
directly to the highest governance body.
G4-37 Processes for consultation between stakeholders and the highest governance body on 6-8
economic, environmental and social topics. If consultationis delegated, describe towhom and @
any feedback processes to the highest governance body. 5
G4-38 The composition of the highest governance body and its committees. AR: 64-65 §
G4-39 Indicate whether the Chair of the highest governance body is also an executive officer AR: 64 e
G4-40 Process for determining the qualifications and expertise of the members of the highest AR: 68-71
governance body
G4-41 Processesin place for the highest governance body to ensure, that conflicts of interest are AR:76 5
avoided D
©
G4-42 Rolesinthe development, approval, and updating of the organization’s purpose, value or AR: 69 ®
mission statements, strategies, policies, and goals
G4-43 The measurestaken to develop and enhance the highest governance body’s collective AR:70-71
knowledge
G4-44 Processes for evaluating the highest governance body’s own performance AR:70
G4-45 Procedures of the highest governance body for overseeing the organization’s identificationand AR:68-72 2
. . . . 1]
management of performance, including relevant risks and opportunities, and adherence or o
compliance with internationally agreed standards, codes of conduct and principles ,3,,
G4-46 The highest governance body’s role in reviewing the effectiveness of the organization’s risk AR:91-92 ’
management processes for economic, environmental and social topics
G4-47 The frequency of the highest governance body’s review of economic, environmentaland social ~ AR: 69-73
impacts, risks, and opportunities
<)
G4-48 The highest committee or position that formally reviews and approves the organization’s 6 g
sustainability reportand ensures that all material Aspects are covered g
G4-49 The process for communicating critical concerns to the highest governance body 6;AR: 91-92 E*
G4-50 The nature and total number of critical concerns that were communicated to the highest AR:91-92
governance body and the mecahnism(s) used to address and resolve them
G4-51 Linkage between compensation for members of the highest governance body, senior AR:79
managers, and executives, and the organization’s performance v
G4-52 The process for determining remuneration; whether remuneration consultants are involved AR:77-90 E:
G4-53 Mechanisms for shareholders and employees to provide recommendations or directiontothe  AR:73 %
highest governance body =)
G4-54 The ratio of the annual total compensation for the organization’s highest-paid individualineach AR:89
country of significant operations to the median annual total compensation for allemployees
(excluding the highest-paid individual) in the same country
m
G4-55 Theratio of percentage increase in annual total compensation for the organization’s AR: 89 2
highest-paid individualin each country of significant operations to the median percentage §
increase in annual total compensation for allemployees (excluding the highest-paid individual] 3
inthe same country =4
G4-56 Internally developed statements of mission or values, codes of conduct, and principles relevant 24+
to economic, environmental, and social performance and the status of theirimplementation z
G4-57 Theinternaland external mechanisms for seeking advice on ethicaland lawful behavior, and 24-25 E
matters related to organizationalintegrity, such as helplines or advice lines =
(1]
2]

G4-58 The internaland external mechanisms for reporting concerns about unethical or unlawful 24-25
behavior, and matters related to organizationalintegrity, such as escalation through line
management, whistleblowing mechanisms or hotlines
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SPECIFIC STANDARD DISCLOSURES
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Profile Location of
Disclosure Disclosure disclosure
Economic
G4-DMA  General managementapproach 5
G4-EC1  Directeconomicvalue generated and distributed, including revenues, operating costs, 5,25,46;AR: 2,103
employee wages and benefits, payments to providers of capital, payments to government (by
country) and community investments;
G4-EC2  Financialimplications and otherrisks and opportunities for the organization’s activitiesdueto 55+, 60-61
climate change.
G4-EC3  Coverage of the organization’s defined benefit plan obligations. AR:103-111
G4-EC4  Significant financial assistance received from government. We received no significant
financial assistance from
government
G4-EC5  Ratios of standard entry level wage by gender compared to local minimumwage at significant ~ 24+; Thisis managed and
locations of operation monitored at local level
G4-EC6  Procedures forlocal hiringand proportion of senior management hired from the local 24+
community at significant locations of operation
G4-EC7  Developmentandimpact of infrastructure investments and services supported 7-8,44-48
G4-EC8  Significantindirect economicimpacts, including the extent ofimpacts 7-8,44-48
G4-EC9  Proportion of spending on local suppliers at significant locations of operation 50-53
Environment
G4-DMA  General managementapproach 55-64
G4-EN1  Materials used by weight or volume. We report on paper, our
significant material - 62-63
G4-EN2  Percentage of materials used thatare recycled input materials. We reporton paper, our
significant material - 62-63
G4-EN3  Energy consumptionwithin the organization 61
G4-EN4  Energy consumption outside of the organization 61
G4-EN5  Energyintensity 61
G4-EN6  Reduction of energy consumption 61
G4-EN7  Reductionsinenergy requirements of products and services 61
G4-EN8  Totalwaterwithdrawal by source. 62
G4-EN9  Water sources significantly affected by withdrawal of water. 62
G4-EN10  Percentage and total volume of water recycled and reused. 62
G4-EN11  Locationand size of land owned, leased, managedin, or adjacent to, protected areasandareas 63-RELXGroupisa
of high biodiversity value outside protected areas. predominantly
office-based organisation.
The majority of our
locations arein cities
G4-EN12 Description of significantimpacts of activities, products, and services on biodiversity in 63
protected areas and areas of high biodiversity value outside protected areas.
G4-EN13 Habitats protected or restored. 63
G4-EN14 Totalnumber of IUCN Red List species and national conservation list species with habitatsin 63

areas affected by operations, by level of extinction risk
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SPECIFIC STANDARD DISCLOSURES
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Profile Location of
Disclosure Disclosure disclosure
Environment

G4-EN15 Direct greenhouse gas (GHG) emissions (Scope 1) 60
G4-EN16 Indirect greenhouse gas (GHG) emissions (Scope 2) 60
G4-EN17 Otherindirect greenhouse gas (GHG) emissions (Scope 3) 61
G4-EN18 Greenhouse gas (GHG) emissions intensity 60
G4-EN19  Emissions of ozone-depleting substances (0DS) 60
G4-EN20 Emissions of ozone-depleting substances by weight 60

G4-EN21 NOx, SOx, and other significant airemissions

We do not have other
significantair emissions

G4-EN22 Totalwater discharge by quality and destination

G4-EN23 Totalweight of waste by type and disposal method

Ourwaterdischargeis
through municipal systems

63

G4-EN24 Total numberand volume of significant spills 63
G4-EN25 Weight of transported, imported, exported, or treated waste deemed hazardous under the 63
terms of the Basel Convention2 Annex |, I, I, and VIII, and percentage of transported waste
shipped internationally
G4-EN26 Identity, size, protected status, and biodiversity value of water bodies and related habitats 62-63
significantly affected by the organization’s discharges of water and runoff
G4-EN27 Extentofimpact mitigation of environmental impacts of products and services 55+
G4-EN28 Percentage of products sold and their packaging materials that are reclaimed by category 62-63

Compliance

G4-EN29 Monetaryvalue of significant fines and total number of non-monetary sanctions for
non-compliance with environmental laws and regulations

We had no significant fines
inthe reporting period

G4-EN30 Significant environmentalimpacts of transporting products and other goods and materials
used for the organization’s operations, and transporting members of the workforce.

61

G4-EN31 Totalenvironmental protection expenditures and investments by type.

Thisis managed and
monitored ata local level

G4-EN32 Percentage of new suppliers that were screened using environmental criteria

G4-EN33 Significantactualand potential negative environmentalimpacts in the supply chain and actions
taken

50-51
50-52

G4-EN34 Number of grievances about environmentalimpacts filed, addressed, and resolved through
formal grievance mechanisms

Labor Practices and Decent Work

We had nogrievancesinthe
reporting period

G4-DMA  General managementapproach

28-35

G4-LA1T  Totalworkforce by employment type, employment contractand region

G4-LA2  Benefits provided to full-time employees that are not provided to temporary or part-time
employees, by significant locations of operation

G4-LA3  Returntoworkand retention rates after parental leave, by gender

28-29;AR: 103

24+; We comply with all
applicable national laws

Thisis managed and
monitored ata local level

G4-LA4  Minimum notice periods regarding operational changes, including whether these are specified
in collective agreements

Thisis managed and
monitored ata local level
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SPECIFIC STANDARD DISCLOSURES

74

Profile Location of
Disclosure Disclosure disclosure
Labor Practices and Decent Work
G4-LAS5  Percentage of total workforce represented in formal joint management-worker health and 33+
safety committees that help monitor and advise on occupational health and safety programs
G4-LA6  Typeofinjuryandratesofinjury, occupational diseases, lost days, and absenteeism, andtotal ~ 33-34
number of work-related fatalities, by region and by gender
G4-LA7  Workerswith highincidence or high risk of diseases related to their occupation 33
G4-LA8  Health and safety topics covered in formalagreements with trade unions 33-34
G4-LA9  Average hoursoftraining peryear per employee by gender, and by employee category 32
G4-LA10  Programs for skills management and lifelong learning that support the continued employability 32
of employees and assistthem in managing career endings
G4-LA11  Percentage of employees receiving regular performance and career developmentreviews, by 32
genderand by employee category
G4-LA12 Composition of governance bodies and breakdown of employees per category according to 29;AR: 64-67
gender, age group, minority group membership and otherindicators of diversity
G4-LA13 Ratioof basic salaryand remuneration of women to men by employee category, by significant ~ Thisis managed and
locations of operation monitored ata local level
G4-LA14  Percentage of new suppliers that were screened using labor practices criteria 50-52
G4-LA1S  Significantactualand potential negative impacts for labor practicesin the supply chain and 51-52
actions taken
G4-LA16  Number of grievances about labor practices filed, addressed, and resolved through formal Thisis managed and

grievance mechanisms

Human Rights

monitored ata local level

G4-DMA Generalmanagementapproach 24-25, 28,50
G4-HR1  Totalnumberand percentage of significantinvestmentagreements and contracts thatinclude 24+, 50+
human rights clauses or that underwent human rights screening
G4-HR2  Totalhours of employee training on human rights policies or procedures concerning aspects of 24,52
human rights that are relevant to operations, including the percentage of employees trained
G4-HR3  Totalnumber of incidents of discrimination and actions taken Thisis managed and
monitored ata local level
G4-HR4  Operations and suppliersidentified in which the right to exercise freedom of association and 50-52
collective bargaining may be violated or at significant risk, and measures taken to support these
rights
G4-HR5  Operationsand suppliersidentified as having significant risk for incidents of child labor, and 50-52
measures taken to contribute to the effective abolition of child labor
G4-HR6  Operations and suppliersidentified as having significant risk for incidents of forced or 50-52
compulsory labor, and measures to contribute to the elimination of all forms of forced or
compulsory labor
G4-HR7  Percentage of security personneltrained in the organization’s human rights policies or 24-25,50-52

proceduresthatare relevantto operations
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SPECIFIC STANDARD DISCLOSURES
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Profile
Disclosure

Disclosure

Location of
disclosure

Human Rights

G4-HR8  Totalnumber of incidents of violations involving rights of indigenous people and actions taken ~ Thisis managed and
monitored ata local level
G4-HR9  Totalnumberand percentage of operations that have been subject to humanrights reviewsor  Thisis managed and
impactassessments monitored ata local level
G4-HR10 Percentage of new suppliersthatwere screened using humanrights criteria 51
G4-HR11 Significantactual and potential negative human rightsimpactsin the supply chainand actions ~ 50-52
taken
G4-HR12 Number of grievances about humanrightsimpacts filed, addressed, and resolved through Thisis managed and
formal grievance mechanisms monitored ata local level
Society
G4-DMA Generalmanagementapproach 24-25
G4-501  Percentage of operations with implemented local community engagement, impact 44
assessments, and development programs
G4-S02  Operationswith significant actual or potential negative impacts on local communities 62-63
G4-S03  Totalnumberand percentage of operations assessed for risks related to corruption and the 24-25
significantrisks identified
G4-504 Communicationand training on anti-corruption policies and procedures 24-25
G4-505 Confirmedincidents of corruption and actions taken 24-25
G4-S06  Totalvalue of political contributions by country and recipient/beneficiary 25
G4-507  Totalnumber of legalactions for anti-competitive behavior, anti-trust, and monopoly practices  Thisis managed and
and their outcomes monitored ata local level
G4-S08  Monetaryvalue of significant fines and total number of non-monetary sanctions for We had no significant fines
non-compliance with laws and regulations inthe reporting period
G4-S09  Percentage of new suppliers that were screened using criteria forimpacts on society 50-52
G4-S010 Significantactualand potential negative impacts on societyin the supply chain and actions 51
taken
G4-S011  Number of grievances aboutimpacts on society filed, addressed, and resolved through formal  Thisis managed and

grievance mechanisms

monitored ata local level
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SPECIFIC STANDARD DISCLOSURES
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Profile Location of

Disclosure Disclosure disclosure

Product Responsibility

G4-DMA  Generalmanagementapporach 37-42

G4-PR1  Life cycle stagesinwhich health and safety impacts of products and services are assessed for 33, 55+
improvement, and percentage of significant products and services categories subject to such
procedures

G4-PR2  Totalnumber of incidents of non-compliance with regulations and voluntary codes concerning  Thisis managed and
the health and safety impacts of products and services during their life cycle, by type of monitored ata local level
outcomes

G4-PR3  Type of productand service information required by procedures, and percentage of significant ~ 37-42
products and services subject to such information requirements

G4-PR4  Totalnumberofincidents of non-compliance with regulations and voluntary codes concerning  24-25
productand service information and labeling, by type of outcomes

G4-PR5  Results of surveys measuring customer satisfaction 40

G4-PR6  Sale of banned or disputed products 39

G4-PR7  Totalnumber of incidents of non-compliance with regulations and voluntary codes concerning 39
marketing communications, including advertising, promotion, and sponsorship, by type of
outcomes

G4-PR8  Total number of substantiated complaints regarding breaches of customer privacy and losses 39
of customer data

G4-PR9  Monetaryvalue of significant fines for non-compliance with laws and regulations concerning We had no significant fines

the provision and use of products and services

inthe reporting period
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RELX Group Corporate Responsibility 2015 Appendices

Credits

The RELX Group Corporate Responsibility Reportis available
atwww.relx.com/go/CRReport

We print other key corporate documents. The 2015 Annual
Reportsand Financial Statements s printed using paper
containing a minimum of 75% recycled content, of which 100% is
de-inked post-consumer waste. All of the pulp is bleached using
anelemental chlorine free process (ECF). Printed in the UK by
Pureprintusing their alcofree® and pureprint® environmental
printing technology; vegetable inks were used throughout.
Pureprintis a CarbonNeutral® company. Both manufacturing
milland printerare I1SO 14001 registered and are Forest
Stewardship Council® (FSC] chain-of-custody certified.

Designed by
mslgroup.com
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